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At long last, it feels like things are getting back to some sort of normal again.
My diary is starting to have actual events and appointments in it – though,
because I haven’t been used to this going-out malarkey for 18 months, I keep
double-booking things. I was massively in the doghouse, for example, after
booking a train to London to watch Hull City against Fulham when I should have
been at a family do. Not my fault; it wasn’t in the shared online calendar, I insisted!
So I still feel a bit rusty at organisation at the moment, but it’s slowly coming
back. As is, I hope, pre-pandemic levels of income for our local businesses – but
I think there’s always that fear in the back of your mind that things could change
very rapidly. Covid hasn’t remotely gone away, with Hull having the highest rates
in the country as I write this, but I’m not falling into the trap of predicting the
future any more, so I’ll just cross my fingers that we’ll keep on heading in the right
direction.
Here at BW we aim to inspire you in every issue with tales of entrepreneurial
spirit – but this time we go one better with the results of our annual Top 20 ‘most
inspiring’ contest, in association with Pace Communications. Many thanks to Anita
Pace for sponsoring the campaign! It was tough coming up with our final list, but I
hope you’ll agree it represents a brilliant cross-section of the talent we have in our
area.
I also want to mention our forthcoming BW Business Guide, in partnership with
Marketing Humber, which will be coming out in January 2022. It promises to be
a high-quality, glossy reference book that aims to attract inward investment and,
with its Who’s Who guide, should be a fixture on the desks of business leaders
across the Humber region. We have loads of sponsorship opportunities, so please
do get in touch with Helen Gowland if you’re interested in getting involved.
Speaking of opportunities, you’ll know we welcome your news releases and
share them on our website and social media. Check out the new ‘press release
upload’ page on our website which also offers affordable ways to boost your
coverage over and above what we offer free of
charge – such as including web links and booking
extra social media shares. Help us to help you get
your message out there!
Finally, I’d also like to welcome our new digital
marketing apprentice Sophie-Jane Williams, who
joined the BW team recently. She’s hit the ground
running with the Top 20 social media campaign,
and become a real asset to Helen and the others in
their new, larger office. It’s all going on…
Sam Hawcroft, BW Editor

In association with
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Hall-mark

with leading business consultant and development
coach David Hall

TIMELESS TIPS TO BUILD YOUR BUSINESS
In building a bright future for your business it’s important to learn the lessons
of the past, and with that in mind I’ve been reviewing some of the jobs we’ve
tackled in recent years, and the benefits we’ve brought to clients.
We’re not trying to recreate history and we certainly don’t want to find
ourselves being driven by nostalgia. But there are certain key principles, such as
identifying problems first-hand, getting the right people on the bus and letting
go to grow, which we regard as timeless.
We’re updating our online case studies now, but here are a few examples of
how our input delivered improvements in three completely different business
sectors – a motor dealership, the timber trade and professional football.
The William Morgan Group, a BMW retailer with dealerships in Northampton
and Oxford, was under-performing. You could say it was stuck in first gear, and
definitely with vroom for improvement!
We identified three issues we needed to address – getting performance into
the top levels of the BMW dealership network, engaging effectively with
employees, and delighting customers. We got there by recruiting new people
into key roles and by putting more effort into finding employees who were the
right fit with the business culture.
Over nine years we turned group sales of £50 million and profits of only
£800,000 into expected sales for 2021 of £250 million with profits of around
£6 million.
Hull-based timber engineering and treatment specialist W J Group was
determined to improve its slim profits on sales which were just ticking over
at £2 million. That was in 2012 and now, after completing our Step Change
programme, sales will top £8 million and return profits of more than £1
million.
We took a completely fresh look at the business, being brave enough to make

big changes, and drawing inspiration from the initial success to continue the
journey and adopt a whole new culture. The MD delegated more to his team
and was able to focus on the future of the business – he let go to grow.
When Keepmoat took over Doncaster Rovers the owners decided to instil
the disciplines and culture that had helped turn their company into the most
successful private building business in the UK.
Having helped them with Keepmoat, I assisted with creating a new strategy for
Rovers to increase ticket sales, simplify the structure starting with the directors,
and improve the commercial performance.
We achieved all of that by engaging with the community and setting up ticket
sales points in the town centre, by launching a loyalty card for fans, and by
generally introducing Keepmoat-proven practices to make the club more
efficient.
On the pitch, faced with the question of why the team was winning away but
losing at home, the owners suggested I facilitate a session with the manager,
the captain James Coppinger, and themselves to address the issue of poor
home form. The problems were highlighted by James and together we created
the solutions.
The most significant was the pitch, which was was like a ploughed field and
made it hard for the team to play its trademark attacking football. This was
fixed at the end of the season.
Lesson: if you want to discover what’s really happening, ask those
directly involved.
David Hall is an entrepreneur and author who lives in East Yorkshire.
His latest book, “Telling Tales – Lessons from a lifetime helping businesses
succeed” – is out now.
To find out more, visit davidhalluk.com
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HEY Export!
The Hull and East Yorkshire Local Enterprise Partnership is helping businesses to
grow through exporting
Do you have a great product or service to sell?
There’s a good chance people on the other
side of the world will want to buy it from you,
too! SMEs across Hull and East Yorkshire are

being inspired to start thinking globally by
growing their business through export.
Entrepreneurs and first-time exporters are
being encouraged to plan for business growth
through
export.
Acting as an
independent
advocate for
international
trade
through
export and in
alliance with
key regional
partners, the
Hull and East
Yorkshire

Local Enterprise Partnership (HEY LEP) can
signpost your business to a range of services,
training and funding streams to support you
on your exporting journey. To see where
export can take your business and to sign-up
to the free HEY Export! quarterly e-newsletter,
visit: https://heygrowthhub.com/exporting. l

https://heygrowthhub.com/
Contact Andrew Finch, Export Partnerships
Manager on a.finch@heylep.com

