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As I write this, the sun is shining on a beautiful midsummer’s day, the warmest months
of the year are upon us, the pandemic is all but over after two years of turmoil – so
why is that long awaited feelgood factor still lacking?
We seem to lurch unsteadily from one crisis to another. Inflation is at a 40-year high,
the worst rail strikes in 30 years are bringing fresh uncertainty to an economy still
recovering from Covid-19, foreign travel remains a lottery for holidaymakers desperate
to jet off in search of much needed sun, millions of households are having to tighten
their belts as the cost of living squeezes incomes, the misery of the senseless war in
Ukraine continues to cast an appalling shadow over the world with no apparent end to
the conflict in sight.
Given all those factors and more, It’s easy to feel pessimistic about the future.
The sheer tidal wave of bad news – fuelled by a 24-7 news cycle which routinely
accentuates the negative – is at times overwhelming, even for a news junkie like
myself. There’s simply too much information out there – and that’s before the Wild
West of social media is added to the mix with its toxic blend of confected outrage,
vitriol and unremitting cyber abuse.
The very nature of news itself has been distorted by this weird 21st century electronic
soapbox populated by largely anonymous keyboard obsessives stuck in their bedrooms
with nothing better to do than inflict their tedious opinions on the world. If Piers
Morgan calls Gary Lineker Big Ears on Twitter and Lineker responds by calling Morgan
Big Head, that cerebral exchange becomes a ‘story’ in the round-the-clock merry-goround of 2022-style news.
Thankfully, there is another world far removed from the electronic playgrounds
inhabited by the likes of Lineker, Morgan and all the rest of the self-appointed army of
so-called keyboard ‘warriors’ convinced that their excitable opinions actually count for
something.
That other world is the real one - unlike its often deranged virtual counterpart - and
is populated by real people with real jobs and real ambitions creating real wealth for a
very grateful economy currently being assailed from all sides by an unforgiving perfect
storm of inflationary battering rams.
Here at Business Works we attempt every quarter to reflect that alternative world of
often unsung achievement and year-in, year-out determined effort. It may not grab the
headlines in the same way as Morgan’s or Lineker’s incessant rants but, hey, who cares?
All four of our featured entrepreneurs in this edition
- from 23-year-old Jacob Styler’s digital venture to Andy
Hollinson’s market-leading crowd safety initiative and
the 40-year plus property saga of John Truslove to the
Zoo Accounting success story - reflect the innovation
and wealth creation on which so much of the fragile UK
economy depends
Forget all those so-called keyboard ‘warriors.’ The
entrepreneurial world boasts the economy’s real warriors.
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The Armed Forces Covenant is good for business.
A ‘call to arms’ to all employers and businesses…
and encouraging employers to cement
this partnership through the AFC; a
voluntary pledge which builds a twoway relationship between business and
Defence.

Our mission; to encourage
businesses across the
region to sign the Armed
Forces Covenant!
Why? Because pledging support for
the Armed Forces Covenant (AFC)
makes sound business sense. Aligning
values to those of the Armed Forces
Covenant can bring tangible rewards,
and we are keen to accelerate the rate
of awareness amongst businesses and
organisations from our counties who
are business leaders and can inﬂuence.
As members of the Chamber - you are
that cohort!
So what are the rewards and beneﬁts?
From our experience the beneﬁts are:
 Aligning business values with the
values and standards of the Armed
Forces is the right thing to do.
 It satisﬁes CSR objectives, whilst
meeting diversity and inclusion
targets and is closely aligned to the
Disability Conﬁdant scheme.
 Raising awareness of the AFC
amongst the business community
will ensure the sacriﬁces of
the rapidly disappearing World
War generations are always
remembered.
 Free access to military talent job
vacancy platforms focussing on the
Armed Forces community.
 Reduced recruitment costs.
 Transferable soft skills: strong work
ethic, reliability, punctuality, and
working well under pressure.

 Less work hours lost through
absence.
 Transferable military skills:
leadership, project management,
organisation, communication,
planning, task orientated people. All
valuable to business.
 Trade skills: engineering, cyber,
communications, logistics, avionics,
construction, medicine and
more. All sectors of industry are
represented in the forces.
 Access to a powerful new network,
with all the beneﬁts that brings.
 It’s free - nothing to lose, much to
gain.
Businesses strive to recruit applicants
who can demonstrate good leadership
and resilience, who possess skills
in organisation, communication,
problem-solving and teamwork, as
well as demonstrating a strong work
ethic. Members of the Armed Forces
community, which not only includes
Service leavers, Reservists and
veterans, but also military spouses
and those that volunteer to support the
nation’s cadet forces, all have these
key personal attributes. Members of the
Armed Forces are trained in a variety
of diverse trades which can help add
value to your workforce.
Our role with Defence Relationship
Management and the West Midland
Reserve Forces & Cadets Association
is to build and maintain relationships
with employers in the region by creating
strategic partnerships. Promoting
the skills that our Armed Forces
community can bring to your business

Nationally, 8,800 organisations across
the private and public sectors, the third
sector and local authorities have now
signed the Armed Forces Covenant.
This ﬁgure is growing at a rate of 27 per
week. A similar rate of growth is being
seen throughout the West Midlands,
whose share of the national total is 931.
We need to increase this, but need your
help to:
 Publicly commit your support via the
Armed Forces Covenant.
 Strive to recognise the value that
the Armed Forces community can
bring to your business.
 Seek to recruit from the Armed
Forces talent pool and to also grow
it from within; by developing your
staff through Reserve service.
 Support your staff who are, or who
would like to become, Reservists or
Cadet Force Instructors.
 Take steps to recognise, respect
and value military service, both
internally and externally;
 and ﬁnally: advocate the Armed
Forces Covenant across your
business networks, in order to
grow awareness and increase the
numbers of businesses signing up.
By supporting the Armed Forces in any
or all of these ways you are supporting
and directly contributing to the UK’s
Defence operational capability and
its people agenda, in a positive, and
extremely valuable way. When you
do so Defence is keen to reward and
recognise that support through their
Employer Recognition Scheme.

For more information contact:
Graham Whitehouse
wm-reed@rfca.mod.uk
Phil Sinclair
wm-reed2@rfca.mod.uk

VITAL GOVERNMENT
SUPPORT FOR
INDUSTRY NEEDED
NOW
By Johnathan Dudley, Midlands Managing
Partner at national audit, tax, advisory and risk
firm Crowe.
Inflation in industry is running at roughly double the retail/
consumer indices, and has been for some time.
Material increases have been posted at up to 30% and there
is now real evidence of long- term supply contracts for power
being withdrawn by suppliers who now desperately need to
renegotiate, there’s no price cap protection for industry.
Labour costs are increasing in line with inflationary
settlements, coupled with skills and people shortages driving
up the cost of recruitment, and while everyone in the media
has been talking about the employees’ NIC increase, they
have ignored the fact that employers have the same increase
too in their contributions.
Short supply and constant price rises are driving businesses
to invest in higher stock levels and carry higher debtor books,
often without the safety net of debt insurance cover as credit
levels have been cut by the credit agencies.
If all of this inflationary pressure cannot be passed on
to customers with increased prices (note that European
governments are supporting the price hikes in their respective
countries to industry), then this at best restricts essential
investment plans and at worst jeopardises businesses and the
livelihoods of those that work in them.
A call to invest and improve productivity to reduce costs won’t
be enough and there are insufficient funds there to do this.
Crowe predicted a cash-flow drain for 2022 last summer.
Businesses are now repaying their COVID-19 loans but having
to also fund increased costs of materials power and overheads
as well as an increased working capital requirement.
There is clear evidence of manufacturers running low on
cash reserves and shelving investment and research and
development plans which, while strategic and essential to
secure long term success in global markets, are secondary to
the ‘survival’ mode that many businesses are defaulting to at
present.
Government support is essential and there are promises of
action later. It should be sooner rather than later.
I said last year that the government should be applauded for
the many billions they put into businesses to help get them
through the pandemic. But that investment would be wasted
money if the funding of COVID-19 was not backed up by
strong action to fund the recovery.
Interruption to global supply and demand caused by the
current situation in Ukraine has made this statement made
last year even more important now.
At Crowe, we support manufacturing businesses – take
a look at our annual outlook report and insights to see
how we can help you - www.crowe.com/uk/industries/
manufacturing.

