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WELCOME

As I write this, it seems as though we’re heading for another winter of uncertainty,
which is the last thing any of us need, especially in the hospitality and travel sectors.
It’s a far cry from being told it would be all over by Christmas 2020; I’m sure
many are starting to wonder whether it’ll be all over by Christmas 2022, or whether
we will have reached Omega by that point and then they’ll have to choose another
alphabet to name all the Covid variants after. Sorry if I’m sounding a bit flippant,
but if you don’t have a bit of gallows humour, you’d probably go mad.
I’m looking forward to this Christmas for a bit of downtime, anyway, regardless
of what happens with the virus. It’s the time of year that I down tools for a bit;
well, as much as possible, anyway. It’s so hard not to be “always on” when you run
a business on your own and end up wearing about 11 different hats, but that’s a
situation I’m hoping to change in the not-too-distant future.
The kick up the behind to finally do this has come in the form of the FEO 360
course, which has been really helpful as I look to grow my publishing/editorial
business. I know that I spend too much time working “in” the business instead
of “on” it, and this needs to change. The course included sessions on finance,
business planning and working on your “mission, vision and values”.
Another key takeaway was that, if you’re like me and have a lot of your
“process” in your head, you need to get it out of your head and down on paper.
Whether you work for yourself or as part of a team, what if you are suddenly
incapacitated? Will someone else be able to pick up your work? Do you have a
clearly laid-out plan of your daily tasks? I’ve made big in-roads on this, but the irony
is I haven’t had time to write down all the information yet.
An example given on the course was the popular food outlet that sells 12in
sandwiches in weird bread and with a baffling variety of condiment and salad
options. We were asked to name the steps in the process, from ordering, to
choosing ingredients, to upselling, etc. Staff
across every franchise are trained to follow this
process, and customers know what to expect
whichever outlet they’re in. (I’m a bit oldschool, though. What’s wrong with “Cheese
salad on brown, please”?)
Anyway, enough about that. I and all the
team at BW would like to wish you all the
happiest, safest and healthiest Christmas and
New Year.
Sam Hawcroft, BW Editor
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Hall-mark

with leading business consultant and development
coach David Hall

START 2022 BY COMMITTING TO A POSITIVE
MENTAL ATTITUDE
It’s the time of year when thoughts for some people turn to New Year
resolutions and, after what 2020 and 2021 served up, there must be a
temptation to think: “Why bother?”
But in business it’s vital to remember that however bad things have
been and however uncertain the future looks, the only way to change
for the better is by maintaining a positive mental attitude.
All of the businesses that I feature as Tales of Success on my website
have encountered and overcome any number of problems. They
recognised that even in times of extreme adversity there will be new
market opportunities and customers, and they kicked on to make the
most of that.
It can be easy to slide into a negative mindset, but the most successful
entrepreneurs move on from that. They set their sights on where they
want to be in three or five years’ time. They see opportunities instead
of threats and they insist that failure is not an option.
How they get there varies from one business to another and from one
entrepreneur to another, but all the successful people I’ve worked with
over the years have had some key attributes in common.
When they sat down with me they all brought a preparedness to listen
and to learn. Sometimes people find it difficult to admit to themselves
that they need the input of others – they see it as admitting a
weakness, but it’s actually a sign of the bravery that has helped them
to achieve success in the first place.
They also had the foresight to look a few years ahead and to set
targets, but that’s never enough on its own. They come to me full

Untitled-3 1

of hope, and where I help is in providing clarity and confidence and
helping them to succeed.
The clarity will show you how to get there by setting out the three
building blocks for year one and identifying the people in your team
who can lead each project.
The confidence will show you that you have what it takes to kick on
and achieve your aspirations, helping you free-up the time to work ON
the business rather than just IN the business.
The bravery is an essential factor again when the time comes to make
big decisions. Sometimes it’s personal in that it can involve breaking
ties with long-term colleagues and even friends, but it’s essential that
you have the right people in your team.
Sometimes it’s personal to you. However much you love your products
and you might have favourites that you’ve been making for years, you
have to be prepared to drop them if they’re not earning money and
are using up resources that are better deployed on more profitable
work.
So if you’re setting some New Year resolutions for your business as
we head into 2022, start by committing to a positive mental attitude.
Then let’s talk about where you want to be in 2025, 2027 and beyond.
David Hall is an entrepreneur and author who lives in East Yorkshire.
His latest book, “Telling Tales – Lessons from a lifetime helping
businesses succeed” – is out now.
To find out more, visit davidhalluk.com
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Meet one of the UK’s
leading composite
strengthening designers

Jayesh Nandwana’s
extensive experience
includes Britain’s
three largest carbon
fibre building
projects to date

Jayesh Nandwana is now the technical
director and all-round composite
strengthening expert for our operations.
Jayesh joined Fibrwrap Construction
Europe in June 2010 as a trainee composite
strengthening designer and was very quickly
trained and positioned as the design manager
for UK operations.
Jayesh is now responsible for composite
strengthening design for all our UK
and European projects. Alongside CFRP
design, Jayesh carries out technical sales
presentations, research and development, and
oversees the management of the ISO systems.
He has designed hundreds of composite
strengthening projects, but his greatest
achievements are designing the first-ever
project for Fibrwrap UK (now CCUK) and the
three largest CFRP building projects in the UK
construction industry to date.

Following completion of a BTech in civil
engineering at the Engineering College, Kota,
in India, Jayesh moved to the UK to pursue an
MSc in construction management at Sheffield
Hallam University. During his time in India,
Jayesh gained plenty of work experience
on various projects including oil refineries,
bridges and metro construction.
Jayesh, 36, has settled in Hull with his
wife and two children. In his spare time he is
a big cricket fan (and player) and he enjoys
spending time cooking and relaxing with his
family and friends. He is very well respected
in his field, and we would say that Jayesh is
the UK’s most experienced and competent
composite strengthening designer – even at
his young age.
Jayesh regularly runs online and faceto-face presentations on composite
strengthening and its design principles. l
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‘Confident
young minds’
are our future

Derbyshire-born Sue Altass travelled the world and ended up in
Hull with £20 in her pocket. She tells Sam Hawcroft how her life
experiences shaped Inspire Ignite – the business that she founded
with Hannah Cheshire in 2014…

G

rowing up in a rural village in the 1970s, all Sue
Altass wanted to do was play sport. But that wasn’t
really “what girls did” back then, and her parents were
not enamoured of the idea, to say the least.
After taking A-levels in the decidedly non-sporty
subjects of geology, economics and politics, Sue was
offered a place at university. “They said I could only
study to teach sport – I couldn’t just do sport”. They
said, ‘Well, you need to think about what you want to
do.’ So I said, ‘I’m not going, then!’ And because I’d
always wanted to travel, but my parents could never
afford it, I thought, I’ll join the forces – and they’ll pay
to take me around the world.”
Sue applied to join the military police, and passed all
the tests, but then learned that there would be three
months until the next intake. So she went travelling
anyway.
At just 18, she sold her car, without telling her
parents, got a passport and bought a return ticket to

the USA. When she finally told her parents, two days
before she was due to leave the country, her father said,
“You’ll be back within a week!” – which only served to
fire Sue up even more. “That was a red rag to a bull,”
she laughs.
She quickly ran out of money and ended up working
in a ski resort, and after a couple of months her father
rang, saying she’d been called up. “I’d never have said
this to my dad face to face,” says Sue, “but I said, I’m
not coming back – I’m really enjoying it. And that’s
exactly what I did. I travelled the States and Canada,
Hawaii and all the other islands. But what it taught
me was that you’ve got to find things out for yourself
sometimes. Don’t always listen to others’ opinions. I’ve
got lots of scary stories and some fantastic stories that
have made my life colourful. And it was then that I
started to understand that I enjoyed being with people
– I needed to find some way of working with people to
enjoy my life.”

bw-magazine.co.uk
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Sue travelled the world for about seven
years. “I got back to the UK with 20 quid
in my pocket. That was it. Nothing else.
And my thoughts from those journeys were
that there were people I could do good
for. I needed to find a way of working with
people.” She’d met a friend in America who
lived in Hull (Hullensians get everywhere),
and phoned him to ask if he could pick her
up from Dover. She didn’t want to go back
to her home village, as there was no work
there.
Sue “fell” into becoming a psychiatric
nurse after being encouraged to try it out
by two friends who she worked in a pub
with – beginning a career in the NHS that
was to last nearly 25 years. “I had eight jobs
in the NHS, and every one of them was very
different – but it just proves there can be
more than ‘a job for life’ – life is what you
make it. You have to go seeking things.”
And then she hit a particularly bad patch
where, she says, she was being told to
do things that went against all her ethics.
It brought back memories of her father’s
words all those years ago when she first

went travelling. “If someone tells me I can’t
do something, I’m going to do it. You have
to be true to yourself. I gave up a big salary
to go to nothing – but it felt right for me.”
By this time she was a single mother
with two children under 10, so she knew
she had to provide for them – but she also
knew she didn’t want to work for anyone
else again. “I didn’t know the first thing
about business. I didn’t just want to survive,
I wanted to make a difference to people’s
lives – people I had seen hit rock bottom
because they had no belief in themselves.
But I didn’t want to be a counsellor, I
wanted to do something different. That’s
when I knew I had to put myself with
like-minded people – and our journey all
started with six people around my kitchen
table. One was a teacher, and there was a
therapist, social worker, nurse, IT worker –
and we all wanted to do something.”