Printing perfection
imageData Group are far more than a printers, they are a full solution provider,
says Joanne Johnson
What type of printing can imageData
Group (iDG) provide?
There is very little that iDG can’t print,
anything from a postage stamp to a
building wrap, from one copy to hundreds
of thousands on a wide range of
substrates. Over three sites, we have the
latest technology in digital and litho print
production.
How have you found the printing
industry over the past 18 months?
It’s been a struggle, with many clients
closing stores and facilities and not requiring
promotional or marketing print. Fortunately,
our markets are diverse and we have
weathered the storm.
Has the move to online selling had an
impact on print?
Most certainly, although where we can, we
engage with our clients and provide online
solutions via our experienced IT team. All

our systems are bespoke and developed to
meet the exacting needs of individual client
requirements. We can work with client data
in any format.
Did Covid hit your business?
Certainly, but it gave us the opportunity to
revaluate our business and make strategic
changes that we may not have made
otherwise. We also used the government
incentives and our time wisely to make some
significant investments. We are coming out
of the other side a slicker and more profitable
organisation while remaining financially stable.
What are your personal expectations at
iDG?
I intend to grow with the business, introducing
my contacts while at the same time increasing
my print knowledge and experience. I am
looking forward to the opportunities that
lie ahead with such a forward-thinking and
dynamic company.

In which directions do you see the print
industry growing?
I believe there will be a decline as new
technologies such as the internet and digital
print reduce the volumes required. There’s also
the environmental impact of reducing the use
of paper-based substrates. However, I think
there will always be print in some form. This
is a time when printers that don’t adapt and
look at new markets will fall by the wayside.
Fortunately for iDG we are so much more than
just a printer. We are a full solution provider
from concept to delivery. l

www.imagedata.co.uk
Email: enquiries@imagedata.co.uk
or call 01482 652323
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Saving the
planet one house at
a time
Hull-based Cocuun is the first national accredited organisation
that offers a whole-house solution for energy efficiency.
Founder Glenn Paddison talks to Sam Hawcroft

A

lot of entrepreneurs will tell you their success
is down to being in the right place, at the right time
– and this couldn’t be more true of Glenn Paddison.
It was a chance meeting that led to the launch of
Cocuun, a company whose time is very much now.
Glenn was working as a branch director for MKM
Building Supplies when he met the hugely successful
serial entrepreneur, Paul Luen, in 2015. Paul, like
Glenn, had had a modest upbringing in Hull, and
went on to found numerous businesses that have
so far generated well over £150 million across more
than 100 countries. The pair struck up a working
relationship, and Paul became a mentor and friend
to Glenn over the years. “He taught me that limiting
belief is a state of mind and the success I desire is
only limited by the cap I choose to put in place,” says
Glenn.

He also credits MKM with giving him the
grounding in business that propelled him to go it
alone – something he’d always seen himself doing
from a young age. “They took me on as a sales
apprentice in 2006 and supported me through my
diploma in merchanting, and then in 2013 I was one
of only four people to be enrolled on to the first-ever
degree in merchanting.”
Glenn, who is currently the chairman of the
Builders Merchants Foundation (BMF) Young
Merchants group, has a string of industry accolades
to his name, including Trainee of the Year at the
Builders Merchants News Awards for Excellence 2013
and the Golton Medal from the Worshipful Company
of Builders Merchants. He took every opportunity
he could to expand his learning and says he’s “really
grateful” to MKM for its support. “My time with

bw-magazine.co.uk
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them gave me a huge insight
into all areas of the business
and gave me the skills and
confidence I needed to perform
to a high standard.”
Paul and Glenn knew it was a
case of when, not if, they would
go into business together, and
in 2020, the Chancellor – and
Covid – provided the catalyst.
Rishi Sunak put the
environment at the heart of his
summer statement last year, as
he unveiled a £3 billion plan
to cut carbon and boost the
economy in the wake of the
pandemic – and the idea for
Cocuun was born. There were,
of course, numerous companies
up and down the country
already offering energy-saving
home installations, but Glenn
wanted Cocuun to be the first
to offer a whole-house retrofit
solution.
“You could install a new low-carbon energy-efficient heating
system, but if the fabric of the building isn’t insulated, you’ll still
be wasting energy,” says Glenn. “Our whole-house approach
offers the consumer a one-stop shop – we can manage the whole
installation, with a fabric-first approach followed by low-carbon
heating upgrade.”
Thanks to Glenn’s extensive contacts in the industry, he and
Paul knew he’d be able to source the right tradesmen for the
varied services the company offers, which include floor and wall
insulation, solar energy, energy-efficient windows and doors,
draughtproofing, low-carbon heating and hot water systems, and
smart meters and heating controls.
Keeping on top of the ever-changing government legislation
and schemes available to consumers keeps Glenn busy, to say the
least. The Green Homes Grant programme has now closed to new
applicants, after being scrapped just six months after its launch
in September 2020, leaving Glenn and his team with a bit of a
scheduling headache. “Sometimes there’d be a long wait for the
vouchers to be processed, and then a large portion of vouchers
would come through at once, so it was a challenge to find and
co-ordinate the tradespeople.” They’re still working through the
remaining vouchers, as they can be redeemed, if still valid.
Many green campaigners and construction leaders criticised
the axing of the Green Homes Grant scheme; at the time, Brian
Berry, chief executive of the Federation of Master Builders, said it
sent “entirely the wrong message to consumers and builders and
will harm the UK’s desire to be seen as a global leader in tackling
climate change”.
However, while this has, for now, left homeowners without
recourse to financial assistance with energy-saving improvements,
ECO3 funding is available for lower-income and vulnerable
households, helping those who most in need, which was Glenn’s
original aim.