Acquisition of new premises
The commercial property team at Worcester-based Thursfields
Solicitors has advised an aerial working platforms specialist on its
expansion into a new warehouse in the Black Country.
Dingli Machinery UK Ltd has moved into the 20,704 sq ft
premises at Cygnus Way in West Bromwich, just off the A41 Black
Country New Road and a short 2.5-miles drive from Junction 1 of
the M5.
Dingli is the UK sales arm of the China-based Zhejiang Dingli
Machinery Co Ltd, which specialises in industrial aerial platforms
such as boom lifts, scissor lifts and vertical mast lifts.
Parmveer Virdee, a solicitor in the Commercial Property
department at Thursfields, said: “We were pleased to be able to
help Dingli with their acquisition of new premises.
“This was required due to Dingli needing an additional storage
and distribution facility because of its continued growth in the
aerial working platforms market.
“We dealt with their initial lease of another unit in West
Bromwich a couple of years ago and were pleased to have been
of assistance again.”
Andy Northwood, sales manager at Dingli Machinery UK, said:
“We’ve always been impressed with Thursfields advice on
property transactions and were once again pleased with the
service they provided and grateful for their commercially-minded
advice throughout.” l

Get in touch to find out more on
how we offer a complete cost to
construction service.
Electrical & Mechanical
estimating
Cost plans & Project budgets
Procurement schedules
Cost saving exercises/ value
engineering
Site visits & surveys
Fully quantified labour & material
take offs
Feasibility studies

0121 769 1673 • 07568 453922
Visit us at www.pinpointassociatesltd.co.uk
Email us on enquiries@pinpointassociatesltd.co.uk

bw-magazine.co.uk

APPRENTICESHIP SUCCESS

A teenager who was introduced to the building
trade by top training group BCTG has now started
a two-year apprenticeship in plastering.
Lee Foxall was on the first cohort of learners on
a bricklaying course at the BCTG Skills Centre in
West Bromwich.
His keen attitude and ability to quickly pick up
skills impressed his tutor who then arranged work
experience with a plasterer, encouraging Lee to
apply for the training position at Sandwell Council.
Lee, aged 18, from Wednesbury, said: “I’ve always
been more of a hands-on person and have friends
and family who work in construction.
“I was part of a small class of five people when
I started my course at the BCTG Skills Centre in
2020, and the friendly teaching staff was perfect
for me.
“The service and skills they offered was amazing
and while the other lads went off doing bricklaying
work experience, BCTG worked with me to figure
something out with a plasterer I knew.
“That’s where it all started in my plastering trade
as I did four weeks plastering work experience
while also completing a Level 1 Diploma in
Bricklaying.
“The work experience BCTG helped arrange is one
of the biggest reasons why I succeeded at getting
on the plastering apprenticeship with Sandwell
Council.
“The advice I would give to anyone wanting
an apprenticeship is to get out there, do your
work experience as well as a Level 1 Diploma –
it’s definitely worth it and will help you get an
apprenticeship a lot faster.”
Steve Burnet is the lead business development
officer at BCTG Group, which supports almost
10,000 young people and adults each year.
He initially recruited Lee to the bricklaying course
at the BCTG Skills Centre and arranged his work
experience with a local construction company.
Mr Burnet said: “Lee was a keen and very able
trainee and it’s great to see the progression that
he’s has made since completing the BCTG course.
“His success at gaining an apprenticeship just
highlights how our Skills Centre can be a great
pathway into a career in construction.”l
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Conversation Worcestershire

Ben Mannion, Director at Hewett Recruitment Ltd and President & Board Member
at Herefordshire & Worcestershire Chamber of Commerce, answers the questions
posed by Ruby Edwards from You Do Better PR in this month’s Conversation
Worcestershire. Ben says:
How did you start doing what you’re doing?
After University I trained as a maths teach but after realising that wasn’t for me I had to
find a job elsewhere. Recruitment gives you the opportunity to be successful quickly whilst
providing long term opportunities. After a few years working for an agency in Birmingham,
I had had enough of the train every day and looked for something closer to home. I have
known the Hewett family for many years and my specialism with IT was a nice fit for the
business. I joined in 2009, became a Director in 2013.
Your typical day…
Supporting consultants with training or specific queries; speaking with clients about
opportunities, working on operational matters and looking at the strategy of the business.
I am involved with a number of other organisations – President / Board Director of the
Chamber of Commerce, Chair of Future Skills Board and member of the Employment & Skills
Board for the Worcestershire LEP.
You’re responsible for…
We try not to silo things too much as a small business to avoid single points of failure but in
general I oversee Finance and IT and look after the Permanent Recruitment Consultants. My
co-Director, Laura, takes care of Marketing and HR, whilst heading up our Temp operations.
It’s a good split that plays to our strengths but we talk every day so we both know everything
that is going on.
What are your notable highlights to date?
Becoming a Director and a shareholder have both been big moments but winning Strictly
Worcestershire with my wife in 2016 was an amazing experience. To do something like that
with my wife made it extra special.
What’s the key to your success?
Perhaps not thinking I am successful? We always think we can be better as a business so
as a leadership team we always look to improve. Recruitment in is an industry in which you
cannot stand still.
Who or what has been your biggest influence?
My parents. From supporting me as a youngster and being inspirational in the way they have
dealt with challenges later in life. I would also mention Louise Hewett, founder of Hewett
Recruitment, who really inspired all the “extra-curricular” work I do with the Chamber, WLEP
etc. and the importance of giving back to the community.
What’s on your to do list?
We are going through an exciting period of growth as a business after
the shock of Covid. There are big plans in the offing.
Biggest bugbear?
People not doing what they say they are going to do.
Where can you mostly be found after work?
As a youngster it was usually a pub of some sort. This has changed into
the school run, rugby training / the gym, or chilling at home with my
wife and kids, usually whilst cooking and a new vinyl on the turntable.
Best piece of advice you’ve received?
Not necessarily advice, but I always loved the quote usually attributed to Einstein, that states;
“Insanity is doing the same thing over and over again and expecting different results.”
Your party piece?
I have never been shy when the karaoke machine comes out at the Hewett Christmas party.
What’s next? How do people find out about you?
We are going through an exciting period of growth at Hewett with some big plans in the
offing. I will do another charity challenge next year – I previously canoed the length of the
River Severn with another local businessman, Jim McBride – although we haven’t decided
what that will be yet. People can find out about me on the Hewett website or the usual social
media platforms…and if they are really interested in what I am up to they can just get in
touch on 01562 69090 or ben@hewett-recruitment.co.uk.
For the full article, please go to: www.youdobetter.co.uk/2022/04/26/conversationworcestershire-ben-mannion
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THE JOHN
TRUSLOVE
SAGA
Jon Griffin reports on four decades at the property coalface

T

he John Truslove story began in modest
circumstances more than 40 years ago - but it
seems that the same business approach and
principles have been largely intact throughout
four decades of often bewildering change in the
outside world.
Call it tradition, call it longevity, call it the
human touch - there’s something reassuringly old
school about Ben Truslove and Ian Parker as they
reflect on all those years beavering away in an
often volatile and unpredictable property sector.
In an increasingly corporate world where
technology has frequently replaced the noble art
of personal conversation, Ben and Ian at Redditchbased John Truslove, chartered surveyors and

valuers, offer a refreshingly alternative way of
doing business.
Says Ian: “It is a personal approach. If our clients
have got a problem they will speak to us, we have
built up a reputation for going the extra mile.”
Ben adds: “It is a broad spectrum. A client will
ask us to deal with various different matters.
“You might let an office or you might end up
doing a valuation on their factory, or a rent review
on the shop they occupy.
“You are not going to the same office and
sitting behind a screen every day, and you are
meeting people. In our patch there are all sorts of
amazing businesses that we get a bit of an insight
into.

10
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“I just love the variety. It is also a
sociable job because you are always
meeting different people, they trust us to
be knowledgeable and feel comfortable
talking to us about private matters. There
has to be mutual trust. Clients often end up
becoming more like friends.”
That trusting approach to business was
instilled into the Worcestershire property
outfit back in 1981 when, just two years
into the Thatcherite revolution which was
to irrevocably change the face of Britain
and its industrial landscape, Ben’s father
John started the business.
Says Ben: “The business was founded in
1981 by my Dad. It was originally a oneman band. He was a chartered surveyor
who worked for Grimleys in Birmingham,
and, after six years there, he decided he
didn’t want to work for a big organisation.
“He started working from home and
then he took on an office in Alvechurch. He
took on a lot of the smaller, more technical

tasks. He did a lot of valuations, advising
private clients, sales and lettings.
“He brought all the knowledge and
contacts from a big corporate and was a bit
more flexible and independent.”
Says Ian: “He grew the business from
nothing and we are still here now. I owe my
career to him. He has been a great teacher,
he has got standards and that is what is
drummed into you.”
Ben adds: “Growing up, Dad would get
me and brother Neil off to bed and then he
would do another three or four hours work.
If you ever woke up in the night he would
often be in the dining room with all the files
out - he certainly would have been working
14 plus hours a day.”
Ian, who joined the family firm in 1996,
15 years after it was first founded, says the
work ethic inherited from John Truslove who has now stepped back from full-time
duties but still helps out long-time clients continues to inspire the firm today.

“We work hard. Seeing what John has
done, you put the hours in, you put the
hard work in and you get the rewards. I
remember getting our first computer, with
internet and email on it. That is what has
changed massively, email and marketing
properties online.
“You used to wait for the post to arrive.
Now it is mostly email requiring an instant
reply.
“Historically if we were valuing a
property, we would often speak to other
agents, other surveyors. A lot of valuers
now just want to go on a computer
programme and there is limited interaction
with people, and that is a big loss.”
Ben adds: “That was always one of the
big appeals of the business - it is peoplebased; you have competitors but there is
mutual respect.
“There is a lot of transactional data
that you can share with each other if you
actually talk, whereas if you just download

bw-magazine.co.uk
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a PDF off the internet, you miss so much.”
But it would be wrong to dismiss the
two joint managing directors at John
Truslove as at odds with the modern world,
notwithstanding their views on the need for
a touch of humanity - and indeed humour in the business.
Says Ian: “We first invested in software
in 1988 and have continually upgraded,
most recently in 2021. You can be taking
instructions on a property and within half

‘‘

an hour somebody the other side of the
world can be watching a video and looking
at sales particulars.”
The need to embrace change and adapt
has served the firm well down the years
throughout recessions, the banking crisis of
2008-09 and more recently Covid, which,
notwithstanding its impact on the UK
economy, saw John Truslove enjoy a record
turnover year.
Says Ben: “Over the years we have

“You are not going to the same office and sitting behind a screen
every day, and you are meeting people. In our patch there are all
sorts of amazing businesses that we get a bit of an insight into.”