‘‘

Striking out into the unknown was too
big a risk for all but one of them – head
of service and former specialist drug and
alcohol worker Hannah Cheshire. “She was
the one who came back and said, do you
know what? I’ve got two kids and a family
house to keep, but if I don’t give up my
job, I’m going to die of a heart attack. And
sometimes when you have that belief in
what you want to achieve, and the belief of
each other and a connection, then you do
make the leap of faith,” says Sue.
Hannah proved the perfect foil to Sue’s
spontaneous, headstrong personality. “She
really is at the opposite end of the spectrum
to me. She started as a risk-averse social
worker, she crosses the Ts and dots the Is,
and will correct me if I’m wrong. She’s so
methodical, unlike me who’ll say, ‘I can
do it – and think about it later.’ You can
be an entrepreneur on your own, if you’re

“There can be more than ‘a job for life’ – life is what you make it.
You have to go seeking things.”

bw-magazine.co.uk
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more balanced, but what we do say – and
we teach it all the time – is you have to
surround yourself with the people who will
make it work.”
Their aim was to work with schools to
ensure that emotional intelligence was
made part of the educational curriculum.
“We’d both been in jobs where we were
seeing people taking drugs or alcohol and
ending up suicidal because they couldn’t
cope with what society had thrown at
them,” says Sue. “Kids need to know,
from primary school age, what stress
management is, what anxiety management
is, and how to implement tools they can
learn to support their mental well-being –
that it’s not scary, and how they can live to
their potential.”
Together they wrote programmes for
primary, secondary, and sixth form – and
managed to begin a relationship with
a handful of schools, but few had the
funds to pay for the programmes. So they
decided that Inspire Ignite needed its own
identity – which would be in the form of
two characters, Positive Parrot and Negative
Newt. “Inspire Ignite is based on the fact
that we all have a positive and a negative
inside us and it’s who shouts the loudest
that gets us to believe who we are,” says
Sue.
Through a mutual friend they got in
touch with Garry Burnett, author, teacher
and perhaps now best-known as the cowriter of the hit production Turn and Face
the Strange. Sue says: “We told him the
concept – that each book is based on a
word, such as ‘choice’, ‘respect’, ‘anger’ –
and he wrote the series of eight books, at
the end of which the newt becomes a…
well, we don’t want to give the story away.
It’s all about having the choice to change.
Sally Schole, a local artist, was approached
and agreed to illustrate the books, and it all
came together perfectly.
“We thought that that’d be a great way
to get into schools,” adds Sue, “but it was
still hard.” They then made the school
programmes downloadable so schools could
run the programmes themselves, but, as
Sue points out, there’s little time for this as
“teachers are meeting themselves coming
backwards anyway”.
Out of this came the plan to set up a
charity, Confident Young Minds, which is
still in its infancy, but already has a board of
trustees. “It’d always been Hannah’s dream

to have a charity,” says Sue. “I’d never even
contemplated it because it was far too hard
work for me!”
With Sue and Hannah managing the
charity, their aim is to set the trustees off
on applying for funding so they can give
the Inspire Ignite programmes to schools
and further education. “That would be
phenomenal for us – because the ethos
behind Inspire Ignite was to have confident
young people, they’re our future. They
might have eight or nine top grades,
but they haven’t got the confidence to
knock on a door and say, I’m here for my
interview, or look someone in the face
and say, this is who I am and this is what I
believe in.”
Alongside this, Sue and Hannah run
another business, Altass-Cheshire, a
specialist mental capacity assessment
service. This, too, came about quite by
chance when Sue was a trustee on a charity
for older people, and a solicitor who knew
she was a mental health nurse asked if she’d
be able to do a mental capacity assessment,
because the NHS was taking months to
do it. In typical Sue style, she said yes, and
figured she’d work it out later.
“I said, I’m sure we can do it – I just need
to find out what format you need a mental
capacity assessment in. Never say no! We
looked it up and found that there were only

five groups of people who could do it, and
Hannah and I were in two of those five. And
we realised there was a dire need for this
service when we saw that the solicitor was
being charged an astronomical amount by
a consultant in a different county because
they couldn’t find anyone to do it.”
They sent out a leaflet to all the solicitors
in Hull – and that’s the only advertising
they’ve ever done. It grew into a separate
business, but Sue and Hannah, having both
been responsible for hundreds of employees
in the past, didn’t want to go down that
road again. “What we do is give people the
opportunity to set up their own business,
because in Atlass-Cheshire we have
associates. The associates receive referrals
from us and we support, supervise and liaise
with the clients – it’s a different model of a
team that we have created.”
Sue and Hannah never expected to
end up running two companies, but
both have been born out of a spirit of
entrepreneurialism and a mindset that they
can make a difference to people’s lives.
Sue firmly believes there’s no such thing
as a failed entrepreneur. But the last word
should go to Hannah, who has been in the
background of our Zoom call and happy to
let Sue do the talking.
“They’re only a failed entrepreneur if they
haven’t learned anything.” l

The importance of tech in staff retention
Business leaders across the UK are facing
increasing difficulties attracting and retaining top
talent in their teams.
There has never been a more crucial time to
ensure that your present staff have a reason to
stick around than now. Candidate scarcity is
worrying employers across the country.
Meanwhile, candidates themselves have become
more reflective of their needs and expectations.
The reality of the modern workplace is that you
can't separate technology from your team's job
satisfaction.
Your team uses technology throughout their day.
Not just in work but in their personal lives too and in a deep and meaningful way. Crucially they
desire control over what they use, and naturally,
any positive experiences with technology
outside of work they want to champion in their
workplace.

Meanwhile, in work, the days of fearing technology
are diminishing rapidly. Employees are becoming
more digitally minded. Talented and tech-savvy
employees see how SMART working with
automation can free them from the humdrum that
makes them "busy being busy" and allows them to
achieve their career progression goals.
The recent rise in demand in hybrid working takes
advantage of communication/connectivity
technologies and helps teams achieve work-life
balance.
This outlook has been expedited by mass work from
home change brought on by Covid, but the digital
transformation has been steadily making waves in
larger organisations for some time. What's key to
making this work is allowing your team to select the
right technology for their role.

Listening to their needs is key

As a business owner/manager, what should I do?

On the one hand, your team frustrations with
technology could be a factor affecting attrition.

When it comes to who belongs in the room when
making technology decisions, employees want to
have their voices heard. Allowing employees and
teams to implement the technology that makes
them most productive goes a long way. Your
business can achieve the seamless experience
that you and your team dream of through
technology.

Yet if your talent chooses to stay, this could lead
to problems too. There are security issues in
allowing staff to use their own devices, for
example.
Provided the team are consistent with the
software they use and security software is
correctly installed and updated, staff using their
own devices need not be a problem.
According to a global business technology survey
by the PWC, 90% of c-suite leaders say they
choose tech with their people in mind. However,
only 67% of their staff agree. The results show
that employers have a real opportunity to improve
productivity in their teams and increase job
satisfaction by simply listening to their staff's
software and hardware requirements.

While The One Point have a list of products/
services that we know drive a business to success,
it's worthwhile also discussing this with your team.
Having an honest conversation with your team
about the technology they use and their
frustrations may be the best business decision
you could make this year.

01. The right software
Using software that your team love
will make them more efficient.
Often team members will best know
the right tools for them to complete
their roles.

02. The right hardware
Many different devices can help
you get your work done. Desktop
computers, laptops, tablets and
phones. Knowing the best one for
you is crucial.

Need help with choosing your tech?
We have tech specialists on hand to guide you on how to improve
your teams' productivity and efficiency using technology. Scan
this code to connect with us, or use one of the contact methods
below.
Nathan Greenfield
Chief Sales Officer

sales@theonepoint.co.uk

01482 420150

www.theonepoint.co.uk
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Lucy Clark was one of the most recognisable voices on local radio – until she
gave it up to run her own business. By Sam Hawcroft

I

t’s fair to say it came as a shock to Lucy
Clark’s loyal listeners when she announced
in July that she was leaving her regular
radio shows to concentrate on running her
own dog accessories business.
Did she not love broadcasting as much
as we thought she did? With her bubbly
personality, unmistakeable Hull accent and
clear passion for the city, she’d proved to
be a natural from the moment she first
got a call out of the blue to join Radio
Humberside back in 2016.
“I love the radio,” Lucy reassures me,
“and I miss it massively. I have left the door
open…”

Of which more later. But let’s backtrack
to 2016, when she joined hundreds
of others queuing around the block to
audition at Hull Truck for the Face of Hull
2017, the BBC contest to find a new
presenter to report on the year’s City of
Culture events.
She made the final 10 with a
performance of her original poetry about
Hull, but was pipped to the post by Kofi
Smiles, who’s now the regular breakfast
presenter. “I was so happy for Kofi when
that was announced, and I thought, wow,
what a great journey that was,” says Lucy.
“Then two weeks later, I got a call from the

radio editor saying they were going to start
this new show called Absolutely Clueless,
and I would be perfect for it. I just couldn’t
believe it. I was so grateful and so happy to
be able to do anything like that – I’m not
your stereotypical BBC presenter.”
Lucy was an instant hit on the roving
treasure hunt show, and it wasn’t long
before she was invited to cover for a few
of the regular presenters. “That was a
whole new level to me,” she says. “I’d
only ever been out and about with a
microphone. The studio looked like an
aeroplane cockpit, with all those screens
and buttons!”

bw-magazine.co.uk
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She went on a training weekend at
Media City in Salford, which included
presenting a 10-minute programme from
the Radio 5 Live studio. “There’s little old
me from Hull in the studio, chatting in a
Hull accent. It didn’t go out live; this was all
practice and training. After the 10 minutes,
the trainer pressed the button and said to
me through the glass, ‘Hi Lucy – was that
all right? Did you enjoy that?’ And I just
burst into tears. Even thinking about it
now makes me emotional. Because I just
couldn’t believe it. Here I was, sitting in the
5 Live studios overlooking Media City. It was
a light bulb moment for me, and it made
me realise how much I loved the radio.”
Lucy ended up with her own Sunday
afternoon show as well as Absolutely
Clueless, but at the time it wasn’t quite
enough to fill up her week – and when
Covid hit, she found herself with even
more spare time. She’d always had it in the
back of her mind that she’d run her own
business one day, especially given that she
grew up among a family of independent
businesspeople. Her father Gary set up
Chanterlands DIY and Hardware nearly
30 years ago, and you may recall a story

on the BW website in August about Lucy
becoming the third of the Clark sisters to
set up a business in Beverley’s Dyer Lane.
“Even from being a little girl, I remember
spending my summer holidays behind
a stall at Trinity Market, where my dad
started,” says Lucy. “Then he had his
shop, and my sisters have had their
businesses as well, so I’ve always been a
massive advocate of supporting your local
independents, knowing how important it is
to my family.”
But she didn’t just want to start a
business for the sake of it; she knew it had
to be her passion. “I love doing my poetry,
but that’s not really a business. What
else could I do? I was thinking this while
obsessing over my dog, kissing her every
five minutes, not leaving her alone. The
answer was staring me in the face.”
Lucy’s initial idea was to start online with
her own brand of dog accessories, from
harnesses, leads and collars to more fun
items like bow-ties and bandanas – and
then a shop became available for let in
Dyer Lane.
“It was my sister Eve who sent me the
link, and I thought, maybe this is meant to