People looking to take advantage of the help on offer need
to be quick, though, as this scheme closes in March 2022. And,
while the first phase of consultation for ECO4 has been released,
the start date and qualifying criteria for the scheme is yet to
be formally announced. The application process can seem a
minefield, but the team at Cocuun can help you every step of the
way and ensure you get the maximum possible grant.
Glenn agrees that there’s an urgent need to get away from
the short-termism that focuses purely on quick profits. He
acknowledges that work to make older houses more energyefficient can be disruptive and expensive, but there are big savings
to be made long-term, and it could increase the value of your
home. It’s all about changing the mindset and approach to even
the most routine of home improvements, never mind major
installations. “You could be renovating a dilapidated property,
insulating a cold solid wall, for example, and instead of using
the traditional materials, you could use a specifically designed
system offering an energy-efficiency upgrade equalling that of the
current building regulations, supported by a 25-year insurancebacked warranty.”
Cocuun isn’t just helping consumers bounce back from the
pandemic – it’s proving to be a lifeline for the area’s tradespeople,
too. “We’re supporting the Government’s drive to net-zero by
providing the opportunity for local people to upskill and retrain in
new green technologies,” says Glenn. Cocuun’s business model
is built on creating jobs and helping local people to find work,
boosting the local – and national – economy.
Within months the company achieved accreditation with
TrustMark, a scheme that was established in 2005 in conjunction
with government, industry bodies and consumer protection
groups. It guarantees technical competence, good customer
service and good trading practices, Cocuun has also managed
to secure direct ECO funding from a number of the top utility

bw-magazine.co.uk
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companies in the country, something that
can take years to achieve, says Glenn.
And in just six months of operating,
Cocuun has also achieved the ISO 9001
(quality management system), ISO 14001
(environmental management system) and
ISO 45001 (occupational safety and health
management system).
Glenn has built up partnerships with
an extensive range of national suppliers,
including PPG Architectural Coatings,
K-Systems, SWIP IWI and Vaillant, to name
a few and, what’s more, Cocuun offers
a 25-year warranty on all aspects of its
insulation work. “This means we have to
install to a level of quality that satisfies
TrustMark, which enables Cocuun to
provide such a lengthy insurance-backed
warranty,” he says. “I don’t think there are
many companies that have such a complex
warranty offer, with such deep protection
across the whole supply chain.”
Cocuun’s innovative approach to energysaving extends to the way it invests in its
staff, too. The company has embraced the
Government’s Kickstart scheme, which
provides funding to create jobs for 16 to
24-year-olds deemed at risk of long-term
unemployment, taking on 20 young people
so far – some of whom, Glenn hopes, will
go on to have a lasting future with Cocuun.
With sustainability issues being close to the

hearts of a lot of millennials (75% say they
would be more likely to work at a firm with
strong environmental credentials, studies
have shown), Cocuun sees the younger
generation as crucial to driving the business’s
growth. “We’re bringing in numerous
initiatives at our offices at Bridgehead
Park,” says Glenn, “including cycle to work
schemes, flexible working and tree planting.
We don’t just want to be net-zero, we’re
aiming to be carbon-negative.”
Earlier this year, Glenn launched electricvehicle company Vollt alongside Cocuun, to
enable companies in the drive (pun intended)
towards sustainable, carbon-neutral travel by
providing the most secure and effective EV
charging platform available, ensuring drivers
have access to charging wherever they are
in the country. Like Cocuun, Vollt is a fullservice solution, taking care of everything
from the design and installation of charging
points at workplaces to the innovative
EVOLV app that manages charging locations,
billing, charging schedules and much more.
And, like Cocuun, Vollt is fully ISO and
TrustMark-accredited, and it is fully endorsed
by the government’s Office of Zero Emission
Vehicles, which gives grants of up to
£14,000 per business to install commercial
charging points. They’re also one of the few
companies that can help with accessing EU
funding for EV projects.

“Climate change poses a threat to the
economy, nature and society at large, and
reducing carbon emissions is something
businesses of every size must act on,” says
Glenn. To this end, Cocuun and Vollt are
supporting and promoting the Construction
Leadership Council’s ConstructZero
programme, and in July they became Net
Zero Business Champions – an award for
businesses that abide by and promote the
nine priorities set out by the CLC.
With the amount of ageing housing stock
in Britain today, Cocuun’s retrofit services
are really only in their infancy; as only about
30% of UK homes currently meet Band C on
the Energy Performance Certificate, it’ll take
decades to bring up the majority of homes
up to standard – but that’s not stopped
Glenn eyeing up other areas for expansion.
With various regulations on new-builds such
as a ban on installing gas and oil boilers by
2025, Cocuun will be well-placed to fit out
new homes as well as old with the latest
technology.
The future of Cocuun & Vollt isn’t just
bright, it’s warm – and hugely exciting.
While achieving carbon-neutrality by
2050 won’t happen without the world’s
superpowers making some huge changes,
individuals and small companies can also
make a difference. The drive to net-zero
starts at home – literally… l

‘‘

“We don’t just want
to be net-zero, we’re
aiming to be carbonnegative.”
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The ISDN switch off is
coming in 2025…
Is your business ready?
For some time now, telecom network
providers have been making plans to move
all the voice networks over to VoIP (Voice
over Internet Protocol) that’s the new digital
standard. This began in 2020 and has a
target of 2025 for traditional circuits to be
switched off. For thousands of businesses,
this will mean an upgrade or replacement of
their current telephone systems to allow the
calls to route over the new internet protocol.
There is a key factor to consider when
you’re switching from ISDN to VoIP – and
that is: Is your internet connection good
enough, and voice optimised, to deliver a
VoIP service whilst still coping with the day
to day running of your business’s IT data
needs?
The Hull and the surrounding area has a
key advantage over the rest of the UK with
the incumbent ISP (Internet Service Provider)
for Hull and the East Riding [KCOM],
announcing the “completion” of their £85M
“Lightstream” roll-out, which means that
almost all of the 200,000+ premises within
their network area should now be within
reach of a 900Mbps+ FTTP (Fibre-to-thePremise) service.
Whilst this new internet service delivery
has been successfully taken up by many
businesses across the region, most haven’t
considered the massive shift that will take
place over the next few years when the fixed
line [ISDN] infrastructure is turned off with
the need to upgrade their telecom systems
to one of the new digital variants: VoIP, SIP,
or a Hosted solution.