expanded and made some strategic
acquisitions. The last one was A Victor
Powell, an estate agents based in
Bromsgrove established in 1946, another
family firm, second generation and the
brothers were looking to retire and wanted
a reputable firm to hand over their clients
and their property management portfolio to
so we took them under our wing.”
Ian explains: “It is a way of developing
the business and looking to expand, by
acquiring other local firms - we have done
that consistently over the last 40 years.”
Ben adds: “It has always been measured,
it has never been all guns blazing, let’s
grow, grow, grow at all costs. It has always
been about making sure that we find
something that is a good fit. We have
looked at other things and decided not to
go ahead with them because it has not
been quite right.”
That measured approach at John Truslove
has clearly paid dividends down the years
- and the company has been drawing up
plans to celebrate more than 40 years at
the sharp end of the property market with
a celebration dinner in the atmospheric
surroundings of Ragley Hall, near Alcester.
That occasion will see them celebrate
record turnover during the Covid years,
somewhat ironically given the catastrophic
effects of one of the worst pandemics in
history.
Ben adds: “We worked hard. We made
sure we were always available for clients,
produced video tours and conducted
viewings when possible.”
Ian again: “We did some lettings where
we had to respond quickly. We did lettings
to the medical industry supplying sanitizers
and other products and they often had to
be up and running within a month. The
fact that we were open for business and
physically here helped.”
Ben adds: “We are trusted by the clients
to vet tenants, so we always meet the
people, get accounts, talk about their
business background. We strive to be a safe
pair of hands for the landlords to make sure
they are not letting the unit to someone
unsuitable.”
The ability to adapt to changing
circumstances - whilst maintaining
traditional values - would appear to be
a key to the longevity and success of the
firm founded as a one-man band by John
Truslove back in 1981. l
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Digital

Dream
Jacob Styler outlines his start-up plans to Jon Griffin

J

acob Styler may be only 23 - but he’s
already got his finger firmly on the pulse of
the ever-changing digital world.
As founder and digital marketing director
of Pershore-based Infinity Digital Jacob
is the very embodiment of a modern day
entrepreneur, and has already packed a
considerable amount of experience into his
career so far.
His CV includes spells with household
names such as McDonald’s and Npower,
and now he is determinedly ploughing his
own furrow as the driving force behind
Worcestershire start-up Infinity Digital.
It’s been an action-packed few years
for Jacob, as he reflects over a fascinating
hour-long conversation in the pleasant
surroundings of a upmarket bar on the
fringes of Worcester.

‘‘

Intriguingly, for a self-confessed disciple
in the world of digital marketing, Jacob
admits that he still puts into place some
of the lessons he learnt from his very first
job - as a crew member at fast food giant
McDonald’s.
“Most of the women in my family
have been in health care and social care
and it was originally a path that I wanted
to pursue. I did work experience at the
Worcestershire Royal Hospital and even
got a part-time job at a nursing home in
Droitwich.
“I started at Worcester Sixth Form
College and in my first year I studied
health and social care - I did a diploma and
enjoyed it and passed the first year with
flying colours.
“But there was something that just

didn’t feel right and I decided that it wasn’t
for me - I was quite eager to get into a
working environment and at the time was
working as a crew member for McDonald’s
at Wychbold, near Droitwich.
“It was really good, it gave me quite a
few opportunities and I developed quite a
few transferable skills that I picked up from
there that I still practice now, dealing with
people, working with a large team. It is
quite a high pressure cooker environment,
being in that sort of fast food environment
meant that I was able to adapt to situations
quite easily.
“One minute it could be quiet, the next
it could be absolutely crazy so adapting
to that is something that is quite a big,
transferable skill. I was there for two and a
half years.”

“I had run a business before and had been in quite a high position in a business but running and
growing a start-up from nothing, there are a lot of unknowns so I had to push myself into areas that
were out of my comfort zone.”

bw-magazine.co.uk
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Jacob had studied media studies to
GCSE level at school and came across
a digital marketing apprenticeship at
Kidderminster College, which involved
a work placement at a local print
company as a social media and marketing
apprentice.
“I was only there for eight months
so I didn’t actually complete my
apprenticeship. Unfortunately, it wasn’t
the best environment to work in. There
was too much micro-management and
not a lot of trust and a general lack of
direction.
“It threw me into a bit of a turmoil.
When I decided to resign I couldn’t
find another work placement and I
couldn’t complete my apprenticeship at
Kidderminster College so I went back
to McDonald’s for a very short six-week
period.
“During those six weeks I started to
rebuild my confidence and they offered
me a customer service manager position.”
But he turned down the chance of
further progress in the fast food sector
and was accepted for a role as customer
service adviser with Npower in Worcester,
working on the energy firm’s smart meter
programme.
“I was there for just short of 18
months, I really enjoyed it - it was a big
office so I had gone from working in a
fast-paced environment to a relatively
small office when I was an apprentice to
then working in a contact centre with 100
plus staff.”
But after struggling to find a suitable
marketing role with Npower, Jacob took
to the jobs boards in search of a customer
service role with a marketing element and found what he was looking for with a
Pershore-based SME called UK Kiosks.
“I went into that company as a sales
support executive. They are the leading
supplier of rental portable modular
buildings and kiosks in the UK, commonly
seen across construction sites, events and
in car parks.
“I went in there essentially to sell these
products, their main lead source was
through their website and online store,
so the opportunity to do marketing was
there, to develop it, so I went in to the
chairman, Ray Apted and the managing
director Rachel and pitched some ideas
and they kind of gave me free rein to try

bw-magazine.co.uk

various different digital marketing activities.”
The link with Ray Apted would in due
course prove integral to Jacob’s subsequent
career - and the eventual foundation of
Infinity Digital.
“I did a variety of campaigns in print and
digital advertising and social media and really,
really enjoyed it. It kind of brought me to
a point where my career felt fast-tracked
because I had progressed to manager status - I
was a manager by the age of 20.
“I was presented with an opportunity to
do a professional diploma in digital marketing
with the Digital Marketing Institute, an online
educational firm, and that was equivalent
to an HND, so just one notch down from a
degree. That was fantastic, it really brought
me up to speed. I did an exam and passed the
course in 2019.”
Jacob’s emerging career took on another
significant twist when his mentor, proven
entrepreneur Ray Apted, acquired a swimming
pool and maintenance service company called
Murtec.
“During the acquisition period he offered
me the opportunity to run the company as
managing director. He had invested in my
training and I proceeded to quite a responsible
position in UK Kiosks.
“This was an opportunity to use my skills
and experience in digital marketing and
develop this company to operate into new
markets and almost overnight - June 1, 2020,
I went in there as general manager.”
By now, Jacob had found his time split
between Murtec and UK Kiosks, and decided
to rebrand the former as Go Aqua UK.
“I ran that company and was responsible
for the profit and loss sheet, the staff, the
sales operation, the marketing operation
and essentially discharged my duties as a
managing director.”
Jacob’s career was by now on a clearly
upward trajectory as he gradually turned
around the fortunes of Go Aqua UK.
“We saved around £50,000 from the
bottom line in the first six months and
managed to secure a contract with Worcester
City Council for maintaining some of their
fountains and splash parks, which was quite
exciting.
“I saw an opportunity, I felt that in the
short space of a year my role at Go Aqua had
increased my skills - I saw an opportunity to
pitch for a new start-up, and that start-up
would become Infinity Digital.
“I went to Ray and Apted Group’s

managing director Emma Hardy with the
idea of Infinity, which was essentially a digital
marketing agency. Because I had worked in
the engineering and manufacturing sector,
they were my target customers.
“I went to them with the idea and they
were up for it. I said I want to do this, I don’t
want to go out on my own and do it, I love
working with them, I always have done, I saw
the opportunity with the group developing
essentially another string to the bow, but
something that is a little bit different.
“They liked the idea, they knew what the
risks were, they were very much determined
to give me the financial investment that I
needed.”
Jacob’s dream of running his own marketing
agency was realised on February 1, 2021,
when Infinity Digital was finally launched.
“While the Apted Group are the majority
owners, I run the business and am responsible
for everything really. I go to them when I
require advice and support - they are like
business mentors and when finances are
involved they support me from that point of
view.
“It was just me initially and I employed
my first person in October 2021 - that was
Chris Mapley, he is our project manager and
came in because we had got to a level of
work where I had been bogged down with
a lot of the delivery of that work and I was
getting very close to not being able to go out
and get more work, so I needed somebody
to come in and support me and help with the
development of the business.”
Jacob describes the early days of Infinity
Digital as a “scary” experience. “There were
lots of unknowns, I had run a business before
and had been in quite a high position in a
business but running and growing a start-up
from nothing, there are a lot of unknowns so I
had to push myself into areas that were out of
my comfort zone, for example networking.
“I had not really done it properly before, I
had never been in a role which required me
to do a lot of networking or public speaking
and making connections with strangers. As a
young person in that sort of environment was
very daunting indeed.
“The premise of the company was to
become a one-stop shop solution for digital
marketing, offering social media, SEO, pay
per click advertising, website design and email
marketing.
“The whole point of what we do is you
come to us with your problem or with your
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goals and we tailor solutions, using
marketing channels, or a combination of
marketing channels, to deliver.”
In less than 18 months Infinity Digital
has amassed a total of between 15 and
20 clients, varying from solicitors to a car
dealership and training companies to a
local engineering firm.
“We have developed relationships
with partners, such as PR professionals,
print professionals, photographers,
videographers etc and they support us with
clients and their projects.”
Jacob says the hard work is paying
off with Infinity Digital “flat out busy”
from October to the New Year, citing
personalized service as key to future
success.
“There are lots of automated pieces of

‘‘

software that exist in the world which a lot
of agencies use and it certainly saves a lot
of time but it is relying on something that
doesn’t always do the job that a human
can do with their eyes. We do use it but we
don’t essentially use it to do our job for us,
and that is a big selling point.
“People like that idea of picking up the
phone or coming in to see us, to thrash
out their problems, enabling us to work
with them, show them what we have
been working on. That is why I have been
developing an office with people in it rather
than a working from home situation.”
The Infinity Digital team is now up to
four with Pippa Harris appointed social
media and content specialist. “We are
now at a point where I am strictly focused,
giving the team some more work, giving

them more variety, new clients and raising
our own profile.
“We are now in the process of moving to
an office in Worcester and have employed
a fourth member of staff.”
In June Jacob allowed himself his first
holiday since launch, taking in the sights
of Cornwall with his partner - but still kept
in touch with his colleagues by email. He
insists Infinity Digital is in for the long haul.
“We have survived our first year, we will
survive our second and I am confident we
will thrive in our third, fourth, fifth, sixth,
seventh and beyond. I am very confident of
the team I have got around me and what
we are building.
“Ultimately Infinity Digital is my baby and
I want to make it work. There is lots of hard
work to come.” l

“One minute it could be quiet, the next it could be absolutely crazy so adapting to that is something
that is quite a big, transferable skill.”