be – I knew what my passion was, and here
it was right in front of me. A shop opposite
both my sisters. And if the past two years
have taught us anything, it’s that you don’t
know what’s around the corner. Life’s too
short, and if you want to give something
a go, just go for it. Otherwise you’ll just
live to regret it. So we just thought, right –
we’re going for it!”
Having the support of her sisters was
invaluable, she says. “If it wasn’t for them,
I don’t think I’d be on Dyer Lane and it’s
thanks to them that I’ve realised what a
beautiful little street it is. Having them both
close by means the absolute world to me.”
Another massive help when setting
up the business was a Love Your High
Street grant from East Riding Council,
as well as the fact that Lucy’s husband
Gary is an accountant. “He couldn’t put
up a shelf, but at least he could build a
spreadsheet…” she laughs. She kept the
creation of her brand in the family, too,
giving her vision to her niece Jessica Clark,
who is the creative director of Hessle-based
Blab Digital – and Oh My Dog was born.
Lucy does stock other brands within
the shop, but insists that they too must all
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be from family-run businesses. “That was
something that was really important to me
– that when people buy from me, they’re
also supporting other little independents.”
It’s really taken off – and not just in terms
of the ringing of the till, but the steady
stream of dog-lovers she’s enjoying meeting
every day. “What’s great is that dog people
are the nicest people,” she says. “I’m just
dealing with lovely people all day. People
just come here to show me their dog –
because dogs are allowed in the shop,
obviously.”
One of the most surprising aspects
is the number of visitors she’s had from
outside the area. “I knew we had a thriving
tourist industry in East Yorkshire, but since
I opened, I would say 50% of the people
who’ve walked through the door have
been tourists on holiday. And you can just
tell they’re tourists when they walk in – for
one thing, they don’t sound like me! I
always make a beeline for them and ask

‘‘

where they’re staying, where they’re from,
and give them recommendations on where
to go. Many of them say they can’t believe
how nice the area is.”
Although the shop is quite small, Lucy
says she’d love to have more staff – and
will be looking at local apprenticeship
schemes so she can offer young people
opportunities to learn life skills. She’d
also like to enter the wholesale market
and expand her brand to other boutiques
around the country. “I’d like to build
relationships with people who’ve already
done it, and I think my first port of call
will be to get a stand at a large trade fair,
for example in the NEC. I went to one in
September and I sought out the businesses
who’d been backed by Theo Paphitis,
because they were all like me – individuals
trying to get into that wholesale market. I
found one lady who hand-made bow-ties,
and I loved them and bought quite a few
for the shop. She said, ‘You’re the first

“If the past two years have taught us anything, it’s that you
don’t know what’s around the corner. Life’s too short, and if
you want to give something a go, just go for it.”

shop my bow-ties are going to go into –
I’m so happy, I could give you a hug!’ It’s
things like that make you realise how much
it means to people. And that’s what I’d like
to do as well.”
Lucy still gets Radio Humberside
listeners coming into the shop, and they’ll
invariably pop their head in and shout her
Absolutely Clueless catchphrase, “I’ve got
the cluuuuuue!” She adds that it “means
the world” that they have made the effort
to come in and say hello, and stresses that
it’s not quite the end of her radio career.
She’ll be teaming up with Andy Comfort
once more for a special edition of the show
between Christmas and New Year. Beyond
that, who knows? She’ll probably join the
legion of other former Radio Humberside
presenters who’ve checked out, but never
quite left.
I couldn’t bring the Zoom interview to
a close without being introduced to the
inspiration behind Oh My Dog – Lucy’s
beautiful cocker spaniel, Lily. “Here she
is – this is all her fault!” says Lucy, as Lily
appears on the screen. One thing’s for
certain – as chief product tester, Lily has
got to be the most pampered pooch in
Beverley… l
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How the Budget 2021 can
impact your R&D Tax Claim
01424 225345
info@coodentaxconsulting.co.uk
www.coodentaxconsulting.co.uk

On Wednesday 27th
October, Rishi Sunak
gave his second
budget speech
and Simon Bulteel
explains what it
means for you
After the regular tub thumping that
accompanies the budget with how strong the
economy is, how they saved the world and
how good everything Is after Brexit, he got
into the nitty gritty of various things.
2021 Budget changes:
Rishi announced that the R&D Tax Credit
schemes needed “modernisation” to include
cloud servers and data as eligible costs
from 1 April 2023. There was also focus on
subcontracted R&D happening outside the UK
and “limiting” the benefit of this to focus on
work subcontracted within the UK. There was
no detail about what or how as is often the
case. But 1st December was Tax Day and with
that came the publication of more explicit
information from HMRC!
The TAX Day Announcements
The inclusion of Data and Cloud computing
costs in R&D Claims is to be achieved through
the inclusion of two new categories of
expenditure which are:
• Licence payments for datasets; and
• Cloud computing costs that can be
attributed to computation, data processing
and software
It is hoped that this modernisation will
ensure the reliefs better incentivise cutting
edge R&D methods which rely on vast
quantities of data that are analysed and
processed via the cloud.

By focusing on innovation in the UK the
Government proposes to limit relief for
payments to subcontractors, in both schemes,
to claims where the subcontracted activities
take place in the UK. This will help ensure
that the spillovers from the research, such as
improved skills, benefit the UK.
Similarly, where companies claim for
expenditure on externally provided workers
(EPWs), these will in future be restricted to
EPWs who are within UK PAYE/ NIC.
When it comes to the administrative
changes that might improve how HMRC can
target its compliance work, the suggestion
is that companies should provide more
information when making claims, that
claims should all be made digitally and that
the intention to claim must be notified in
advance. This will still require fleshing out.
From our point of view, documenting R&D
as it happens and the reasons why certain
paths are taken, makes preparing a claim a lot
easier. l
If you’d like to have a copy of our Project
Review spreadsheet to track your R&D
projects as they progress please get in
touch info@coodentaxconsulting.co.uk,
or if you would like to know whether
your projects have the potential to be in a
claim, you can book a Find Out In Fifteen
Minutes discovery call at
www.calendly.com/simon-bulteel
See you in 2022!
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THE HEAT
IS ON

Leading electric heating firm Glen Dimplex
Heating & Ventilation is at the forefront
of the drive towards the use of renewable
energy in our buildings. Sam Hawcroft talks
to Trevor Redmore, who is working with
local developers to help them navigate the
ever-changing regulations in this sector
The construction industry is under pressure
like never before to conform to new
regulations as the UK aims to become
net-zero by 2050. This means completely
decarbonising our buildings, and Glen
Dimplex Heating & Ventilation (GDHV) has a
team of experts on hand to help developers
understand the changes and offer them
the latest HVAC (heating, ventilation and
air-conditioning) solutions.
One of those experts is Hull-based
business development manager Trevor
Redmore, who has been with GDHV (a
division of the Glen Dimplex Group) for
nearly 20 years. He started as an area sales
manager and, over the years, worked his
way through numerous roles. He joined the
renewables team just over a decade ago –
but it was, he says now, a bit ahead of its
time.

“We were looking after heat pumps
for about four years,” says Trevor, “but
unfortunately we were a little bit premature
with that, because the heat pump market
never really took off. At that time the UK
was only installing something like 17,00018,000 heat pumps a year. And that was
stable for many years. We felt that take-up
would have to be legislation-driven because
no one was going to spend up to £10,000
on a heat pump if they didn’t have to.”
Over the next few years Trevor went into
a business development role within the
contracting team, primarily looking after
consultants, architects and big contractors,
and, in his current role, this has expanded
to include housing associations and social
housing providers. “I’ve literally done
everything!” he says.
But his passion was always renewables,
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and Trevor says he’s glad that the Government has
finally caught up, recently announcing that all new
buildings will be required to be nearly-zero energy
buildings (NZEBs) by 2025, meaning that they are gas
and oil-free. Existing buildings must meet net-zero
requirements by 2050, and the Government has
begun by offering household grants worth £5,000
to those that install heat pumps, with the aim of
installing 600,000 each year into UK homes by the
end of the decade.
“When I was first in the renewables team,” says
Trevor, “we had a saying that GDHV was the bestkept secret in renewables, because no one knew we
did them. So now we’re trying to change people’s
mindset.”
Indeed, GDHV has a policy of continuous
investment in R&D in this area. The division is
headquartered in Southampton, but is represented
across the country by business development managers
like Trevor, experts who can give advice to developers
using up-to-date industry knowledge and experience.
“In terms of the retrofit market, we’ve already got
quite a lot of that,” says Trevor, who works across Hull
and the North East of England. “My target market is
definitely new-build, and the regional building firms
that build 10-20 houses a year, rather than the big
nationals who are likely to have agreements in place.”
GDHV may not yet be one of the most well-known
names in renewables but many of its brands are
household names – such as Dimplex, Xpelair, Valor,
Redring and Creda. Their products range from smart
electric heating systems using the latest control and
communication technologies, through to communal
ambient heating networks (a system of heat pumps
that take energy from a central plant and efficiently
deliver heating, cooling and hot water to multiple
apartments throughout a building), MVHR (mechanical
ventilation with heat recovery) systems, and a range of

heat emitters such as fan coil units and fan-assisted
hydronic radiators.
Trevor anticipates a crowded market as demand
for the technology grows and the need for new
housing becomes ever more acute. Recent research
shows that England alone needs an extra 340,000
new homes each year until 2031. “At the last count
there was something like eight to 10 manufacturers
of heat pumps, and, come next year, that will have
probably doubled because everybody will want to be
in the market,” adds Trevor.
The building industry will face a raft of challenges
in the drive to net-zero in the coming decades as
the population grows. Before the end of 2021,
the construction industry will need to adapt its
HVAC strategies and building design to adhere
to new compliance regulations. This follows a
government consultation to update Part L and Part
F of the Building Regulations for new residential
developments.
Trevor says he would like to become more
proactive, not reactive, to developers looking
to use renewable heating technology in new
homes. “They’re as busy as everybody else,” he
acknowledges. “It’s only when they’ve got something
specific that they’re interested in talking to you. But
we need to get the message across that we can offer
them a solution for their new-build properties going
forward.
“We can offer solutions for local, small builders, as
well as large builders, to help them with any issues
that they may have with conforming to the new
building regulations.”
Contact Trevor at trevor.redmore@glendimplex.com
to discuss how he can help with a range of heat
pump and electric heating solutions, and visit
gdhv.co.uk for more information on GDHV’s
products and latest industry updates. l
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ave Castle has a long and rich
history that befits its grand name. While
the present building dates back to 1825,
an ancient fortification on the site was
mentioned in the Domesday book, and it’s
said that the great-great-grandfather of
George Washington, the first president of
the USA, lived on the estate before heading
for the New World.
Steve and Kate have been part of the
Cave Castle history for the past 30 years,
since their father, Mel Hogarth, bought