Here at Cobus, we have always prided
ourselves on recommending the best solution
to suit your needs whilst considering the
features, the infrastructure, and the price, as
well ensuring we future proof your business
with the correctly chosen platform.
Lowering your overall telecoms costs for
most businesses is a main priority and being
able to increase call features and functionality
means it’s a win-win for organisations looking
to upgrade and gain additional benefits. Many
new office phone systems already support
VoIP, but if yours doesn’t, you can either
replace it with an IP system or switch from a
fixed, on-premise phone system, to a Cloud/
Hosted telephony service.
40% of the UK market has already switched
over to a VoIP/SIP solution as it provides
several key benefits including: • Reduce costs, typically by up to 50%.
• Extremely scalable and flexible.
• Easier to install, configure and maintain.
• Increase the mobility and productivity of
staff – e.g. a cloud-based telephone system
can give you the ability to easily transfer calls
between multiple offices and locations and
use your business line anywhere in the country
enabling greater efficiency across your team.
If you want to make savings off your
current telephone line rental and call costs,
or your telephone system is out of date and
not offering you the new features, options, or
reliability that’s now available, then now is the
right time to review your options and consider
switching to new technologies.
Why not make the change now (before
the network is switched off!) and contact our
dedicated and award-winning team today on
01482 225666. l
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MOST INSPIRATIONAL
BUSINESS LEADERS IN
HULL & EAST YORKSHIRE

A

sk any entrepreneur why they think
people find them inspiring and, unless they
were Richard Branson or Elon Musk, you’d
generally expect them to bat the question
away modestly.
Still, I asked Neil Hudgell anyway. And
he did just that. But he answered it in a
roundabout way after suggesting I rephrase
the question a bit. “What do I see in myself
that are good traits and characteristics? I
suppose I’d say it’s my work ethic. I always
say this to my kids – if you work hard,
and do something that you enjoy, you’ll
get there. Also, stick to what you know.
I think I’ve found what my strengths and
weaknesses are – I know what I’m good at,
and if I’m not good at something, I know
where to go to find the people who are.”
However, it took Neil quite a few years
before he realised that law was what he
was good at; growing up in a working-class
family in east Hull, he had no aspirations
to be a lawyer. “I was the first in my family
to go to university and get a degree,” he

‘HE’S GOT
THE BUSINESS
SKILLS – BUT
HE’S ALSO GOT
A BIG HEART’
Sam Hawcroft talks to the winner
of the BW Top 20 competition,
Neil Hudgell

says, “but I failed at 18. I stayed on at sixth
form at Andrew Marvell, and essentially
discovered drink and partying. I ended up
working for the Department for Work and
Pensions, which was a job that I very quickly
realised didn’t have great career prospects.
So I saw the light, and went to night school
to study a law degree – which, back in the
1980s, was seen as a bit of a glamorous
extension to the traditional curriculum. I
found that I had quite a natural aptitude for
it, and followed my degree with a masters in
criminology.”
Neil started out working for Max Gold,
one of Hull’s best-known solicitors and
another hugely inspirational character
who represented the families of the Gaul
trawlermen in 1974, and went on to
become chairman of Hull Kingston Rovers,
as, of course, would Neil himself – but more
of that later. When Max died suddenly in
2017, Neil paid tribute to “a man with
a kind heart, who helped anyone and
everyone”.

Max’s entrepreneurial spirit clearly rubbed
off on Neil, as it wasn’t long before he set
up his own practice. “Because of the sort of
character I am, I was never really going to
work for anyone longer than I needed to,”
he says. “You have to do three years’ work
for someone else in the law game before
you can start your own practice, and when I
reached that point, that’s what I did.”
There’s a wealth of difference between
being a lawyer and running your own
business, though – what was the real driver
behind going it alone? “I think it’s basic
aptitude, or basic mindset,” says Neil. “I
see a lot of lawyers who are good lawyers
but don’t make great businesspeople.
It’s as much about securing your client’s
confidence as it is doing casework; it’s a
service industry, in the main. And you have
to sell yourself as extremely competent,
because it’s usually a distress purchase. You
don’t go looking for a lawyer unless you
need one.”
Neil says he was fortunate that, just as
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his three years was up, he was offered the
chance of acquiring three branch offices
that his previous firm had been advised
to offload. “It was either that, or the dole
queue, so I took the choice of acquiring
these offices, with about 10 staff, and about
800 clients. The good thing was that it gave
me a ready-made cash flow, so I was not
quite hitting the ground running, but hitting
the ground jogging, at least. A lot of things
in business are driven by timing and good
fortune, but I agree with the adage that you
make your own luck. I used to graft really
hard for that business, and I think that’s why
I was offered the opportunity.”
When Neil first started in the industry,
he covered all aspects of law, but he later
chose to specialise in personal injury law.
“It’s fair to say there were some things I just
didn’t like,” he admits. “I didn’t really like

any of the commercial stuff; I wasn’t greatly
enamoured with conveyancing, crime didn’t
really pay, and family law was just people
whinging! At the time, there were some
major regeneration projects going on in
North Hull Estate, where I had one of my
offices, and there were a lot of building
accidents. I saw very quickly that I made
80% of my money from about 20% of the
work, so I thought, I’ll slowly get rid of the
other 80% and just concentrate on the
work that will provide the best returns.”
Personal injury law is often dismissed
as “ambulance chasing”, and Neil
acknowledges that there are some in
the profession who don’t do much to
discourage that perception. “In our early
days the market was more about volume.
And to secure that volume, it was more
of a sort of frontline approach, so that