BUSINESS
FINANCE, FAST
AND FLEXIBLE
We understand that sometimes
your business needs to move fast…
Working with specially selected legal firms
allows us to deliver tailored funding solutions
in as little as 5 working days.
 Finance For Business
 Finance For Property

Speak To An Expert Today
“Very experienced, professional,
personable and pragmatic you know
when you submit a deal to Acuity that
it will be actioned swiftly.”
Belinda Roughton

Invoice Finance Solutions Ltd

www.acuityfinance.co.uk
Telephone
01905 363999

Email
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Worcester – Head Office, Eastern Suite 2nd Floor, The Painting House,
Royal Porcelain Works, Severn Street, Worcester, WR1 2NE
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Grange Way, Beverley, HU17 9FS
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GEZ AND THE
ROUND TABLE
News is topical and timely. It’s not always picked up and published by editors regardless of this - although it’s worth trying to write your press release with this
in mind, to give yourself the best chance of success.
At the very least, your news is content for your blog/news section of your
website and across social media but the true value of editorial is when it’s
published in the press, or the publication you’ve targetted. Your story will be
seen by your target audience/s - both online and in print perhaps - making it
valuable media.
Is your news newsworthy?
In the first instance, we ask: does anyone care? Is your story interesting to
you but no-one else? Are journalists going to find it interesting? is the target
audience and demographic going to engage?
If so, then ask: is it timely? Your news is only news if it’s timely. And topical. And
received within deadline.
Deadline
Are you aware of the weekly deadline for print? Is there a hard date to hit for
your story to be included? Make sure you meet it.
Is it embargoed until a certain date? Make sure this is added in CAPITALS to the
release AND the subject.
Pitching your story
Collate a wish list of publications you’d like to publish your piece: be it local
press, regional media or a global campaign in a certain sector. Then tailor your
pitch (via email? Or can you deliver something fancier to make a PR impression?)
to that medium. If you’re writing and issuing a forward feature, ensure that you
create a bespoke piece and share only with that publication.
NB Don’t add large files to an email. Send as text. Attach a document too, if you
wish, but make sure you’re not adding in barriers for the editor/journalist to get
to it. Do you chase the story? Ring the journalist to make sure they have received
it? Up to you.
Prepare for coverage
Add in some hooks to your pitch so you give yourself the chance to know if it
will be published or not. Often, you have no idea if it’s going to be published
until it is. Add a Google alert with key words to give you a chance of finding out.
BusinessWorks’ Editor, Jon Griffin, suggests:
“There have been many definitions of news, and one of the most often quoted
is former Fleet Street press baron Lord Northcliffe who once said: ‘News is what
somebody wants to suppress, all the rest is advertising.’ There’s a great deal
of truth in his Lordship’s words but there’s also rather more to it than just that
rather brutal definition. I would also add one of my favourite phrases ‘news
is people’ and that is the essence of what we do at Business Works, reporting
people’s ambitions, dreams, disappointments and back-stories. I also think the
best news stories are the ones that get people talking in pubs or other public
places, the stuff that people remember and go on to tell their friends. I am not
talking about the current trend for the dreaded clickbait favoured by some of
today’s media- which is actually a sort of puerile anti-journalism - but rather tried
and tested accurate reporting and quality writing, which will grab the reader
and stand the test of time. It’s a simple truth really which often gets lost in the
Internet age.”
Remember though, your story might be well-written, expertly pitched and within
deadline but overshadowed or unpublished due to a larger, arguably more
interesting, timely piece of news.
Writing a press release
A few tips for a standard press release, and the whole article, can be found:
www.youdobetter.co.uk/2022/04/20/news-and-newsworthy-news

A quick decision to fund Christmas dinner for a
battered women’s refuge and buy presents for their
children was the moment when Gerald Manton realised
he wanted to join the Round Table.
The new chair of Birmingham’s Westside Business
Improvement District (BID), who has just ended a twoyear stint as the West Midlands regional chairman of
Round Table, was recalling his very first meeting at the
charity.

“It was back in 2012 and I’d sent a message asking
them about what they did,” recalled Mr Manton. “A
guy just called me back and said: ‘I’ll pick you up to join
our Santa collection in Solihull.’
“We walked through the local streets shaking buckets
and then went to the pub afterwards to decide what
to do with the £880 we raised. It was my first ever
meeting and I didn’t know anyone, but they instantly
included me in their discussions.
“They had a list from the council and one of the
potential recipients was a battered women’s shelter
who wanted £250 to fund a Christmas meal. There was
a quick vote and it was immediately approved.
“But then one of the guys said: ‘Hang on a minute,
these mums have children, so why don’t we make it
£500 to buy all the children presents too?’ Again, this
was immediately approved, and it really struck a chord
with me, as my mother suffered from physical abuse in
her first marriage.
“Watching all these guys, everyone from bus drivers to
lawyers, and from professional jesters to accountants,
spending their time and efforts raising money to help
others, and the way they quickly decided who to help
just made me feel: ‘Wow! I want to be part of this’.”
“You’ve basically got a group of like-minded young
men who want to spend time raising money towards all
sorts of community work, like a social club with moral
conscience.”
During Mr Manton’s time with the Round Table, he’s
helped raise tens of thousands of pounds every year.
This has included transforming the Solihull fireworks
display and increasing that single annual event’s
fundraising totals from £8,000 to £98,000 a year. l
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Construction costing with
Pinpoint accuracy
0121 769 1673
07568 453922
www.pinpointassociatesltd.co.uk
enquiries@pinpointassociatesltd.co.uk

In conversation with
Josh Clarke of newly
formed estimating
company Pinpoint
Associates
What is your career background?
After leaving school and considering my
career direction, I took the advice from
my friends and family to learn a trade and
enroll on an advanced apprenticeship. My
apprenticeship of choice was electrical
engineering which I studied for four years
which combined both academic and practical
aspects of the electrical world. I then spent
the next nine years working on a mixture
of different projects, learning my craft and
honing my skills. After considering my next
career steps in the industry and deliberating
on where I could really make an impact,
I took the opportunity to become and
Electrical Estimator with a well-established
local company and found a new passion for
costings within construction.
What inspired you start to pinpoint
associates?
Over the years I gained invaluable experience
both practically and technically involving
pricing multi-million-pound contracts.
Amongst other aspects, my role involved
compiling the mechanical and electrical
elements of tenders and submitting the bids
to top tier contractors. I started to recognise
I had acquired a unique skill set and
recognised that various contractors needed
an estimating and cost advice
service but didn’t necessarily need the
additional overhead of a full-time estimator.
After doing some market research and
touching base with clients from my time on
the tools, I decided to make the step and
Pinpoint was born.

Where are you based and where is your
client base?
We are based in Birmingham and due to the
flexible nature of our organisation we work
between our own office and also spend
time working within our client’s premises.
I think one of the positives to come out of
the last two years is the realisation of the
importance of a good work life balance and
hybrid working enables us to achieve that,
while still delivering the needs of the business.
One of our goals over the next year is to
secure a new office space which will help us
upscale our activity and provide a professional
environment for our clientele and professional
partners when needed. Due to our flexible
approach, we have the ability to take on
work from virtually anywhere and in addition
to our Birmingham clients we are already
building relationships with clients in Liverpool,
Wolverhampton, and London.
What services do you offer?
We strive to offer a range of services including
a complete “cost to construction” solution
if and when required. Our services include
assisting contractors from initial budget
quotations, cost plans, mechanical and
electrical tender bids, feasibility studies, value
engineering, procurement schedules and
variation costs. It’s our goal to make our clients
life easier. Having the ability to offer not just
electrical cost services but mechanical also
makes us a niche freelance estimating service.
At Pinpoint we are always available to have an
informal discussion regarding your company or
project needs so please contact us. l
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SAFETY
FIRST
Andy Hollinson shares global ambitions with
Jon Griffin

H

e’s at the very cutting edge of crowd safety
management, an international market leader and
prominent figure worldwide in moves to prevent
another Hillsborough or Bradford disaster and the loss
of dozens of innocent lives.
Andy Hollinson has worked with the likes of the
Football Association, Network Rail, Arsenal FC and many
other household names to ensure safety is a paramount
concern at major sporting and cultural events.
One of only 40 people worldwide to gain a First-class
Honours Degree in Crowd Safety Management, Andy
is the driving force behind five companies based in the
evocative setting of the former Redditch County Court
offices.
But intriguingly Andy’s self-confessed passion for
crowd safety was triggered by a near disaster back
in 2008 when he was running a security company in
Maidstone, Kent, called Response Security Solutions.
Sitting in his office in Redditch, Andy recalls: “I set
the security company up in 1997. I ran it for 20 years,
we had a few bumps along the way but it was on the
whole a reasonably decent company. It started off
providing security guards and door staff for nightclubs
“We didn’t get too big but it grew and did alright
and kept us going for a number of years, and during
that time I developed a bit of a passion for large-scale
crowds, managing security and safety at large events,
music events, festivals.”
But the world of security has traditionally always been
a volatile sector - and Andy was to learn an invaluable
life lesson at an ill-fated music festival starring the likes
of Mark Ronson at Port Lympne in Kent.