the site in 1991. Kate and Steve have both
worked at the hotel in different areas for
many years, Kate in the weddings and sales
departments, Steve managing the golf and
health club side.
Kate left the business to bring up her
family but returned in 2018 to take on the
joint managing directorship role with Steve
after the untimely passing of their father.
Steve and Kate had a head start within
the business as that they knew Cave Castle
better than anyone else, but it was still like

jumping into the “deep end”, says Kate.
“It was a shock to the system,” she adds.
“When I was here previously, we’d been
in different positions and to suddenly be
in this new role, the transition was quite a
challenge.”
The challenge was to pick up where their
father had left off, as he was very much
the type who managed everything himself.
“He had his fingers on the pulse with every
aspect of the business – nothing was done
without his say,” says Steve.
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‘IT’S BEEN ALL
HANDS ON DECK’
Kate Nicholson and Steve Hogarth have had an
eventful three years at the helm of Cave Castle. First came
Covid, and now the hospitality staffing crisis – but they’re
relishing the challenge. By Sam Hawcroft

“A lot of responsibilities finished with him,
so when we took over the reins, we had
to try to pick up where he had left off and
learn what his roles were, and that was a
huge learning curve.”
Steve and Kate went right back to the
“roots” to find out exactly how things
worked and where things could improve,
and they describe themselves as “very
hands-on” managers – they’re always
visible around the site, as opposed to sitting
behind a desk all day.

When Covid hit last year, everything
came to a shuddering halt as hospitality
bore the brunt of the pandemic. Steve and
Kate did what most in the industry did – put
staff on furlough and accessed grants and
loans to keep things on an even keel. But
they both agree that more needed to be
done. “I think more help would have been
better in terms of grants and funding,” says
Steve. “The hospitality industry has basically
taken the biggest hit out of anybody.”
A big help to Kate and Steve in bouncing

back from the pandemic was the golf side
of the business, which was allowed to
open throughout most of the lockdowns,
followed by the opening up of the health
club well before the hotel could. When
the hotel was finally allowed to reopen,
they saw a change in trends driven by the
so-called staycation boom. “We had an
exceptionally busy summer,” says Steve,
“where we previously had corporate clients
midweek, this turned into people on leisure
breaks.”
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They’re playing catch-up to an extent,
with many of the weddings being those
that were postponed during lockdown, and
there’s still a degree of uncertainty within
the corporate world.
Given that Cave Castle is so wellestablished, Kate and Steve are striving
to improve and preserve the building’s
unique character while keeping things
fresh, which is a tricky balancing act. One
positive outcome of lockdown was that it
gave them time to refurbish some of the
main public areas of the hotel. The newly
refurbished Lounge Bar and Windsor
Restaurant has already had a “massive
impact”, says Kate.

This programme of refurbishment will
continue, and regulars and new visitors alike
are responding well, says Steve. “A lot of
our customers are returning to us on golf or
leisure breaks – they come back year after
year, and when they see the improvements
and refurbishments they see this as a very
positive and welcomed approach.”
Their next revamp includes the function
suites. “This is especially important, as the
world of weddings has been transformed
in the past couple of decades,” says Steve.
“You can get married in a barn, or a
vineyard – there are so many other venues
now, and we want to be able to provide the
very best that Cave Castle has to offer.”

Cave Castle is, like many businesses in
the hospitality industry, having to deal with
what has become a national crisis in staff
recruitment in the past year, amid a perfect
storm of Brexit and Covid. According to
one recent survey of 200 executives across
the industry, one in six vacancies remains
unfulfilled, and 96% of business leaders in
hospitality say they are experiencing a staff
shortage.
Steve and Kate are working hard to
source the right staff at both Cave Castle
and their sister hotel, the Skelwith Bridge
Hotel, in the Lake District, which had
traditionally relied on overseas workers.
“We used to have a much greater mix
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“A lot of our customers are returning to us on golf or leisure breaks – they come back year after
year, and when they see the improvements and refurbishments they see this as a very positive and
welcomed approach.”

of employees,” says Kate, “but now it’s
mostly young and inexperienced people.
As people have been starved of going
out, their expectations have become
much higher. This then has a knock-on
effect because we haven’t got the level
of staff that we had before, but with staff
training in place and an excellent team of
managers nurturing the new, young staff
team, we have every expectation that both
hotels will be at the forefront of customer
service.”

They both admit that they are “24/7
managing directors, always available”. It’s
just the nature of the business, but that’s
what they thrive on – the fact that no two
days are the same, and each day brings a
new challenge. “You don’t just clock on
at 9am, sit behind a desk and do the same
thing,” says Kate. “We both will jump
in and help out in the kitchen, or with a
function – we are team players, not just
managing directors. “Even on the golf
course,” adds Steve, “we usually run on a

team of six green-keepers, but I am happy
to get out there cutting the grass if it’s
needed.”
“It’s been a bumpy year, but it’s literally
been all hands on deck,” says Kate.
What would be the one tip they’d pass
on to people in their industry? Kate is in no
doubt as to the answer. “Look after your
staff,” she stresses. “Your staff are key
to your success. Once you have the right
people in the right places, it makes the
world of difference to your business.” l
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Dutton Moore trainees
flying high with exam
success
Dutton Moore, Aldgate House,
1-4 Market Place, Hull, HU1 1RS
01482 326617
www.duttonmoore.co.uk

Dutton Moore
accountancy trainees
are flying high and
forging ahead with
their careers in
finance...

Image shows from left to right: Frankie and Sophie
Sophie Pläschke has recently fully qualified
as a Chartered Accountant (ACA) after a
successful tenure in Dutton Moore’s in-house
training scheme. Francesca Wilkinson has
completed her AAT (Association of Accounting
Technicians) qualification and is now studying
to be a fully qualified Chartered Accountant.
Sophie, who has just turned 26, joined
Dutton Moore Chartered Accountants and
Business Advisers in Aldgate House, Market
Place, Hull, in August 2014 from Wyke
College to join the in-house accountancy
training scheme. After 5-years of hard work,
studying and carrying out her role within the
firm, she has qualified. Sophie will now be
conducting full audits, focussing on more
complex areas, and will be training junior
members of staff on audits.
Frankie, who has just turned 21, joined
Dutton Moore, in November 2019. Frankie,
from West Hull, studied her A Levels at Wyke
Sixth Form College and was keen to work
during her professional training instead of
the university route. Whilst studying for her
professional qualifications, currently her
Accounting and Assurance exams, Frankie
is working as an Audit and Accounts Junior,
preparing year end accounts for limited
companies, sole traders, and partnerships. She

also completes VAT returns, assists on audits
and performs bookkeeping duties for Dutton
Moore clients.
Sophie and Frankie are the latest in years
of progressive succession planning at the
firm with new school leavers joining every
summer and going on to qualify. The firm
has a long history of investing in young local
talent and has an enviable in-house training
scheme backed up by the professional industry
examinations. Scores of accountants and
Partners at Dutton Moore joined straight from
school, college and university and have gone
on to forge very successful careers at the city
centre practice.
Tony Bullock, Managing Partner, said: “I
am delighted that Sophie and Frankie are
progressing so well with their careers. They
have both shown real talent and strong
progression and I am certain their accountancy
careers will continue to flourish.
“We are constantly investing in our future.
It’s important to stay local and work with
local people – we have the talent here and it’s
important to harness it. Investing in our city
and ultimately in our firm is a priority for us
at Dutton Moore. Wherever possible we want
to promote within and nurture our top-grade
staff.” l
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Established Since 1991
Contact our dedicated and awardwinning team today on
01482 225666
or visit cobus.co.uk

Offering monthly
telephone bills
at zero cost until
April 2022, Cobus
Communications
answers the call

The ISDN switch-off has
already begun – is your
business ready?
For some time now, telecoms providers have
been making plans to move voice networks
over to VoIP (voice over internet protocol) –
the new digital standard for voice traffic. The
phased approach when the networks will start
switching off the traditional ISDN and PSTN
(analogue) circuits is set for 2022, although for
many new installation areas this has already
begun. For thousands of businesses, this will
mean an upgrade or replacement of their
current telephone systems.
There are several key factors to consider
when switching from ISDN to VoIP, one of
the most important being – is your internet
connection good enough to deliver a businessgrade VoIP service while still handling your
business’s day-to-day data demands?
In Hull and the surrounding area, we have
a key advantage over the rest of the UK with
KCOM, the incumbent ISP (internet service
provider), having rolled out the installation of
FTTP (fibre-to-the- premises) connectivity to the
majority of the 200,000-plus premises within
their network area. Cobus is a wholesale
platinum partner of KCOM and in a position to
provide discounted products and services with
a dedicated and managed service.
While this new internet service delivery has
been successfully taken up by many businesses
across the region, most haven’t considered
the massive shift that will take place when the
fixed line ISDN infrastructure is turned off and
the need to upgrade their telephony systems is
upon them.
Here at Cobus, we have always prided
ourselves on recommending the best solution
to suit your needs while considering the
features, the infrastructure and the price, as
well ensuring we future-proof your business
with the correctly chosen platform.
Following the turbulent times over the past
18 months, we have constantly been looking
at new ways that we can further help assist
businesses with their communications needs
while considering the switch-off. What we
came up with is “FREE monthly telephone bills
until April 2022.” Sounds almost too good to
be true, but it’s not!