there would be a lot of advertising around
‘Have you had an accident?’ And the thing
about that is that, long term, that sort of
reputation sticks – and for us, it’s taken
a lot of years to be able to put across the
message that that’s not what we’re about.
That said, I don’t want to belittle people
who have low-value claims, because even a
short-term injury can be quite horrific and
debilitating. But, certainly over the past
five years, we’ve moved into a space of
work that’s very much high value and lifechanging.”
Hudgells has since built up a formidable
national reputation, and some of that
“life-changing” work includes representing
families in some of the most high-profile
cases of recent years, such as the Grenfell
Tower disaster, the Manchester Arena
bombing inquiry, and more recently the
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Post Office Horizon scandal (they’ve helped
get 49 convictions quashed so far, with
more cases yet to be heard). “This is where
we do our best work,” says Neil. “We’re
helping people rebuild their lives as far as
they can. People committed suicide, family
relationships were damaged, and people
lost their marbles as well as their livelihoods,
reputation and in some cases their liberty.”
Neil is passionate about access to justice,
something that successive government cuts
have put increasingly under threat, but the
motto of Hudgell Solicitors – which now
has offices in Hull, Manchester and London
– is, “we are committed to fighting for the
people who need us the most, not those
who can pay the most”. Neil adds: “We’ve
been going the best part of 25 years, and
we’re in the fairly luxurious position that
the business is cash-generative and positive,
so we can afford to do a lot of work for
nothing – and we do do a lot of work for
nothing. ‘No win, no fee’ has always been
our core work, but within that we do heaps
of pro bono, and a lot of the Post Office
work has been pro bono. While the business
has to be viable, there is a balance, and
we like to do interesting, novel things that,
essentially, make a difference.”
Neil, who has supported Hull KR since he
was six, realised a boyhood dream when he
became chairman of the club he loved in
2004, and later major shareholder. But for
him, it proved to be a case of “be careful
what you wish for” and highlights the perils
of turning a passion into a business pursuit.
Last year, he announced he was stepping
down as chairman, saying at the time that it
had been an “all-consuming journey” and
that “now was the right time for change”.
But with new CEO Paul Lakin in place, he
tells me he’s more “relaxed” about the
situation and he’s now in no real rush to sell
the club.
“We’re looking at acquiring the stadium;
the club’s going in the right direction. It’s
been in my blood since I was a kid, since
my grandparents took me. But it’s also been
a real millstone around my neck because
reputationally, it can’t go down on my
watch. After so many years it’s been very
difficult, very financially draining. And if
I had advice to anybody about buying a
sports club, I’d say, firstly, don’t buy one.
Secondly, if you are going to buy one, buy
one 300 miles away, so you don’t have to
worry about the local derby! Ultimately it is
a crushing personal responsibility because of

how important sport is to people in this city
– it’s mainly a very working-class base who
get their relief from the hard graft of the
week by watching the rugby.”
Neil says that people are often surprised
to discover he’s a bit of a “social introvert”
who eschews “business networking, and
all that sort of stuff”. (It doesn’t particularly
surprise me, but perhaps it takes one to
know one.) He adds: “You almost put a
costume on to do the job – as my job is to
champion people’s causes and represent
them objectively, but with passion and
energy. When it comes to myself, though, I
like to sort of fade into the background.”
He maintains a “healthy cynicism” around
networking events where motivational
speakers stand up and talk about how great
their business is and impart their top tips
for success. He agrees with me that these
talking shops are almost an industry in
themselves – and if you’ve got time to go
swapping business cards with all and sundry,
then you’re probably not getting any work
done.
And the work of Hudgells speaks for
itself. It has been recognised as a Top Tier

Firm in the leading 2021 Legal 500 guide
and in The Times Top 200 Law Firms 2021,
and Neil has just been nominated for the
Law Society Gazette Legal Personality of the
Year award.
There are the high-profile wins, but
they’re also making a difference at a
community level too; in July Hudgells
launched its corporate social responsibility
strategy, cementing its commitment to
local suppliers and good causes, as well as
training and recruiting its own staff.
I’ll give the last word to Paul Sewell,
another hugely inspiring – and similarly
modest – business leader, who was among
those who nominated Neil for our Top 20
contest. “Neil founded and grew a national
law firm based in Hull which has broken
new ground with its leading role in attaining
justice for the wronged postmasters. He
also saved and then took his beloved Hull
Kingston Rovers into the top flight of rugby
league, as well as long-term sustainability
and security at the top.
“His business skills achieved these –
but his big heart makes sure his city and
community benefits.”
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TOP 20 MOST INSPIRING

Furqan Alamgir
Furqan is the founder
and CEO of Hull-based
Connexin, which
specialises in smart
technologies and the
Internet of Things. While
studying medicine at Imperial College,
London, Furqan founded Connexin in 2006,
developing next-generation infrastructure
and software systems. He has also worked
as a surgical registrar in the NHS, and he is
especially passionate about the future role
of technology in healthcare.

Gill Alton
Gill, CEO of the TEC Partnership, has
worked in the Humber region for many
years. She passionately
believes that further
education enhances
life chances and was
awarded an OBE in
2018 for services to
education. Gill recently
joined the Hull and East
Yorkshire LEP to play an active role in the
development of the region and represents
skills on the board.

Lloyd Atkin
Lloyd first joined Bio-D in
1997, before taking
over from founder
Michael Barwell in
2010. Bio-D, the UK’s
leading manufacturer
of environmentally
responsible vegan cleaning
products, has developed significantly
under Lloyd’s management, growing to
export to 20 countries and winning several
industry awards. Being part of Bio-D has
enabled Lloyd to exercise his entrepreneurial
muscle, bringing manufacturing in-house,
developing the product range and taking
the company to new heights commercially.

Jo Barnes
Jo is managing director of Sewell Estates,
the estates collection of businesses under
the wider Sewell Group. Originally from
Lancashire, Jo came to East
Yorkshire 20 years ago
after time in Newcastle,
Dundee and the North
West, and her first career
in economic development
taught her how investing

MOST INSPIRATIONAL
BUSINESS LEADERS IN
HULL & EAST YORKSHIRE
Making an impact – the people our readers
nominated for going the extra mile.
in people and places can make a positive
difference to people’s lives. Joining the
Sewell Group in 2008 gave her the
opportunity to take those skills into its core
markets of education and health.