“I was young and cocky and thought I knew it all. We
had done all these events at Leeds Castle (also in Kent)
and they had always gone swimmingly. I was asked to
go and work to manage the safety and security at a
festival in a zoo.
“Anything that could go wrong pretty much went
wrong, other than anybody being hurt. There were
tickets for 10,000 people and they estimated that
20,000 people arrived on day one. Tickets had been
stolen and copied, people turned up with fake tickets, it
was overcrowded, there wasn’t enough staff to manage
it.
“There were twice the number of people queuing
that there should have been, all these niggly problems
that just fascinate me. You get all these people coming
together and all these little problems that should have
been planned for before.”
Andy may not have known it at the time but the
chaotic scenes at that Kent music festival back in 2008
proved a turning point in a career which has taken
him to a string of major worldwide events, utilising his
expertise in crowd safety management.
As he recalls: “That pushed me back into education
so I went to Buckinghamshire University in High
Wycombe to do a Foundation Degree in crowd safety
management which is a very, very niche subject. There
are probably around 150 people in the world with that
qualification still to this day.
“I studied that for two years and it was there that I
met my mentor, a guy called Mick Upton. He was really
credited with starting the crowd safety industry, he
was the original founder of one of the biggest security
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companies (ShowSec International). He was
bodyguard to the Hollies, he was in charge
of Live Aid at the old Wembley Stadium,
he took all his knowledge from over the
years and helped to write the Foundation
Degree.
“When I started he became my mentor
very quickly. He guided me through
university and I learnt a lot from him. His
company, ShowSec International, used to
do some of the biggest gigs, Wembley etc,
the festivals, they are still going today.
“He pushed me through university and
really sparked my passion even more for
keeping large crowds safe and moving.
All his knowledge was put into the degree
programme by the academics and he
would be the lead on the course.
“It was very much his passion - as it is
mine - to avoid the likes of Hillsborough
happening again, or the Bradford fire or
Ibrox.”
Today, years on from his mid-life
university studies, Andy can reflect on a
burgeoning business career which has
seen him as spearhead and owner of five
companies within the Square Metre Group,
encompassing crowd safety management,
police security, marketing and website
design and other initiatives.
But the father of five, who lives in
Redditch, admits that crowd safety remains
top of his various business passions.
“It’s like a challenge. We have seen
the negative press around the world of

thousands of people dying at events.
People should not go to events to enjoy
themselves and then not come home to
their families.
“Because of these kind of incidents
in the UK we are actually quite good at
managing crowds and keeping them safe.
There are countries all around the world
now which are where we were back then,
and the same thing is happening in those
countries, because there is no education.
“Years before the likes of Hillsborough,
there was no education in safe
management of crowds and keeping
people safe to prevent the likes of
Hillsborough, there was no real training for
stewards. They used to rock up and have
a pie and a pint, watch the game and they
would be happy, until the Bradford fire
happened, and then they realized there
were a lot of liabilities involved.”
Andy said the introduction of the
Corporate Manslaughter and Homicide Act
in 2007 had led to recognition that a more
formal style of training and education was
required to prevent repeats of the horrors
of Hillsborough and Bradford.
“The Corporate Manslaughter and
Homicide Act is across industry, it’s not
just crowd safety, it is across law in
general but because of that law and
holding people accountable, there had
to be lots of changes in keeping people
safe and planning and all sorts of things.
If something goes wrong you are on a

corporate manslaughter charge and you
need to have covered your backside.
“I went to university for a second time,
I was 33 when I graduated. At that point I
had had enough of providing manpower.
I had had enough of excuses of why
everyone was ill on a Saturday night and
couldn’t work in a nightclub, why the cat
always died on a Saturday night - there
were all these excuses why staff couldn’t
come in. It was just hard work for very little
reward.”
Andy’s career path took an ultimately
life-changing twist when he took on work
with a recruitment and training company
in Redditch, project managing crowd safety
training for stewards, setting up an arm
under the Crowd Safety Training banner.
“It became global very quickly, we ended
up with an office in Australia, delivering
training to some major sports grounds, just
through my network of contacts.
“To be completely candid, we had killed
a lot of people at UK events and the world
really wants to learn from the UK, because
we are pretty good at not doing it today, I
am glad to say.
“We delivered training across Australia,
New Zealand, we ended up providing
training for the Commonwealth Games in
2018, on the Gold Coast of Australia.
“We have trained the police, local
government, the venue managers for the
Commonwealth Games, the emergency
services, Queensland Police - we went to
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Qatar to deliver training to the delivery
committee for the Qatar World Cup.”
Andy’s career took on another trajectory
in 2017 when he branched out on his own
with the Crowd Safety Training brand.
Five years on, he is able to reflect on half a
decade of success.
“We are pretty much the market leader
in the world. I guess we were the first. It’s a
bit like McDonald’s. You get there first and
other people might try and copy you. We
went off on our own as Square Metre but
with Crowd Safety Training as a training
style underneath it.”
Today Andy is juggling five companies
from the former County Court building in
Redditch - whilst enjoying his globetrotting
role as a leading ambassador for crowd
safety.
“The Square Metre focus is on crowd
safety training, focusing on short courses
like First Aid, fire safety and construction
safety, call handler skills, project
management.
“For a small company, our client list is
pretty big with some big names. We deal
with the FA, Network Rail, social housing
groups, county councils, football clubs such

as Arsenal and Oxford United.”
Clearly not a man to rest on his laurels,
Andy has further global ambitions for his
Redditch-based group. “The rest of the
world is our future customer base. We
work with the South Korean Government,
we work in the Middle East, last year we
trained 200 managers at Expo Dubai, which
attracted over 24 million visitors over six
months.
“I delivered a lot of that programme
and this year we have got bookings across
the UK - we deliver it online. We have just
been booked to go to Saudi Arabia in July
and October, Qatar in October, Australia
in August, so the whole world is our
playground.”
And not content with spreading his
crowd safety message worldwide, Andy
has even branched out into the world of
magazines. “I was driving along one day
and listening to Richard Branson’s audio
book and he was talking about how
his very first business was setting up a
magazine.
“A few months later, we published
edition one of The Crowd. It very quickly
grew and we are in countries around the

world. We don’t do it in print abroad. It is
all on an App.
“It is the only international crowd safety
magazine, the only press for the industry.”
Andy’s ambitions are even stretching
as far as the final frontier - as he
enthusiastically explains.
“It’s a little bit of a wacky one that
people always laugh at when I say it.
Spaceports are being built in Cornwall, the
Orkneys and in other countries around the
world.
“So, who knows how to manage crowds
at the very first passenger flights to space,
for example, which aren’t a million miles
away? There is going to be a different
dynamic because there is a certain distance
you have to be away from the launch pad,
different considerations around hearing
protection, where crowds can stand, so it
is another specialism in the future that we
can learn to be part of.
“I might give Elon Musk or Richard
Branson a shout to see if we can help them
to work that out.”
Given his recent business track record,
Musk or Branson may well be well advised
to take Andy Hollinson’s advice… l
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So proud of our latest OFSTED report
Banya Family Placement Agency confirms its position as one of the UKs most
trusted and dedicated fostering agencies.
We are delighted to announce that Banya
Family Placement Agency has confirmed its
position as one of the UKs most trusted and
dedicated fostering agencies after attaining
an OUTSTANDING inspection result, across all
areas in our most recent OFSTED inspection,
carried out in March 2022.
Our new inspection report highlights
that Banya excels in all categories, providing
outstanding foster care to all children and
young people, the best support to all our
foster carers and demonstrating aspirational
leadership with clear vision.
The report commented, “Children
experience a sense of belonging. Foster carers
are well trained and supported to understand
how to meet children’s different and complex
needs. This includes those arising from their
medical conditions, culture and identity.”