The offer: we’re offering businesses that
switch or upgrade to Cobus their monthly
telephone bills at ZERO COST until April
2022. This solution includes inclusive calls and
optional features such as video conferencing,
auto-attendant, instant messaging, etc. This
enables businesses to handle their office
communications effectively and professionally
while not having to find or invest any capital
and/or monthly payments. This offer is for a
limited time only and subject to a minimum
agreement term.
Moving to a hosted VoIP system where
you can work from home, or any alternative
location, is a relatively easy transition with
minimal disruption when managed correctly
and efficiently. Covid led to many businesses
migrating from a predominantly on-site system
to a hosted solution, on occasions within as
little as 24 hours. Thousands of businesses
across the UK have run their telecoms as
traditional on-premise systems for years, so
it can seem like a huge step to upgrade to a
cloud-based system. However, we have been
established for more than 30 years, we are
experts, and we are here to make the move as
seamless as possible. l
If you would like to take advantage of this
amazing offer, or discuss the impending
switch-off, then please
contact us on 01482 225666 or
email: sales@cobus.co.uk

OUR SERVICES

Installation
Renewable Technologies
Domestic
Commercial

Untitled-2 1

Graphic Designer

12/11/2021 18:19

Business Development
Content &
SEO Expert

Strategist

Social Media Guru

Digital
apprentice

(And a PPC specialist starting soon)

together we’ve got your marketing covered...

T:

01482 697 190

E:

hello@soshell.co.uk

W: soshell.co.uk
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‘FiND YOUR
PASSiON
– AND DON’T LOOK BACK’
When Rhys Peachey started his digital marketing business during the first
lockdown, he was determined to do things differently, writes Sam Hawcroft

L

ockdown forced many people to
rethink their lives and make changes. Rhys
Peachey didn’t hang about, though – he
quit his job on the first day.
He’d been working for a marketing
agency at the time, but he knew it wasn’t
really working out. “It wasn’t the route I
wanted to take in life,” says Rhys. “I didn’t
like having people above me. I liked being
in charge. The day before lockdown started,
I woke up about 6am and I felt really
groggy and tired, like I had the weight of
the world on my shoulders. I worked out
straightaway that the reason was my job.
So I quit – which was an amazing decision
to make as lockdown began!”
Rhys is also open about the fact that he’s
had mental struggles in the past, and he
describes himself as “lucky” to have been
able to spot the signs before it was too late.
“When I didn’t feel very well and my head
was funny, I knew immediately what was
wrong. But there are a lot of people out
there who don’t know they’re unhappy in
their job – or they do know, but they don’t
make that decision.”

Looking back, though, he jokes that
it might have been a bit risky, given that
the Covid shutdown was to last far longer
than perhaps most of us had anticipated.
But after he set up what was originally
Rhys Smith Media, he made sure he sat
down and thought it through. “I’ve always
been very careful with the decisions I make
because I’ve got ADHD. And with that,
there’s a big thing around making decisions
that are not always thought out, so I try to
teach myself not to just rush into anything,
because that’s what I normally did.”
At least lockdown gave Rhys the benefit
of a bit more time to learn more about the
world of business management, which he
had studied at college – but no course in
the world can prepare you for starting out
on your own during a pandemic. He spent
his evenings and spare time researching, as
well as watching the YouTube videos of the
US entrepreneur Gary Vaynerchuk, founder
of VaynerMedia and the restaurant booking
app Resy.
Restaurants are one of Rhys’s big
passions, too, and high street businesses

became the focus of his new digital venture.
The first lockdown period proved to be
fruitful because when bounce-back loans
were made widely available, Rhys had a
queue of business owners looking to spend
money on marketing, but as 2020 wore on,
the growing uncertainty made people less
willing to part with their cash.
Rhys was well aware that he was
entering a crowded industry – but says he
took a bit of a different approach when
looking to find his place in the market. “I
did a lot of research straight away, which is
what I’d recommend to anyone setting up
a business. I looked at every single agency I
could find and what they were doing. And
the one thing a lot of people do is try to
pick fault with what their competition does.
I mainly asked myself, what are they doing
that I can do – and what are they not doing
that I can do? So we’ve tried to do more
than social media – we’re also a high street
marketing agency. We’re the only one in
Beverley town centre.”
There’s a perception that bricks-andmortar businesses are perhaps less
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amenable to spending money on digital
marketing, but this is a barrier Rhys is
passionate about breaking down. And
it’s not just about encouraging them to
promote themselves to a local audience, but
to think a bit bigger, too. “We’ve got a nice
mixture of clients,” he says. “We’ve got
restaurants, estate agents, a travel agent,
an electrician, an IT company, a bus travel
firm – and we’ve found that when you try
to target one sector, you do attract lots
more. And what we’re trying to do is say
to them, yes, you have got people walking
past your shop, but have you thought
about the people who are coming for the
Christmas festival, or on the bus trips from
Newcastle, London, or even Leeds and Hull?
There are a lot of people who have hardly
left their homes in two years and they
might not know where you are.”
Realising he needed to work “on” the
business rather than “in” it led to Rhys

taking on his first employee after just five
months. “Thinking back on it, it sounds
scary – I employed somebody, and I was
in charge of that person. But I felt at the
time it was the right decision. I knew I had
enough money to pay for them. And once
I’d got them in, we were able to work on
getting more clients.”
Rhys now has a team of eight, and the
Government’s Kickstart scheme has helped
him fulfil another passion – bringing more
young people into the creative industry.
“Schools and colleges, for me, don’t push
creative design enough,” he says. “That’s
why I really wanted to do the Kickstart
scheme and take on 16 to 24-year-olds who
have not been given that chance before.
Two of them have been taken on full time
– one’s our head of creative content, and
one’s our lead designer now. So it shows
that it’s been worth it.”
There are, however, nine members of
the team listed on the ViVE website. Harley
the dog is head of emotional wellbeing, a
responsibility that must weigh heavily on
her furry shoulders. It’s a whimsical way

of demonstrating the company’s serious
commitment to the mental health of its
staff, something that’s common of a lot
of young, fresh firms that are disrupting
the accepted ways of working. “I’ve
struggled with my mental health, and had
two breakdowns in the past, and getting
the support for that was a big thing for
me,” says Rhys. “I gave everybody options
around working from home or in the office,
and they all said they wanted to be at home
one day a week, but they loved being in
the office as it helped their mental health –
which was the opposite of what I thought
they’d say.”
Rhys knows that a progressive approach
– offering his staff flexibility, support and
understanding – is more likely to see them
enjoy work and stay with the company.
“We always work from home on a Friday.
And if you’re not feeling 100%, then you
can work from home. If they text me in the
morning and say, ‘I’ve got bit of a headache
– I can still work, but can I work from the
comfort of my own home?’ I’m not going
to say no. Because I’m the same. Sometimes
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you just don’t really want to get dressed
and go out. You can work, but you just
don’t really want to be around people. I’m
fine with that.”
Every morning they have a quick session
to get everyone’s creative juices flowing.
Rhys will give them five random words and
they have 10 minutes to create an advert.
“I would hate for people to just sit at their
desk, start working and that’s it. I like them
to have a bit of fun first. It’s about looking
after everybody. That’s why I quit my job
originally, why I didn’t want to work for
anybody again, because I didn’t have the
trust that I could find somebody to look
after me as a boss. So that’s why I’m the
complete opposite to that, and I want
to look after every single person I’ve got
working for me – but they don’t work for
me, they work with me.”
Originally from Warwickshire, Rhys had
moved to Beverley with his mother when he
was 16. She didn’t like it, but he did, so he
decided to stay and move into a flat on his
own. He fell in love with the town, as well
as with his future wife Leah. His sister Becky
lived around the corner, and Rhys describes
both her, his parents and Leah (whom he
married earlier this year) as his biggest
supporters.
“When I left school,” he says, “it seemed
like you had a path destined for you from
year nine. When I started my business,
pretty much every person in my life except
my family said, don’t do it. You’re going to
regret it. This is the wrong thing for you.
And now, 18 months later, I get to sit in my
office and say, I told you so!”
He’s still passionate about Beverley¬, but
to say he’s ambitious to expand beyond the
town would be an understatement. “The
ultimate goal for me is to open up an office
in London and then over in America, to be
able to work with international clients.”
Being able to grow his business so quickly
has given him time to work on his own
personal “brand” so he can fulfil his mission
to teach and inspire others. He’s still only
25 – but is full of advice for younger people
who might be hesitating about following
their dreams. “Go for it – make sure you’ve
worked it out, and then do something you
love. Find that passion. Don’t hold back –
and don’t listen to other people’s negative
comments.”
This doesn’t just have to apply to younger
people, either, he points out. “I don’t think
it’s ever too late to change your life. You

could be 50, 60, but if you’ve got a passion,
do it. It sounds a bit cringey, but you’ve only
got one life, and you don’t know what’s
going to happen tomorrow.”
That said, don’t expect to go viral on
social media overnight. You do have to put
the work in, he cautions. And sometimes,
you can go viral when you least expect it.
“It’s often the case, especially with TikTok,
that you’ll spend an hour creating a video
and 10 people will see it; you pick your

phone up and film yourself for five minutes,
and a million people will see it and your life
changes forever.”
I can confirm this is true. The very next
day, I took a quick photo of a tree and it got
about 250 likes on Twitter within hours. It
might not have changed my life, granted,
but it proves Rhys’s point that you never
quite know what might capture people’s
imaginations, and that if you try too hard to
go viral, you probably won’t… l

bw-magazine.co.uk

Create your social
media strategy
01482 890146
Email info@sirius-hull.co.uk
Visit sirius-hull.co.uk

An effective social
media strategy is of
growing importance
for all businesses
today, writes Alan
Gordon-Freeman