Richard Beal
Richard, chief executive of Beal Homes,
joined the family business
in 1988, working in
all aspects of the
company before
being appointed
to the Board in
1994 and becoming
managing director two
years later. In 2010 Richard acquired the full
shares in the housebuilder from his father,
John, who retired from the business. Beal’s
growth has accelerated under Richard’s
leadership, driven by a unique business
model enabling every buyer to customise
their new home to suit their lifestyle and
tastes.

Catherine Bishop
Catherine, CEO of the Tigers Sport and
Education Trust at Hull
City, is passionate about
how the voluntary
and social enterprise
sector can enhance
our local economy.
She is a HEY LEP board
member and is also
on the Employment and
Skills Board. Since joining the Tigers Trust,
Catherine has become an active member
of the female Head of Community national
network and also represents the 72 EFL
Charities on the national EFL Trust Advisory
Group. Prior to her current role she was
a director of EN:Able Futures which she
co-founded in 2013, a social enterprise

established to support construction
apprenticeships across our region.

Glen Halliwell
Glen is founder and managing
director of Principal IT,
Hull’s newest specialist
IT recruitment business.
Originally from Manchester,
Glen moved to Hull in 2015 and
has since established himself as one of
Hull’s leading tech recruiters. In January,
he launched Principal IT after making
the decision to venture out on his own
following a number of successful years
at other recruitment firms. Under Glen’s
leadership, Principal IT has quickly become
one of Hull’s fastest-growing businesses
with plans to more than double its team in
the next 12 months.

Mike Isherwood
Mike came to
Hull to lead the
transformation of APD,
a critical infrastructure
technology business
founded in the grounds
of the University of Hull. After building a
world-class team, APD grew 223% and was
acquired by global public safety giant NEC.
Mike is also an advisory board member of
Hull University Business School, chairman
of the British APCO business group and
consultant to technology start-ups and
SMEs in the UK and USA.

Carolyn Johnson MBE
Carolyn, CEO of Language
is Everything, started her
career as a police cadet
in Cumbria before
an accident forced a
rethink. After a stint
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in London retail management, she joined
Language is Everything, which she now
owns. In the early 2000s, Carolyn saved
and ran World Trade Centre Hull & Humber
and was a highly vocal advocate of Hull,
culminating in her being made an MBE for
services to business in 2011. She also helps
her husband in his work as an author.

Martin Lauer
Martin is founder and CEO of The One
Point. He has been instrumental
in developing it into the
respected company it is
today and has received
many awards for his
efforts. Customers have
the advantage of a Single
Point of Contact (SPOC) for
their managed technology needs, supported
24/7/365. The company now looks after
NHS organisations, large corporate and
SME accounts throughout the UK. Martin,
a founding member of the HEY Smile
Foundation and director of FEO, never stops
looking forward and is excited for what the
future holds.

Thomas Martin
Thomas chairs Arco,
the UK’s leading safety
company, driving
Arco’s public affairs
strategy and playing
an active role throughout
the national debate around Covid PPE
procurement.
Since his period as High Sheriff, he’s
recruited the HEY LEP chairman, chaired the
multiple award-winning For Entrepreneurs
Only through the pandemic and also chairs
the region’s Business Engagement Board.

Sarah Pashley
Sarah is principal of Ron Dearing UTC, an
outstanding school based in
Hull that she established
with some of the region’s
leading businesses in
2017. Her mission is to
revolutionise education
by working with employers
to develop students’ academic,
technical and employability skills. Her highly
successful UTC provides industry with a
talent pool of young people to support
economic regeneration and the green
economy.

Tim Rix CBE
Tim is chief
executive of
J R Rix & Sons,
a fifth-generation
family business group based in Hull with
involvements in petroleum distribution,
coastal and estuarial sea tankers, ships
stevedoring and bunkering, caravan and
holiday lodge manufacture, car sales and
property.
Tim is also founder and lead promoter of
the transformational concept that is Lagoon
Hull.

Sean Royce
Sean is CEO of Quickline, a rapidly growing
rural broadband provider across the North
of England that recently announced
plans to pass 500,000
premises with ultrafast
broadband. Previously
Sean held numerous
executive leadership
roles at KCOM and led
the transformational full
fibre build across Hull and East Yorkshire.
Sean is also a director of Hull’s tech
incubator, C4DI, and chairman of the charity
Tigers Trust, which aims to raise educational
standards, aspirations and life chances for
youngsters through sport.

Dr Paul Sewell OBE
As chairman of the Sewell Group, Paul
has grown a traditional, family
business into a multidisciplined regional
company with
numerous awards and
accolades, including
the Queen’s Award
for Enterprise and being
named a Sunday Times Top
100 Company to Work For. Over the past 40
years, Paul has built a culture of excellence
and engagement among its people.

Michael Smith
After starting as a trainee in 1991,
Michael quickly established himself
as an instrumental part of Cobus
Communications, and
after 30 years at the
firm, the MD and
sole shareholder still
has a real passion
for growth. Covid
has presented many
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challenges, but Michael’s positive attitude
has helped the business come through
a tough period stronger than ever. After
establishing the Cobus Foundation in 2010,
Michael is always looking for the next
fundraising event to help support several of
Cobus’s chosen charities.

Ken Sturdy
Ken began his career
working for the founders
of Spectrum in the 1980s
and led a management
buy-out in 2003. He built
on the legacy copier and
managed print services business
to create a software division renowned for
helping clients with digital transformation
and business process automation.
Subsequent acquisitions and joint ventures
have helped build a group of companies
providing a full range of IT managed services
across all sectors.

Antonio Tombanane
Antonio is the founder of the biggest tech
events in the region – Tech Week Humber
– A global technology festival that attracts
thousands of visitors
from more than 48
countries. Last year
Antonio was entered
in the prestigious
Forbes Business
Council. In 2019 ,Tech
Nation named him among the 50 “most
inspiring, prominent, and influential black
voices in UK tech”. He said: “I am delighted
to be voted as one of BusinessWorks’ Top
20 Most inspirational Business Leaders for
the second year running. The Humber has
some amazing business leaders and I am
lucky enough to be part of the business
community.”