Our commitment to the safety and
wellbeing of children in our care is in no
doubt; “Senior leaders and managers have
created a culture at the agency that focuses
on safeguarding children.
With regards to the carers themselves the
report was equally praising; “Leaders and
managers have created a culture where foster
carers are supported to learn and develop.
This includes arranging regular support and
mentoring groups, as well as offering a
comprehensive training programme. During
the inspection, 5 carers spoke positively
about these opportunities and said they had
contributed to their decision to continue
fostering, as well as helping to prevent
placements ending.”
Chido Poe, our Managing Director wanted
to add a few words. “This is a fantastic

achievement. Thank you to all our aweinspiring staff, carers and social workers,
the amazing children and the kind words of
support and appreciation that many of you
shared with the inspector. We are extremely
proud of this achievement and look forward to
our journey of excellence continuing long into
the future.” l

Tel: 0800 989 0135
Web: www.banya.co.uk
Email: joinus@banya.co.uk

Sunday 4th September 2022
10am-4pm Strensham Airbase WR8 0BZ

STRENSHAM
AIRBASE

Free entry & parking

midlandsairambulance.com/events
Meet the crew and tour the aircraft
Attractions and refreshments
Lots more for the whole family!
Untitled-2 1
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WAYNE’S
POST-COVID
W RLD
Wayne McCormack talks post-covid with Jon Griffin

W

e are people first, accountants second,”
says Wayne McCormack as he reflects on the fouryear success story that is Zoo Accounting – and
the extraordinary progress of the firm after Covid
struck and sent the UK economy into turmoil.
“Lockdown/Covid was a major factor in our
growth, but at the same time we were on the
upward trajectory anyway. When I say we are
people first, what I mean by that is that our clients
look to us for guidance,” says Wayne.
“Although we were in the same position in
terms of all this (Covid) being new to everybody,
we recognised that we had to digest the
information quickly and translate for our clients in a
way that just made sense.”
Whilst lockdown in the wake of Covid brought
many firms across the UK to their knees, the
reverse is true for Zoo Accounting. The firm has
virtually doubled in size with a string of new roles
created – while turnover has increased bv around
£100,000 to nearly £600,000.
As Wayne points out: “We now have a team
of 13 with a need for three additional members
of staff on the horizon. Through lockdown we
essentially doubled in size. Lockdown showed us
just how key the role of an external accountant can

play in a client’s business.
“We sent out regular communications
whenever needed (sometimes daily) to assist with
Government grants/support and understanding
the tax implications, which were shared by our
clients and in turn attracted new clients who just
weren’t getting this service from their previous
accountant.”
It’s all a far cry from the original launch of Zoo
Accounting around four years ago – but the life
and times of the flourishing accountancy firm are
inextricably linked with the life and times of Wayne
himself, a man who has been a butcher, bingo hall
worker, casino croupier, postman, and other varied
roles….
Apparently slightly reserved at first encounter,
Wayne is nothing if not eminently quotable when
he gets into his conversational stride. A chat with
this engagingly enigmatic character has more twists
and turns than his very own business career, which
began as a teenage glass collector in a bar on the
back streets of suburban Birmingham around three
decades ago.....the quotes just keep on coming..
“I enjoy working, I want to buy the world,
see the world, do everything........ it’s like
Rudyard Kipling said: ‘If you can dream, but not
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make dreams your master.’ “I went to
three different secondary schools. I really
struggled, I think I had a problem with
authority.
“It was a real journey, it’s part of what
moulded me into the strange person I am
today, I do not look at myself as a normal
person. I wake up at 3.30 am with ideas for
the business, I do not switch off.
“Accountancy is the less interesting part
of the job....all the strategy meetings with
the clients are the best, where they take your
advice, do something and watch it have an
impact. Anybody can be an accountant, the
key thing is looking at numbers, and being
able to come up with a strategy.
“Zeta Hewings (his co-director at Zoo
Accounting) is the real boss, she is the
practical one. Two-thirds of the crazy ideas
I get, she just jokes ‘stop dreaming’......Zeta
is the first person I have trusted in business,
and that took a good few years.
“The business would not work without
Zeta at all. The way myself and Zeta are so
opposite makes the winning formula. I class
myself as reasonably bright. I didn’t do A
Levels, the academic world was not for me.
Why should everybody be judged on all their
school life on three weeks of exams?
“My accounting qualifications came later
in life, studying around work. I do not really

have friends. I only need four hours’ sleep a
night. Any job, I have always been the first
one in and the last one out.
“I have always been very good
with numbers. I do not class myself
as an accountant, I class myself as an
entrepreneur.” He freely throws out colourful
anecdotes from a remarkably varied
working life which have helped mould the
refreshingly frank character sitting at his desk
in the accountancy firm’s offices in Alcester
into the determined entrepreneur of today.
He talks with some regret of the day
he was head-butted by a colleague at
the butcher’s shop in Northfield where he
worked at his first full-time job. “He was late
and I had a bit of a go about his timekeeping
but I could have been more tactful. I was
17, he was 29....he lost his job, I could have
handled it better. It was a good life lesson, it
was all down to respect for your elders.”
He recalls helping out with bingo sessions
at his parents’ favourite working men’s club
on Sunday afternoons. “It was ‘five and
nine, the Brighton line’, all the pensioners
joining in....it’s about moulding us, all these
experiences. I was 23, I felt that I had done
every job on the planet.”
With all those jobs/experiences on his CV,
a significant clue to Wayne’s extraordinary
work ethic lies in his own father’s

background. The McCormack family grew up
in working-class Birmingham in the suburbs
of Weoley Castle and Northfield, at a time
when Rover still employed many thousands
at the giant Longbridge car plant just up the
road.
It was a gritty environment which gave
a young Wayne a few insights into the
business world he would utilise to his
own advantage in the fullness of time.....
“My dad Patrick had his own businesses,
a kitchen fitter, an ice cream van, a car
showroom, cafe owner, running a car wash.
He had a very colourful life, he is from
Dublin and my mother is from the Forest of
Dean.
“He moved across here when he was very
young...there was an anti-Irish feeling when
he was growing up in Digbeth. He always
worked – when he was doing the car wash,
he was there seven days a week when he
was 69, often in freezing temperatures.
“I used to go and help him at weekends.
For five years, I was working Monday to
Friday in other jobs and Saturdays and
Sundays with him.....I did that to help him
out. But my dad never re-invested in his
businesses, which has been one of the
biggest lessons for me.”
Wayne, 45, clearly shares his father’s
determination to dust himself down and
absorb the knocks as well as enjoy the
triumphs.
But he’s also learnt from Mr McCormack
Senior’s attitude to investment, or more
precisely the lack of it. “We will invest. The
first two years of the business, I lived on
credit cards for 18 months. Where possible,
we do not take money out of the business
for ourselves so we can use it to continually
grow and develop.”
Combining his father’s never say die
attitude to work with his own long-term
ambitions and more visionary approach
to business, Wayne has been on a largely
upward curve – albeit with a few bumps
along the way – ever since he landed his
first job in the world of accountancy with
Scrivens Opticians in inner-city Birmingham
after completing a £2,000 book-keeping
course sold to him by a door to door
salesman. “I knew that I wanted to be
an accountant because of my ability with
numbers and the commercial side of things.
I was an Assistant Accountant at Scrivens,
that was my foot in the door.”
Finding career progress blocked by a more
senior accountant, Wayne moved to the
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Engineering Employers Federation (EEF) in
Birmingham in another trainee role. “I left
Scrivens on good terms. One of the owners
took me to one side and tried to convince
me to stay. I had wandered into accountancy,
but happily so. It (EEF) was a similar role to
Scrivens, but more defined.
“I met up with some really good people
at the EEF, colleagues I have kept in touch
with. I was there for about five years.”
Wayne found himself redundant following a
restructuring but was undeterred. “All of this
is just fate,” he says today of his chequered
career history.
His next role was with accountancy
software providers Infor Global Solutions
at Blythe Valley Park in Solihull – “I worked
there for about a year, it was only temporary,
I was always looking for the next job that
would assist in my development” – before
switching to Sanctuary Housing, one of the
UK’s leading social landlords, in a role based
in Worcester.
After three years he was again made
redundant – “I sat down and cried, I do not
understand why I was so bothered, I hadn’t
seen it coming, I struggle with trusting
others in business and what happened there
made me feel betrayed. I think it goes back
to that.”
Once more, Wayne bounced back
and secured a new job with office space
specialists Citibase in Birmingham city centre
for a five-year stint where he was to meet
Zeta Hewings, a fellow colleague. The seeds

for what would become Zoo Accounting
were slowly being sown.
“She quickly got promoted through the
ranks and became equivalent to me. We
worked together there for two or three years
jointly managing the finance team.” Wayne
had earned extra income by undertaking
freelance self-assessment work for clients
and finally decided to take the plunge and,
in tandem with Zeta, branch out with a new
venture, initially as Stealth Financial Services,
and later as Alphabet Business Consultants
based in Redditch before hitting on Zoo
Accounting and Business Solutions.
“We started with about 35 clients which
I brought in from my freelance work. We
inherited about 40 (from an accountancy
contact who sadly died). We took on our
first member of staff in 2018. We moved
in here in Alcester in October 2020. We
have bought this office. The previous one
(in Redditch) we rented but that was dead
money.
“We do not really advertise, all the new
clients we get are from referrals – those
are the best ones as they have come from
another client who can actually vouch for
our services. We push and drive customers,
but we do not harass them. We don’t like
clients to receive penalties. We are not old
school accountants, it’s a different, quirky
stance.
“We are always actively trying to get
our clients business. When a client asks us
if we know anybody that needs help with