Every social media site has its own specific
challenges, but it’s important to have a
cohesive strategic approach to all of your
social media activity to ensure you are
maximising results.
A social media strategy can help you to:
• Develop a clear brand identity across social
media sites
• Keep messaging regular and consistent
• Save time and effort
• analyse your performance on social media
sites
• Find your audience, build followers and
make connections with influencers
• Minimise the risk of damage to your
reputation
You should start by identifying the audience
you want to reach and the social media apps
that can help you. Then you need to think
about what you want to post, where and
how often.
The amount of time you spend on each
site will differ; the most important thing is to
establish regular habits and make sure you are
not letting time spent on social media drift.
Social media activity needs to be planned,
targeted and analysed just like any other
marketing activity.
You can maximise results by creating a
strong identity on social media that reflects
your brand values and supports your business
vision. This starts with the social media
profiles that represent you and your business.
Make sure all of your team are speaking
with one voice on social media to avoid rogue
messages damaging your reputation. Create a
social media policy for your business to ensure
everyone knows what’s expected of them. It’s
well worth using social media tools, such as
Hootsuite, to schedule posts in advance and
coordinate them across multiple social media
sites. This will support your efforts to create
powerful and consistent messages and it will
also ensure you are being efficient with your
time.
Manage your reputation
Protecting your reputation and managing

customer service online is a vital part of
your social media strategy. It’s not just about
sending the right messages yourself; you’ll
also need to monitor posts and mentions
that could bring your business into disrepute.
Make sure any online complaints are dealt
with in a timely and effective way - it’s best
to respond publicly at first and then, if you
can, take the communication offline in order
to provide a satisfactory resolution.
Set objectives and measure results
You won’t get tangible results from social
media straight away but over time, your
efforts will be rewarded with new contacts,
higher brand exposure, leads and even sales.
In order to get there, it’s good practice to
set small achievable goals - such as attracting
a certain number of followers - to help you
stay on track.
Every social media site has its own
analytics tools that can help you monitor
progress. By responding to trends, taking
advantage of opportunities and tweaking
your strategy accordingly, you can improve
your results. l
Sirius has its own business loan fund.
For more information, call 01482 890146,
email info@sirius-hull.co.uk or visit
sirius-hull.co.uk

37

38

bw-magazine.co.uk

CONNECTING EDUCATION
WITH ENTERPRISE
Students, local SMEs, global firms, and even a robot dog – a diverse collection
of delegates and visitors were brought together by this year’s Tech Expo,
reports Phil Ascough
Connectivity is the key.
Though few of the delegates will have
known it, Tech Expo in the Bonus Arena is
directly connected to the red brick building
across the road displaying a banner for The
Edge Hub.
In turn The Edge Hub is inextricably
linked to GBE Connect and to GB IT
Recruitment, three local businesses all part
of an exciting and entrepreneurial story
which is at the heart of the city’s digital
development.
Tech Expo showcases the dreams, talent
and ambition of the local industry and the
people within it. The Edge Hub is where
everybody can come together, in person
or online, to learn and sharpen the skills
which deliver on that dream, and its cast
of collaborators shows that the ideas and

inspiration don’t just cross the road – they
traverse the world.
Furqan Alamgir, founder and CEO of
Hull-based Connexin, recalled his firm’s
event: “We held our inaugural Connexin
Live three years ago in Hull despite many
marketing agencies from all over the
country telling us that we would not be
able to attract a crowd to a tech event of
this magnitude. However, we persevered
and proved them wrong.
“We felt hosting Connexin Live in Hull
was a must to create the drive and the
opportunity for everybody to be braver and
more aware of what we and others are
doing in the region. We needed to deliver
and we did. We had hundreds of people
attend from 30 or 40 different countries.”
Antonio Tombanane connected with

Furqan and fashioned Tech Week Humber
and Tech Expo as demand for digital gained
momentum. Working with Jo Fleming, who
brought experience and ideas from general
recruitment, Antonio embarked on sector
specialist GB IT Recruitment, and then GBE
Connect to run events that would bring
together people in technology.
In doing this, Jo and Antonio identified
a skills gap and set out to fill it with The
Edge Hub, which has already delivered a
successful online event in partnership with
Google Digital Garage and will open its new
home next year with input from IBM and
other global players, plus local connections
Hull City Council and Wilberforce College.
All of them made significant
contributions to Tech Week Humber and
Tech Expo, which was particularly notable
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for the enormous variety among audience
and exhibitors.
Students, small firms, specialist business
organisations, local companies, international
consultants, tech gurus, people from
property, comms, tourism, hospitality,
motors, mental health. A robot dog. All
connected by tech and all exploring different
applications and opportunities.
Katy Duke, CEO of The Deep, watched
the presentation by augmented reality
specialists 3rockAR hosted by Welcome to
Yorkshire and was already looking at angles
beyond tourism.
She said: “With conservation messages
we talk about encouraging people to
change their behaviour, and maybe
people will be more environmentally
friendly because of something they have
experienced through technology.”
Natalie McGuire, head of commercial at
Welcome to Yorkshire, spoke to the media
about the potential for augmented reality
to take the attractions of Hull to audiences
miles away, immersing Londoners in the
delights of the Old Town and Humber Street
and encouraging them to experience the
real thing.
Of the wider expo she said: “There
are some great exhibitors who can bring
innovations to the tourism industry,
supporting events and providing back-office
technology for things like cybercrime.
“We also talked about connectivity
attracting people who might not otherwise
be exposed – Volvo is a big international
brand but also local and passionate about
Yorkshire and we are looking for likeminded organisations and individuals to
work with us.”
Kathryn Shillito, executive director
of HullBID, promoted the Welcome to
Yorkshire event among her membership in
part to support the sponsors in their efforts
to grow tourism in the city centre and also
to raise awareness of the potential of tech.
She said: “Businesses in the city centre
are embracing different ways to promote
themselves and different media attracts
different generations. If you can make the
most of technology it can save you time and
reduce your carbon footprint.”
That’s precisely the rationale behind
VERTX Stage, a product launched at
Tech Expo by VISR. Oliver Nicoll, CEO of
the mixed reality company based at the
Newlands Science Park in Hull, explained
the virtual stage that can be shared online,
enabling users to examine and discuss 3D

models wherever they are in the world.
We discussed pig pens, surgeries, any
building for any purpose, using immersive
technology to put you in the room.
Hoovering up tech graduates as they
expand and eager to find more, VISR’s
story underlines the growing need for skills
development.
Also in launch mode was Simplytrak,
based at Market Weighton. Greg Halliday,
its product development manager, outlined
its system which will help to tackle the
problems of theft of delivery vans, stolen for
the stock in the back rather than the value
of the vehicle.
Such innovation is exactly what
the delegates from the Dubai Multi
Commodities Centre (DMCC) are looking
for. James Bernard, regional representative –
Europe for the world’s fastest-growing free
trade zone, and his colleague Samer Merhi,
the organisation’s senior manager for events
and partnerships, want to add to a stable
that is shifting everything from tea and
coffee to gold and diamonds.
James said: “We have more than 20,000
companies in a wide spectrum of business
sectors. Our projects encourage businesses
to come into the region and they start
new markets. By putting facilities near the
consumers it gives you extra shelf life and
our goal is to have as many companies as
we can expanding from the Humber region
to the Middle East. Our companies will be

interested in what Hull has to offer. We
have start-ups and scale-ups and they are all
looking for new markets.”
An inevitable question as the dust settled
on Tech Expo was: “What next?”
David Hastings, head of faculty of creative
digital and engineering at Wilberforce
College, was ready to welcome visitors for
two education days as the college continues
its pilot preparations for the new T-level
qualifications.
He said: “There’s a college element and
an employer element and one of the reasons
I am here is to build bridges with employers
and look for people who are willing to take
on students and give them the valuable
work experience which accounts for about
one-third of the overall qualification.”
At Connexin, Furqan has already seen
the future: “We have people who joined us
when they were 16 and they are managing
seven-figure budgets. We have people who
grew up on council estates with no digital
skills now managing networks themselves.
“After Connexin Live, Antonio told me
they were thinking of doing Tech Expo and
I thought it was brilliant that somebody
was thinking the same way. It’s about the
atmosphere and the culture where tech can
be showcased and people outside Hull can
see what is happening here.
“More importantly it inspires the next
generation – if we were not here today I
would be really disappointed.” l
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OPINION - Creator Coach

The only thing
that’s certain is
uncertainty
By listening to different viewpoints,
you can still make good decisions,
says Mal Williamson
Uncertainty is sometimes external and
sometimes internal. But you still have to
make a decision because we all know
business paralysis is the worst.
Brexit, Covid19, HS2 revelations, staff
shortages, inflation, institutional racism,
global warming disappointments… oh dear.
Then hang on – consumer spending is up,
Hull property yields up, unemployment
down, diversity advantages recognised,
some great climate agreements were made.
Uncertainty, eh?
Similarly we may have a range of answers
to the “How are you?” question. I tend to
say “older & wider!” and leave it at that.
It’s a laugh. But within this is putting on the
weight, but cycling to meetings now we are
not locked down. Or fewer therapy clients
coming through, but the ones I have are
signed into long-term coaching. Finished a
new feature film after five years or work…
but now face the bum-clenching premiere
screening!
How am I? Er, not sure.
External facts are filtered to us through
our national media, our social media and
our local media. The clue here is that you
choose your media. Are you reading the
right stuff? Change that and change your
facts.
It is OK that the facts are contradictory. It is
said to be a sign of intelligence to be able
to hold opposing viewpoints at the same
time. It is certainly a skill we business folk
already have, e.g. the customer is always
right, but – really? You ordered the blue
one.
Also as good business folk we can research
a bit more and get the details we need that
are most relevant to us and our situation.
A different viewpoint is vital to interpret

properly what appears to be happening.
My internal feelings of nervousness about
an event are also feelings of excitement –
the physiology is the same. How I name
my emotions is an effective way of building
resilience. Sadness is sadness and different
from depression. Tiredness is different from
fatigue. What are you really feeling? Help
yourself and others by calibrating properly.
Uncertainty can be curiosity.
“Exercise for the body you have, not the
body you want” is a wonderful expression
I noticed recently. Enjoy that movement,
this stretch, now. Rather than straining my
knees. Or aggravating that old sports injury.
Do you think I am being lazy?
Laziness does not even exist as an internal
emotion but is merely a description of
behaviour by other external people –
inside you maybe need that rest, time for
reflection, or need to keep your head down
on this project.