Sally Wray
In 2015, Sally took the unusual step of
buying a tool hire company
in Hull. Having previously
worked in law, she had
little knowledge of the
construction industry.
However, Sally could see
the potential in the market
and recognised that providing
the best service would be key to the success
of GoHire. Five years on, Sally has two hire
depots in Hull and one in Grimsby.

THE CREATIVE COMMS AGENCY

IT’S OUR 6TH BIRTHDAY

A BIG THANK YOU TO

CLIENTS AND

TEAM MEMBERS,

PAST AND PRESENT
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A unique venue catering
for your every need
01262 678258
Visit bridspa.com

In June, Bridlington
Spa hosted The
Business Day, an
annual networking
event for local
businesses to come
together and gain
insight at the final
event of Humber
Business Week

The Business Day is an annual networking
event organised by Stephen Parnaby in
conjunction with Bridlington Spa, and
showcases a wide and diverse range of
companies operating within the Hull and East
Yorkshire region.
Due to ongoing concerns with the
pandemic, the event was co-ordinated slightly
differently compared with previous years and
instead was a three-hour livestreamed show,
hosted by Eon Visual Media and presented
in-person by Gyles Brandreth. Throughout
the day, Gyles was joined by a series of
inspirational guest speakers, including:
• Jas Athwal – a self-titled shopkeeper from
Bradford
• Tina Cerutti – managing director, Cerutti 2
• Dominic Gibbons – managing director,
Wykeland Group
• Andrew Horncastle – chairman, Horncastle
Group, and founder, For Entrepreneurs
Only
• Sally Iggulden – chief executive, Beverley
Racecourse
• Thomas Martin – chairman, Arco
• James Mason – chief executive, Welcome
to Yorkshire
• Tim Rix – managing director, J R Rix & Sons
• Diana Taylor – managing director,
Marketing Humber
• Jo Barnes – director of Sewell Estates

In addition to the live stream, The Business
Day featured a series of short promotional
films produced by Eon Visual Media. These
included interviews with representatives
of organisations including Hull 4 Heroes,
JZ Flowers, Bishop Burton College and the
Association of British Ports (ABP).
To help bring the event to a close, Gyles was
joined by headline speaker Mark Atkinson,
who is renowned as East Yorkshire’s own
horse master and has trained and provided
horses for many blockbuster TV shows and
films including Peaky Blinders.
Despite the change of format, the live
stream of The Business Day continued to be
an incredibly insightful and successful event,
as more than 600 people tuned in online to
watch it unfold.
As the event ended, Gyles Brandreth
announced that The Business Day would
return again next year, in person at Bridlington
Spa, on June 10, 2022.
If you would like to watch back the full
live stream of The Business Day, or find more
information about next year’s event, this
can be accessed online via the Business Day
website at bridspa.com/thebusinessday. l
If you are interested in holding your
event at Bridlington Spa more details can
be found on bridspa.com
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From

bullets
TO

BUSINESS
Sam Hawcroft hears the remarkable story of Army veteran turned
entrepreneur Jon Hilton, who overcame personal tragedy and injury to set up
leading health and safety firm Pulse Rate Group.

W

hen I explain to our featured
entrepreneurs that we’re looking to get a
sense of their “journey”, I always apologise
for using a word that’s straight out of The
X Factor. But in Jon’s case, I can’t think of a
better word.
I knew he was an Army veteran who’d
lost a leg late last year and was preparing
to take on the Three Peaks Challenge in
August 2021, but some of what he told
me I wasn’t prepared for; it was humbling,
shocking and moving in equal measure.
Growing up on a council estate in Hull,
Jon lived and breathed rugby league, and
all he ever dreamed of doing was playing
for Hull FC and representing his country.
“People were always telling me I was
going to make it professional,” he says,
“but I didn’t get the scholarship I wanted.
In all honesty, I’d screwed my GCSEs up. I

thought, I don’t really need them to be a
rugby player, so I didn’t concentrate, I didn’t
focus. So when it came to it, I only got Cs
and Ds.”
His first job didn’t exactly go well, either.
Working on a cake production line at
Beaverlac, in Hull, he picked up an almond,
threw it in the air, caught it in his mouth…
and was promptly given his marching
orders.
He soon found himself being dragged
around recruitment agencies by his mother
– and then they walked past the Army
careers office. In they went, and Jon was
shown videos, posters and leaflets about
the Royal Engineers. Building things,
blowing things up – it was boy’s own stuff,
and, at just 16, Jon didn’t need persuading.
He signed on the dotted line. “You’ll be
home in a week,” said his mum.