something, we’ll always try to introduce
them to another client of ours who can
benefit.
“It is a 10-year plan, it’s not going to
happen overnight.” With wife Sharon, two
sons and two stepdaughters, Wayne clearly
has something of a juggling act on his plate
to combine his punishing work schedule
with family life.
“I work 80-hour weeks. I leave the
house at 6.30 am and do not get back
until 8.30pm. I love work and my wife is
supportive of the extra commitment needed
when running your own business.”
Ever the perfectionist, Wayne says there
is room for improvement. “We are really
bad at shouting about ourselves. That is a
good thing because you don’t want to come
across as cocky but it’s all about letting
clients know the good news.”
He’s also keen to shower praise on
his own staff. “Any good business is all
about the staff and our staff are absolutely
brilliant. Our clients know they can call us
at any time and we’ll do everything we can
to help.”
If team spirit is the secret to success Zoo
Accounting appear to have hit on a winning
formula. It’s even evident on the signs on
the walls, where the office boardroom is the
Lion’s Den, the main nerve centre housing
the team is the Monkey Sanctuary and the
toilets are the Zoo Loos. They have even
built a bar on site which they’ve named the
Zebra Cross Inn... l
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THE NAKED
TRUTH FOR
STROKE
VICTIMS
Martin ‘The Warrior’ Warrillow
on life in the raw
Before my stroke, I had a 28-year career as
a journalist on newspapers and magazines.
Until December 2009, I was employed
but for the last four years, I worked as a
freelance.
My biggest role during those years involved
doing what every journalist dreams of,
editing a magazine focused on one of their
biggest personal interests.
Mrs W and I have been naturists since
1991, when we stumbled upon a clothesoptional beach on the Spanish Canary
Island of Formentera. From 2009-2013, I
was editor of British Naturism, the quarterly
magazine of the organisation of the same
name (bn.org.uk). I still write two monthly
columns for H&E Naturist (henaturist.net),
the only commercial magazine promoting
the naturist movement.
My thoughts here come from a recent
naturist experience – because have you ever
thought about the skills involved in getting
into a hot tub?
I’m guessing that if you’re able-bodied, the
answer is ‘no’. You just take a hold of the
stair-rail and walk, probably backwards,
into the tub.
But what if you’re disabled? What if your
balance is compromised, especially if the
tub happens to be full of bubbles and you
haven’t got a view of the steps?
That’s the situation I find myself in every
day. My stroke affected the cerebellum, the
area at the back of the brain which controls
balance, co-ordination and movement. Or
at least, that’s what it’s supposed to do.
The damage to my cerebellum means that
if you see a scan of that part of my brain,

where once there were billions of active
neurons, there is now a white dead patch.
My cerebellum is, to all intents and
purposes, non-existent and while the
concept of neuroplasticity (Google it!)
means that some of the other billions of
neurons rewire themselves to compensate
for some of the damage, it’s nowhere near
enough to return me to ‘normal’.
This means that life can sometimes be a
bit like living in a tumble-dryer which is
on a very slow spin cycle. To say this is
disorientating is putting it mildly. Falls are
commonplace (which can be interesting
because the blood-thinners I have to take
mean I can bleed for hours) and sometimes
just putting one foot in front of the other
can be challenging.
If you think about that, you’ll see that the
simple act of getting into that hot tub is
very far from simple. I mention this because
of an incident which happened the other
day and which is far from unusual.
I was trying to get into the hot tub at a
well-known naturist venue in the West
Midlands. Yes, drink had been taken - two
cups of coffee. The tub was busy, with
five or six people enjoying the bubbles. As
one of them got out, I laid my towel and
walking stick on the side of the tub and
gingerly placed a foot on the top step.
Of course, the problem with hot tubs when
the bubbles are going is that you can’t
see where the steps are. Even able-bodied
people have to be cautious . But the injury
to my cerebellum has left me with a severe
lack of (big-word alert) – proprioception. In
other words, the body’s ability to sense its

location, movement and actions.
In effect, proprioception is the ability to
move your arms and legs in a coherent
manner without looking at them.
My stroke severely affected that ability. It’s
one of the reasons I walk with my head
down. I’m not being rude, I’m watching
out for obstacles like uneven slabs .
Anyway, back to the tub. I placed my foot
on the top step and was very grateful to
the lady who walked me down the stairs
into the tub.
But the problem is that when the bubbles
are going, not only can you not see the
steps, you can’t see where the seats are.
So I was now faced with the challenge of
finding somewhere to sit.
I turned round and lowered myself into
the water, aiming for where I thought
there was a seat – only there wasn’t. Cue
11 stone of me splashing into the tub and
soaking my fellow naturists.
I should say that no-one was hurt, apart
from my pride and that none of this
was the fault of the venue. It’s not an
elf’n’safety issue, I’m simply pointing out
that something which seems routine to the
able-bodied is often very far from routine
for someone living with a disability.
Should I avoid the hot tub? Possibly,
but like a lot of disabled people, I’m
determined not to let my situation stop me.
So the next time you get into a hot tub,
spare a thought for those for whom the
easy is not at all easy. l
Website: www.askthewarrior.com
Podcast: Thewarriorpodcast.libsyn.com
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Watch in a
name
Josh Sims takes a
look at some of the
adventurous names in
watchmaking

bw-magazine.co.uk

O

nce a watch was a watch was a watch the brand might be a draw, but invariably one
was chosen on function and aesthetics. It was
only with the post-WW2 consumer boom with it the very notion of mass consumerism
and marketing as a commercial discipline that watches, as with other products, began to
get names.
And, much as the few decades of this
pre-Quartz era benefitted from an abundance
of more boutique independent watchmakers,
able to find a market for quirky designs, so
the 1960s and 1970s in particular offered
some of the most arresting and adventurous
names in watchmaking. Just think of the
intriguing Golden Horse (Rado), the tonguetwisting Ploprof (Omega), the pop Bivouac
(Favre-Leuba), the bold Conquest (Longines)
or the exotic Monaco (Heuer). Or how about
Caravelle’s Bullion. Or those watches of
tomorrow, and named for such too: Favre’s
Moon Raider, Wittnauer’s Futurama, Seiko’s
Astro or Amida’s Digitrend. They all had a
certain poetry…

“Inevitably the things we have to think
about now when naming a watch means many
of watch names chosen by the industry over
more recent years can sound a little dull in
comparison,” as Zenith’s product development
and heritage director Romain Marietta
concedes. “The watch market was much
smaller in the 1960s and perhaps there was not
a sense of just how big some of the brands that
survived would get. We could come up with
much cooler alternatives to the ones used but
often they don’t work for some reason.”
Indeed, naming a watch is no easy task.
Many of the most iconic watches, truth be
told, have names that are somewhat prosaic,
echoing their functionality, with maybe just
a hint of machismo: the Reverso, Navitimer,
Speedmaster or Fifty Fathoms, for example.
But watch names can capture the spirit, or
the technology of the times. Cartier’s blocky
Tank was inspired by the new Renault tanks
that Louis Cartier saw in use on the Western
Front in 1917 - a name now somewhat at odds
for such an understated dress watch today.
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Jaeger-LeCoultre’ Polaris was named by
a US sales agent who’d concluded that
the brand’s more standard approach - just
naming models by the three digits of its
caliber number - just wasn’t going to
cut it. Polaris that hinted at adventure, at
extremes, at the pole star, but since the
watch was also released in 1968, six years
after the US military brought into service
its Polaris submarine-based nuclear missile
system, had a hint of weaponry too maybe.
One reason watchmakers tend to return
to their historic names - as with Zenith and
Defy, for example, first used in the 1960s,
then, appropriately enough to mark a break
with tradition, for some wild designs in
2009, and then again in 2017 - is that they
own them, legally or through usage. The
older companies have built a portfolio
of names to pick from. Secondly, now
that these makers typically serve a global
market, each name has to work across
multiple languages and cultures; it has to
both be pronounceable and above local
meaning. A name is no good if it sounds

cool in one language but like a swearword
in another.
Of course, many watches are known by
names that the watch companies haven’t
even given them. It’s usually collectors
that provide such nicknames, many of
them of an evocative or pop cultural kind
that the brands themselves likely wouldn’t
be bold enough to use themselves. “The
cool names nearly always come from the
collectors,” as Zenith’s Marietta notes,
citing its Chronomaster A3818 being
called the ‘Cover Girl’, thanks simply to
it appearing on the cover of a book about
Zenith; or, better still, the ‘Superman
Blue’, for its dial being close in shade to
that of the super-hero’s uniform. “Typically
brands don’t want to use names like
these because of the risks of them being
misinterpreted, though we do like to try
to anticipate what the watch community
might end up calling a model one day,”
Marietta says.
Sometimes fans have little choice but
to collectively name a watch. Seiko,

which does not name its watches, has seen
its Grand Seiko and more mass-market
designs dubbed the likes of the Snowflake
and the Skyflake, in part due to the texture
of the dials, in part a nod to the snowscapes
around the company’s manufacturing hub
in Shinshu. Seiko even takes the speed with
which a watch or collection is named by the
collector community as a rough benchmark
of its longer term popularity.
“Nicknames come from the watch shapes
themselves, from famous characters or
actors in films who wear them and any
other inspiration which takes the fans’
fancy,” explains David Edwards, managing
director of Seiko in the UK. “Nicknames
inspired by the watch shape include the
Tuna Can, the Monster, the Samurai and
the Turtle. Others have been inspired by a
character in a film - the Captain Willard,
from ‘Apocalypse Now’ - and other names
include the ‘Arnie’, after the actor who
chose to wear a specific hybrid watch
during the 1980s. The last two indicate one
of the challenges of using nicknames – as
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we have no official partnership or franchise
with that specific actor or one of his
films, we couldn’t use those names in any
[official] communication.”
And yet other many other watch
companies believe that the name they give
to a watch is crucial to its sales success.
“The name has to be evocative, of the
environment it was designed for, or the
material it’s made from. It doesn’t have
to explain the movement or some feature
but it does have to be part of the storytelling around the watch - because it’s that
emotion that convinces a consumer to buy
it,” argues Marietta.
As with other increasingly specialist,
anachronistic products - sports cars, for
example - the name is often central to the
package. With cars and watches alike,
a name can even supersede the brand:
“You don’t want a Rolex, you want a
Daytona,” as Sadry Keiser, Roger Dubuis’
international marketing director, notes.
“Smart companies find ways of building on
the brand equity that can develop in a name