The world is uncertain these days. And
will be increasingly so. This is a good thing
because our practices need to change – for
the climate, for peace, for prosperity.
By looking closely from different viewpoints,
you can think twice – and still make the
best decisions.
By feeling twice, you can enjoy this journey
again. l

Mal Williamson
creatorcoach@gmail.com or
07909 683534 for training & coaching
malwilliamson.com/undertheweather
creatorcoach.co.uk
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SOUNDS ELECTRIC
Josh Sims on the future sounds of the electric vehicle

R

ichard Devine thinks a lot about the
noises a machine might sound if it had
to make a noise at all. “The car industry
really has to think about that a lot too now,
as it produces more electrically-powered
vehicles. It’s not like the combustion
engine. You have a to generate a sound for
an EV. And most makers are doing that for
the first time,” says the acclaimed sound
designer, musician and senior content
producer for audio at Apple, who’s latterly

created the sound for Jaguar’s I-Pace, and
been approached to do similar for the likes
of Porsche and independent super-car
maker Lucid.
“It’s fast becoming a specialist discipline
too,” Devine adds, “not just because
there’s an opportunity to make the sound
part of the brand of an electric vehicle, but
because there’s so many conditions the
sound has to work in, be that with ambient
sound, wind and rain noise, various urban

environments. It’s creating a whole sonic
language.”
That’s what most upscale carmakers are
now pondering as the market shifts from
the familiar rumble of the combustion
engine to the eerie near silence of the
electric motor. Or, in the case of Devine’s
I-pace sound, a harmonic blend of
Jaguar’s conventional engine ‘purr’ with
the pod racers from ‘Star Wars’ and the
light bikes from ‘Tron’. In part this is an
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“There’s a huge opportunity for car brands to demonstrate their identity in a new way and to think
about sound in terms of usage, meaning and function.”

issue of pedestrian safety - which will,
in time, inevitably raise the question of
imposing protocols on EVs to prevent
cities becoming a cacophony of competing
mobile soundscapes. The sound a car
makes can also be functionally important
for intuitive driver feedback, and for
making driving fun.
But, more intriguingly, what, or even if,
an EV should have ‘engine noise’ is also
a question of branding. At the upper end
of the market, car-makers have fine-tuned
their engines to produce what petrolheads at least suggest is a defining sound:
the squeal of a high-revving Ferrari, or

the low growl of an Aston Martin, for
example, both companies now working
on developing a sonic architecture for
forthcoming electric models, one audible
inside the cabin, or outside too. Indeed,
makers of high performance cars have long
electronically enhanced their combustion
engine sound, such is its perceived
importance.
“The fact is that Jaguar has a fair history
of making great sounding cars and tuning
the engine sound to match the product,”
says Iain Suffield, noise technical specialist
for Jaguar. “The trick is create sounds that
feel natural and authentic to the EV model

in question, while not going so far that you
break the illusion, or create a sound that
ages badly or becomes passe.”
Dr Thomas Kueppers, sound designer
for Mercedes-Benz, speaks of the dangers
of breaking certain psychological rules that low frequency sounds suggest size and
solidity, ideal for a saloon, while higher
pitches are equated with speed. But, he
adds, there’s also an awareness among
car-makers not only that, for many drivers,
luxury is equated with silence - in which
case the game is to make the EV as quiet as
possible - but that if the sound you design
for your EV is artificial anyway, why make
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it sound like the combustion engine’s
outmoded tech at all?
“We know what a Mercedes should
look like. But it’s a more esoteric notion,
when you no longer just have a sound
resulting from the engineering of a
combustion engine, to have to match a
sound to a brand,” explains Kueppers.
“Yet we’re already moving into more
individualisation, so that the EV sounds as
you want it to sound, depending on your
taste, and I think we can see that, in time,
sound in EVs will become more of a digital
feature rather than something that meets a
functional need.”
That’s why drivers of Mercedes’s new
all-electric EQS model, for example,
might select the growlier ‘Roaring Pulse’
sound programme or the more synthesised
‘Vivid Flux’ - and it’s no coincidence that
such options sound like they’re named,
respectively, after some heavy metal
or electronica band. “Go to China and
there are 35-year-old billionaires who
grew up with ‘Star Trek’ and don’t have

‘‘

ties to combustion engine sounds,” adds
Kueppers.
Justin Lunny agrees, in part. He’s the
CEO of Everrati, which specialises in
retro-fitting classic sportscars - most
recently focused on the Porsche 911 - with
electric motors. “We have one client we’re
building a Shelby for and he wants it to
sound like ‘The Jetsons’ [flying car] when
he accelerates. And the fact is that, since
sound files can be updated in minutes, an
EV could sound like anything,” he says.
“But then, in contrast, the sound is part of
the essence of its famed flat six engine, and
you can feel it coming through the chassis and mimicking that is an important feature
for getting petrol-heads into EV. They’re
disappointed if they drive up without a
sound and nobody looks...”
That said, the top auto brands also need
to appeal to new customers with different,
perhaps more eco-minded agendas, those
to whom, as Robert Palm, CEO of auto
design consultancy Classic Factory, puts
it “it would seem ridiculous to make an

electric Ferrari sound ‘like a Ferrari’.
Customers who buy an EV have made
a choice to do so - and that’s expressive
of the fact that the combustion engine,
together with its sound, is a vanishing
species.”
Certainly even its sonically artificial
version may be around only for the next
few years. Some argue that the expectation
that an EV will - beyond safety concerns
- make some kind of noise is simply a
transitional phase, and that soon enough
its artificiality will come to be seen as
increasingly awkward.
“We’re in a buffer period,” reckons
Yuri Suzuki, sound designer and partner
at design agency Pentagram, which has
worked with a number of top-end car
brands on their EV sound. “Of course it
makes sense to mimic the combustion
engine for now, but there’s also a huge
opportunity for car brands to demonstrate
their identity in a new way and to think
about sound in terms of usage, meaning
and function. We’ve got used to

“The sound a car makes can be functionally important for intuitive driver feedback, and for making
driving fun.”
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combustion engines making whatever
sound they make. But with electric it
doesn’t have to be that way.”
Indeed, that shift is already afoot.
When Automobili Pininfarina
launches its first model in August,
the €3m, all bespoke hyper GT
Battista, there won’t be any artificial
combustion engine sound. Rather
its designers have worked to give its
electric motor a distinctive real sound
all of its own.
“We didn’t want to recreate some
fake combustion engine sound when
there’s clearly an audible electric
sound already, more so than with
other EVs,” explains Paolo Dellacha,
chief product and engineering
officer for the company, “so we
really wanted more to amplify the
harmonics that were already there.
“Clearly we’re at some advantage
in that we don’t have that internal
combustion engine legacy, so we’re
freer to think in terms of being
fully electric,” he adds. “For us it’s
important that when you hear our
motor you immediately think of
something that’s electric. And that
feels right for an EV.” l
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Not your average Italian
Phil Ascough discovers a few surprises on the menu of Piccolo – a restaurant that
brings the charm to Hull’s Chanterlands Avenue

M

ight as well get the confession out
of the way first.
The visit to Piccolo pre-dated the
review of Wild Sage in the last edition of
BusinessWorks. The logic was simple – get
a couple of restaurants in the bag in case
everywhere has to close again.
Thankfully things haven’t been that
bad, but the hospitality sector has all the
solidity of the rich, creamy vanilla ice
cream centrepiece of my affogato dessert.
Delicious, but short-lived – not that it
would have lasted long even without being
drowned in espresso, reminding me yet

again of the old joke about David Beckham
getting his first vacuum flask.*
As we began the search for a venue to
host our supper club resumption we found
an industry still on its knees. Some places
still closed, established dining destinations
curtailing their hours to two or three days
a week because they couldn’t get the staff.
Others limiting the content on their menus
for the same reason, and because they
couldn’t guarantee being able to source all
the ingredients. New ventures operating a
bar service only, until they could get a chef.
The silver lining is that there are some

very exciting food and beverage businesses
in the pipeline. The delays behind being able
to open are undoubtedly slowing down the
recovery in that sector, and don’t let anybody
tell you that Brexit isn’t a factor. They’ll
get there in the end, but it is taking time to
find suppliers and everything will come at a
higher cost than we’ve been used to.
With supper club we’ve tweaked our
model to support the sector even more than
we did with the tens of thousands of pounds
we generated during the five-and-a-half
years before Covid. We’ll be paying the
restaurants more money for less food and

bw-magazine.co.uk

we’ll move away from Monday nights if
necessary. Hopefully diners generally will
demonstrate similar flexibility.
The fact that Taha Rahman, chef patron
at Piccolo, has managed to keep his prices
at the same level as when we called in more
than four months ago is just another aspect
to his remarkable story.
Some will no doubt even hold up Taha
as an inspiration, an example for us all
to follow in working harder and making
sacrifices to overcome adversity. The
savage irony, though, is that the people most
tempted to play that card as part of their
“sunlit uplands” solution are also the ones
most likely to have tried to deny Taha entry
into the UK in the first place.
Taha had never dreamed of cooking
anything until he arrived in Hull as a
refugee. Growing up in Sulaymaniyah, next
to the Iraq-Iran war zone, his goal was to
provide for his parents, four brothers and
two sisters in their small home where the
floor became muddy when rain poured
through the roof.
With his father’s blessing, Taha left
in search of a better life. He found some
seasonal work in Hull and discovered
restaurants when a friend asked him to
help out with the washing up at La Scala in
Beverley.
He gained further experience at Italian
restaurants across Hull and some London
establishments, with a sous chef role at the
acclaimed Sushisamba, but Taha wanted
his own place and the opportunity came at
Piccolo.
He invested his savings and, with
business tough, watched them dwindle to

the point where he was preparing to take
offers for pots, pans and crockery, but
someone walked in and booked a table for
20 just days before the sale. Piccolo was
saved.
We felt just a tad traitorous perusing
the choices of pasta and pizza, and starters
including arancini, mozzarella, antipasti
and more on the eve of a big match between
England and the Azzurri, but there’s much
more to Piccolo than run-of-the-mill Italian.
Taha told me a while ago about the
time one of his staff revealed she couldn’t
take her parents to Piccolo because her
dad wanted a curry. It reminded him that
the sign outside still said Italian, but only
because he couldn’t afford to change it.
Eager to show he could cook anything from
fresh, Taha kept the sign but changed the
menu. His spicy Mediterranean curry comes
with beef fillet, chicken, shellfish or as a
veggie version and you’ll find plenty of
other excellent, non-Italian options on the
main menu and the specials board.
We haven’t made enough visits recently
to identify a firm favourite but the shortlist
must include the Agnello – roasted rump
of lamb with braised red cabbage, broccoli
puree, potato dauphinoise and a red wine
and plum jus – plus the Branzino Ripieno,
starring sea bass stuffed with crab meat,
ginger and lemongrass mousse.
Pescatori di Pasta Nero is a seafood feast
with pan-fried sea bass accompanied by
king prawns, crab meat, fresh mussels and
a tickle of chilli in a tomato and shellfish
bisque. No black squid ink pasta strips
when we went but tagliatelle ticked all the
boxes. Ravioli di Maiale is testament to

Taha’s pasta making skills with his homemade parcels stuffed with pork tenderloin
and sitting in, but not soused by, a delicate
chilli marrow butter sauce with crispy
prosciutto adding some crunch.
The bread is home-made, the team is
hand-picked to serve in a knowledgeable
but not nagging manner, and the only things
holding them all back are the limitations
imposed by the premises – classic Avenues
red-brick terraced, with more seats upstairs
than on the ground floor and a steep, narrow
staircase to connect them.
But to fix that would cost far more than
the business could sustain, and relocation
would take a lot of the charm out of
Chanterlands Avenue. When I moved to
Hull in 1980 I lived just around the corner
and the street had next to nothing, but over
the years it’s begun to buzz although not,
thankfully, to boom.
The Avenue pub has evolved into a busy
and willing community local. Cognac
has captured a sizeable and enthusiastic
following, Bengal Pride is one of the best
curry houses in the region and there are
promising reports about Maya Spice, the
latest arrival. Per Te remains hampered
by the issues highlighted at the top of
this piece, but has the potential to add to
an impressive array of dining options if
someone can find the wherewithal to take a
chance on Chants. l
* “What you got there, Dave?”
“It’s a vacuum flask.”
“What does it do?”
“It keeps things hot and cold.”
“Wow! So what did you put in it?”
“Two cups of coffee and a choc ice!”
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Few can match Hull for investment
A recent trip to Teesside got
Phil Ascough thinking…
When Hull found itself on the end of the
latest misinformed tweet by someone from
the national media I was in Middlesbrough.
I parked my account while we were away
so didn’t catch up on the social media spat
until the molehill moment had passed.
But I’d already decided to draft something
about Hull’s place in the world, and the
nonsense from the national hack spurred
me on.
The initial inspiration came from visiting a
town and surrounding area where we lived
for about eight months nearly 30 years ago,
looking at how much and how little had
changed in that time, and comparing it with
Hull.
We liked Teesside a lot and still do, but
out of the blue the chance came to return to
Hull, a new job with better prospects, more
money, reunited with family and friends.
We’re still here.
So I’m not going to disrespect
Middlesbrough, or even dwell on it much.
The big disappointment was that the iconic
transporter bridge wasn’t working. Even
worse, local media reported a councillor as
saying that it wouldn’t be worth spending
£3m spread over the next 10 years to fix it.
The biggest attraction is still the Riverside
Stadium, as impressive as when it was built in
1995. The quayside between the bridge and
the stadium is also home to a £100m college
that opened in 2008, but there’s nothing
to generate dawn ’til dusk footfall. The
area appears ripe for the sort of innovative
development that makes you appreciate
what we have in Hull.
The pulling power as we drove back for
good across the North York Moors, through
a February snowstorm, in 1993 was the
combination of the Adelphi Club and Hull
City, but the transformation that would
deliver so much more was already under way.
Princes Quay opened in 1991, giving us a
unique shopping experience and aspirations
to make more of our waterside locations.
Pepi’s opened in the same year and although
now long gone, the restaurant and nightclub
helped to shape the vision of much that
followed.
Francis Daly, the developer behind the
Waterfront Hotel and nightclub, brought
charm and quality to the Baltic Wharf, which

opened in 1998 and later housed acclaimed
dining destinations.
Thieving Harry’s gave the food and
beverage sector a foothold in Humber Street
as a pop-up in 2011 and since then the
revamped Fruit Market has provided bars,
restaurants and residential.
It’s added to the wow factor that The
Deep delivered to our waterfront in 2002 and
which has been enhanced by an improved
marina, state-of-the-art workspace at
Humber Quays, C4DI and Arco, a riverside
walkway and a global engineering business
standing as a symbol of the city’s status in
renewable energy.
Across the city centre we have St Stephen’s
which, along with the new transport
interchange next door, opened in 2007. On
the other side of the shopping centre, the
award-winning Hull Truck Theatre opened its
new home in 2009 with facilities that played
a big part in supporting the city’s cultural
achievements.
Completion of the redevelopment of
that section of Ferensway also put the city
centre within walking distance of the MKM
Stadium, opened in 2002 and bringing us
Premier League football and some of the
biggest names in global entertainment.
There’s also been significant regeneration
in the Old Town and elsewhere, with
developers lovingly restoring historic
properties to breathe new life into pubs
steeped in character, attics now viable as
hi-tech businesses and the Victorian Paragon
and Hepworth Arcades havens for shops full
of character.
It’s absolutely correct to say that much
of the rejuvenation of the city centre was

a response to the development of Princes
Avenue, which from 2002 was transformed
into the heart of the city’s drinking and
dining scene and which remains a destination
in its own right.
The vibrant social sector has also
supported growth and greater diversity in the
arts and culture offer.
The Bonus Arena opened in 2018 to join
Hull City Hall, Hull New Theatre and Hull
Truck in attracting people from far and wide
to enjoy top-class entertainment. Middle
Child theatre company has just celebrated
its 10th birthday and, while still operating
with a very small team is now one of the Arts
Council’s National Portfolio Organisations,
generating work for up to 100 freelancers.
It’s the grassroots cultural community that
has driven the real transformation of the city.
Humber Street Sesh has its roots in the pubs
of Princes Avenue. The Freedom Festival grew
from the bicentenary of William Wilberforce
in 2007. Larkin with Toads in 2010 was
indigenous, ingenious, and an inspiration
for the bid that brought us City of Culture
in 2017.
With achievement comes ambition
and expectation. We’re walking tall and
asking what’s next? When we needed a
bridge across Castle Street we demanded
great design and we got it with Murdoch’s
Connection.
Not many towns and cities can match
Hull’s investment and innovation over the
past 30 years, and now we’re off again,
working towards the next big project with
Yorkshire’s Maritime City – a title that cannot
be claimed by anybody else in the world.
Tweet that. l
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Tigers looking after your well-being
The Tigers Sport and Education Trust are stalking a target of £30,000
The Tigers Sport and Education Trust is the
registered charity affiliated with Hull City
Football Club. The Trust works across the
communities of Hull and East Riding to
deliver an array of programmes, activities and
opportunities to over 30,000 individuals aged
2-80+ years, delivering positive outcomes
relating to education, employment, health
and wellbeing.
This year marks 30 years of supporting the
community for the Trust and the passionate
team have planned a calendar of events and
fundraising activities to raise awareness and
funds to support the creation of a ‘WellBeing Fund’. Planned fundraising events
include a corporate 5 a side tournament,
a charity golf day and physical challenges
including a 30-hour football match to help
reach our target of £30,000.
The Well-Being fund will help support

many children, young people and adults
to engage with our activities by providing
necessities such as transport costs, food
and clothing which are often barriers to
participation.
Catherine Bishop, CEO said ‘Our planned
30 Year celebrations and events have been
disrupted by the pandemic but the need for
our activities has never been greater.

We are proud to continue to support so
many people across our communities and
establishing our very own Well Being Fund
will only extend our support to more people.
We kick started our season with a sell out
Question of Sport event and thank all who
continue to support us’. l

To get involved, donate or learn more about
the Trust’s work see:
• Twitter: @tigerstrust
•Facebook: TigersSportandEducationTrust
•Instagram: @tigerstrustofficial
•Website: www.tigerstrust.co.uk
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Forward plan with our helpful

EVENTS DIARY
DECEMBER

19

Thyme Entrepreneurship Workshop Programme:
Confidence That Converts, four-part online course
by Marketing Humber

19

FEO in Conversation with Abbie Eaton,
MKM Stadium

19

Be Your Own Boss Workshop, by E-Factor Business,
The Enterprise Village, Grimsby

21

Hull & Humber Chamber of Commerce, Members
Speaker Networking Lunch, Grimsby Town FC

26

Thyme Entrepreneurship Workshop Programme:
Confidence That Converts, four-part online course
by Marketing Humber

13

Catch Apprenticeships Employer Breakfast Event,
by Marketing Humber

13

Business Start-up Workshop – Planning for Business
Success, webinar by HEY Growth Hub

14

Business Startup Workshop – Getting to Grips with
Business Finance, webinar by HEY Growth Hub

15

Business Startup Workshop – Know the Rules and
Regulations, webinar by HEY Growth Hub

15

Learn About 3D Scanning and Printing, webinar
by HEY Growth Hub

15

Book Publishing Workshop,
book online via Eventbrite

27

16

Business Startup Workshop – Marketing & Sales for
Rapid Growth, webinar by HEY Growth Hub

SWIISH Networking Speaker Event, with Su Dillon
of Travel Counsellors, James Legal, Hull

27

LawTech – Data is the New Oil, C4DI, Hull

16

Startup Smart: Finance and Funding for New
Businesses, webinar by PNE/Northern Powerhouse

FEBRUARY

20

Expenses and benefits for employees –
if your employees have more than one workplace,
webinar by HMRC

2

Thyme Entrepreneurship Workshop Programme:
Confidence That Converts, four-part online course
by Marketing Humber

21

Expenses and benefits for employees – phones,
internet and homeworking, webinar by HMRC

9

Thyme Entrepreneurship Workshop Programme:
Confidence That Converts, four-part online course
by Marketing Humber

10

CATCH Apprenticeships – Open Evening,
Stallingborough

17

The Science and Art of Persuasion and Influence
with Rob Purfield, by FEO, MKM Stadium

17

York Careers Fair, Hilton York

22

Humberside Engineering Training Association Ltd
(HETA) open event, Hull

24

Humberside Engineering Training Association Ltd
(HETA) open event, Hull

JANUARY
5

Bookkeeping for Business: Expert Clinic,
by Hull Libraries; various time slots,
book online via Eventbrite

5

The digitally enabled “Home Office”,
webinar by HEY Growth Hub

13

CATCH Apprenticeships – Open Evening,
Stallingborough

13

Principal and Major Partners Business Roundtable
Event, by Marketing Humber

13

Humberside Engineering Training Association Ltd
(HETA) open event, Hull

MARCH
7

An Audience with Andy Eavis, by FEO,
University of Hull

13

Hull PIN (Property Investors Network) monthly
meeting, Holiday Inn Express, Hull

7

FEO NxGen Masterclass Day, Hull College

15

Open Day, University of Hull

8

CATCH Apprenticeships – Open Evening,
Stallingborough

To have your event listed here, please email sam@bw-magazine.co.uk.
Please note, while we make every effort to ensure these listings are correct, we cannot be held responsible for changes or cancellations – always contact the venue beforehand to check.