- and, from a marketing perspective, that’s
genius if you can pull it off.”
“We think about the actual name of a
watch very early in the process because we
find it tends to prove inspirational for our
designers,” adds Keiser. “We want to assist
in potential sales in some way, but also,
if you like, to be impertinent. Sometimes
you can certainly debate the quality of
creativity in a name. We recently launched
an Excalibur single flying tourbillon 36mm
and called it...Excalibur 36. Sometimes all
the info that comes through to enable the
choosing of a good name doesn’t make it.”
But such literalism can work. There’s
method in the madness of Bell & Ross whose watches include the snappily-named
BR 03-92 and the BR 05A. It argues that
it is precisely the technical-sounding
nature of these ‘names’ that underscores
the brand’s design ethos. “Using a code
rather than a name is an industrial approach
- you see the same logic with Airbus or
Audi - which we think fits the utilitarian
nature of the product,” explains co-founder

Bruno Belamich. “Coming up with a name
for our early model, the Hydromax, was
like a kind of game. But we think being
consistent in taking a utilitarian approach
with everything is what gives our brand
an identity, even if we know sometimes it
would be easier if we just gave each model
a more traditional name.”
And this, at least, avoids the inevitable
pitfall of ending up with a name that
misfires. The watch industry doesn’t always
get it right. There are brand names - Seagull
and Nauticfish, for example - which,
depending on your sensibility, can just
sound wrong. The appeal of some model
names too - The Growler, the Jazzmaster,
maybe even the kitchy El Primero - are
debatable.
“But you have to remember that the
watch industry has historically been about
working with a product that’s very tangible.
Watches are solid things,” reminds Keiser.
“And the industry isn’t always so good at
all the soft, marketing-oriented things like
names.” l
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39 STEPS
BACK TO
THE SCHOOL
HOUSE
Jon Griffin tucks into a nostalgic Sunday lunch

ruth is stranger than fiction, wrote
Mark Twain - and who am I to argue with
the great American novelist?
To illustrate the great man’s sentiment,
who would have thought that more than 39
years after my original visit to the School
House at Weeford, near Lichfield, for
my very first night out with the woman
who was to become my wife, I would
be returning to the scene for a restaurant
review?
Back in the distant days of early May
1983 I had been invited to a party at the
Old School House - which was then a
private residence owned by Tamworth
couple about town Hal and Joan Smith. A
few days beforehand I had met Julia and
asked her if she wanted to come along to
the Weeford bash for a night of revelry
with the great and good - and some not so
great and good - of Tamworth.
She agreed and we travelled over to
Weeford in the unforgettable company of
Tamworth photographer Mike ‘Pictures’
Morgan, a long-standing friend of mine. It
was a fairly boozy occasion as I recall, as
evenings with Mike generally were, and
much fun was had in the illustrious setting
of the Old School House.
Now, nearly four decades later, Julia and
I were back, but this time in very different,
though equally enjoyable and indeed,
illustrious, circumstances. There may even
have been a few ghosts from that 1983
party still raising a celestial glass or two
all these years later at the School House
- or maybe my imagination was simply
running riot?
But back to the facts rather than
fantasy… Around a year after that party,
Ted and Valerie Dobson had bought the
house and converted it into a restaurant and today the couple’s son Nigel remains
at the helm as proprietor.
In fact, it was our third visit to this
charming spot, as back in 2013, I was
invited to the launch party for Manley’s
Brasserie following a £250,000 facelift, a
significant milestone in the School House
saga.
On that occasion Nigel told me of
Weeford’s historic links with two blueblooded West Midland families - the
Wyatts and the Manleys - who were
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reportedly keen rivals for centuries
and allegedly always kept to their own
sides of the adjacent parish church.
This apparent clash of dynasties - who
had given the world the likes of former
Warwickshire and England cricketer Bob
Wyatt, chairman of the Tote and political
fixer Woodrow Wyatt and Admiral Isaac
Manley, the last survivor of Captain

‘‘

Cook’s first round the world voyage
in 1833 - was finally put to rest when
Manley’s Brasserie was opened alongside
the venue’s Wyatt’s Pavilion, which is
used for weddings and family gatherings.
So there was much history to consider
- both personal and otherwise - as Julia
and I took our places for Sunday lunch
in Manley’s Brasserie, surrounded as

we were by the rolling hills of rural
Staffordshire providing a picturesque
backdrop to the quaint hamlet of Weeford.
The Sunday lunch menu at the School
House is clearly designed to cater for all
tastes, and diners are able to choose from
such exotic starters as black pudding bon
bons with curried hollandaise, salt and
pepper squid with garlic mayonnaise or

“As we sat in the lounge and sipped our coffees to the strains of Moon River, I reflected on the undoubted
truth that there’’s always a risk in returning to old haunts, whether it be a pub frequented in the heady days
of youth or a restaurant which once echoed to the laughter of your teenage selves.”
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breaded brie wedge with a chilli jam.
I opted for a trusted classic, smoked
salmon salad with lemon wedge, while
Julia went for the breadcrumbed goats
cheese salad with balsamic vinegar
dressing. Both dishes prepared the palate
splendidly for what was to follow.
I chose a main course of roast breast of
pheasant wrapped in pancetta with button
onions and mushrooms in a red wine sauce
while Julia opted for roast loin of pork
with crackling and gravy. There was no
sign of any pellet with my pheasant - the
menu carries the gentle reminder ‘please
be aware that some of our game may
contain shot’ - but, quite frankly, who
cares with meat as tasty as pheasant?

‘‘

Julia’s pork was devoured with alacrity.
Other main courses on offer included
oven roasted skate wing with cherry
tomatoes and chillies in lemon butter, pan
fried calves’ liver with mash, pancetta and
onion gravy and grilled fillet of seabass
with spring onions and ginger in a teriyaki
sauce. The dishes come with a selection of
fresh market vegetables and roast potatoes
whilst separate a la carte and weekday
menus offer a wide variety of other tastysounding dishes.
We both ploughed on with desserts
as Sunday lunchtime rolled into Sunday
afternoon. I opted for a raspberry
cheesecake and Julia wolfed down a
brandy snap, strawberries and ice cream

“There’s something undeniably timeless about
the Old School House, regardless of my own
personal connection with the place. If anything,
it has got better with age - and you couldn’t
say that about some of the other bars and
restaurants I frequented around 40 years ago.”

concoction. Well, why wouldn’t you, given
the choice?
The meal was washed down by a pint
of lager and glass of Rioja for me and a
gin and tonic and a glass of New Zealand
Sauvignon white wine for Julia. Later we
adjourned to the lounge area for coffee and
mints, with a pianist on hand to provide a
soothing musical accompaniment.
As we sat in the lounge and sipped
our coffees to the strains of Moon River,
I reflected on the undoubted truth that
there’’s always a risk in returning to old
haunts, whether it be a pub frequented in
the heady days of youth or a restaurant
which once echoed to the laughter of your
teenage selves. Just like human beings,
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some places don’t necessarily always age
as well as others.
But there’s something undeniably
timeless about the School House,
regardless of my own personal
connection with the place. If anything, it
has got better with age - and you couldn’t
say that about some of the other bars
and restaurants I frequented around 40
years ago, let alone some of the people I
frequented them with.
And talking of which, Sunday lunch at
the School House would have been even
better with Mike ‘Pictures’ Morgan along
for the ride. Maybe the next time - but I
won’t be leaving it another decade or so
before I return to Weeford… l

41

EVENTS DIARY

42

Forward plan with our helpful

EVENTS DIARY
JULY

SEPTEMBER

20

Let’s do business in Bridgnorth,
Bridgnorth Library

2

Business and Breakfast, The Old Arts
College, Loughborough

28

Bromsgrove Library - Business Support
Drop-in Clinic

22

Worcestershire Festival of Business
Exhibition, Sixways Stadium,
Warriors Way, Hindlip

29

New Business Start-up Course, The Shell
Store, Canary Drive, Skylon Park

29

Fintech Digital 2022 - Solihull lunch
briefing, Village Hotel Solihull,
Dog Kennel Lane, Shirley

29

Redditch Library - Business Support
Drop-in Clinic

AUGUST
2

Develop a Successful Wearable Tech
Entrepreneur Startup Business Today!
Birmingham Virtual Workshop

3

BLINK Business Breakfast Networking
Group, Oakland Village (Bistro),
Hall Farm Road, Swadlincote

4

4N Online B2B SME Business Networking

9

Local Business Networking, Great Barr
Golf Club, Chapel Lane, Walsall

18-21

The Festival of Quilts, the NEC

21

SD Prints - Business Networking Event 2,
The Hangar Events Venue, Pearson Street,
Wolverhampton

To have your event listed here, please email jon@bw-magazine.co.uk.
Please note, while we make every effort to ensure these listings are correct, we cannot be held responsible for changes or cancellations – always contact the venue beforehand to check.

MARKETING SYSTEMS FOR
BUSINESS DEVELOPMENT
AND INCREASED REVENUE
If ever there was a time to stand up and
fight for your business it is now.

01905 821919

|

nexuscl.com

It’s what we
bring together
that sets us apart

Whether you are an entrepreneur, SME, owner-managed business,
large business, public sector organisation, charity, school or private
individual, we have the capability and capacity to meet your needs.
With over 400 people, we combine regional knowledge with
deep sector expertise, and an international reach through our
membership of Kreston Global.
To find out how we can help you or your business, visit us:

bishopfleming.co.uk

Bath | Bristol | Exeter | Plymouth | Torquay | Truro | Worcester