But she was wrong – and Jon completed
all his training. Aged 18, he was posted to
Germany in 1997, where he experienced
his first physical setback. “Straight away I
was told I was going for a run. So I went,
but my left leg was really sore. I tried to
stretch it off, but it didn’t work, and I later
discovered I had a blood clot in the back of
my leg. But I went through rehabilitation
and served a pretty awesome time. I’ve
been to some amazing places – and some
really horrible ones.”
Everything was going well – and Jon
even managed to achieve that boyhood
dream, playing rugby for his country.
He represented the British Army in
the Combined Services Rugby, playing
internationally and captaining the side. And
then, he tells me, his 11-month-old son
died.
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“Oh my god… oh, no… I’m sorry…”
I splutter.
“… For 14 and a half minutes,” Jon
continues, “and you’ll be pleased to
know he’s now 20 years old.”
In an infinitesimally small way, I just
relived the nightmare that Jon went
through. He resuscitated his son, and
saved his life, but the traumatic event
had left him in a dark place. “I really
struggled with it. I had mental health
training, counselling, and stuff like that,
and eventually went back. We were living
in Cyprus, and I had a great time; I was
skydiving every day – I think I did 102
jumps out there.”
Jon’s posting was cut short when his
wife, Nikki, became ill, and they returned
to the UK. She had developed what
doctors initially said was an insect bite
on her neck, but it worsened, and she
was batted back and forth around the
health system. During all the uncertainty,
Jon had a heart attack. He was rushed to
hospital and spent two weeks there – and
then suffered another heart attack a few
days after being discharged.
When he was finally well enough
to return to work – where he was
performing many and varied roles for the
Royal Engineers, including construction
project manager and trauma medic,
gaining extensive experience in all aspects
of health and safety and first aid – his
wife was still having regular check-ups to
determine the root cause of her pain. It
was at this point that Jon learned a huge
life lesson.
“I thought my career was more
important – that I didn’t need to be with
my wife because it was just a check-up.
But my wife rang me, crying her eyes out,
and I asked her what the matter was.
And she said, I’ve got cancer – it’s not an
insect bite, it’s cancer. And I wasn’t there
with her. I realised then that, if I’d taken
the day off, my career would have been
there the following day – but my wife
might not have been. Now, running my
own business, one of the things I love
about it is the freedom of being able to
take a day off. If I want to go fishing to
sort my own mental health out, I can do.
If I want to spend time with my family, I
can. And the one lesson I learned from
that was, don’t ever put your career
before your family.”

Even darker times were yet to come,
though. In 2008, Jon’s brother, Gary, was
brutally attacked outside the Greenwood
pub in north Hull, leaving him in a coma.
The hospital said there was no hope of a
recovery, and that his life support would
have to be turned off – but a family
member would first have to observe
and accept there had been no response.
This horrendous duty fell to Jon, as “the
strongest” one. “That was so difficult for
me because as a trained medic, I saved
lives, not ended them. I remember Mad
World was playing on the radio, and
they said, ‘Would you like to turn the
machine off? And I flipped the switch,
and I ended my brother’s life.”

‘‘

“Living in Cyprus, I had a great
time; I was skydiving every day –
I think I did 102 jumps out there.”
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Jon spiralled into depression and at one
point, tried to take his own life. “I was on
the Humber Bridge. I held on to the edge
and just said to myself, if I let go, all my
problems are over. And as it happens, a guy
from the bridge came and sat on the floor
next to me, and while I was talking to him
armed response moved in from the other
side; they handcuffed me and took me off
the bridge, and we had a big, long chat.
And the guy who handcuffed me, I knew
really, really well. So that was my wake-up
call.”
Jon decided to get out of the Army, calling
time on a career of more than 13 years. With
his vast experience behind him, he was sure
he’d be able to find employment in the H&S
sector – but his job-seeking coincided with
the 2009 recession. A string of interviews
cancelled on him one by one, each
saying they were going to make internal
appointments, leaving with him with no
real prospects. Then a friend said he needed
some security for a job – but it meant Jon
would have to set up a limited company. “I
went, what’s a limited company? At that
point I had no clue, because when you got
out of the Army, nobody taught you that
kind of thing. So I googled it, and found
something that said ‘£29 setup fee’ – and
that was it. I bought a company, got my
business cards from Vistaprint, and started
going to networking events.”
He met local businesswoman Jane Gough
at one of these events, and she proved to
be a “rock” to him in those early days as
he learned the nuts and bolts of running
a business. Jon had initially intended it to
be called On the Pulse training, but the
company name was already taken, so Pulse
Rate Training was born. Jon built up the

business and was soon winning national
contracts, but he faced yet another setback
when blood clots developed on his lungs.
Nikki sat him down and urged him to
think about getting a “proper job”, as they
were going months without income, but Jon
stuck to his guns and ploughed on. Nikki
joined as a director and together, in 2014,
they launched a separate company, Pulse
Rate Events, to provide medical cover, health
and safety and security at events, as well as
event management – boxers Anthony Joshua
and Tyson Fury are just two of the big names
they’ve brought to Hull.
One of Jon’s biggest challenges was
being able to ‘let go to grow’ and the For
Entrepreneurs Only (FEO) Step Change
programme helped him enormously – but
then came Covid. As his core businesses
relied on events and hands-on workplace
training, work ground to a shuddering halt.
They managed to get through with the help
of government grants and furlough, and
having to dip into their own personal funds,
but are slowly building things up again.
In November 2020, Jon had surgery to
remove his leg after years of pain caused
by blood clots in his knee. “My biggest fear
when I lost my leg was that I’d never walk
again. And I’d always dreamed of being
a paramedic, but because I never got the
GCSEs I needed I couldn’t do the degree –
even though I’ve been a trauma medic for
15 years. The amputation was the pinnacle
point where I realised I was probably never
going to be a paramedic. Then I met a man
who said to me, ‘Look at this way – as a
paramedic you’d be one person saving lives.
But as a trainer, you could help create the
next generation of paramedics.’ And that’s
now our motto – say legal, save lives. It

made me sit back and think, that’s it – once
we’re out of this pandemic, I’m going to do
everything I can to grow this business.”
I wasn’t surprised to learn that Jon is also
a motivational speaker who has inspired
countless people at business events, as well
as schoolchildren, with his central message
of overcoming considerable adversity.
I wasn’t surprised to learn that Jon is also
a motivational speaker who has inspired
countless people at business events, as well
as schoolchildren, with his central message
of overcoming considerable adversity. And in
August he set himself his toughest challenge
yet – climbing Britain’s highest mountains
just nine months after losing his leg.
“It was genuinely the hardest thing I’ve
ever done in my life; I was in so much pain,
it was beyond belief. But I needed to prove
that I could do it – I needed to just keep
going. I thought, pain is temporary, but the
achievement will last forever.”
Incredibly, Jon managed to reach the top
of both Mount Snowdon and Ben Nevis in
the space of just three days. After seriously
injuring his stump, he had to skip Scafell Pike
and rest, but he says he will not be collecting
his medal until he completes the final peak.
“I will be conquering Scafell Pike – it’s not
beating me. I’m recovering, and then I’m
going to set a date to go and do it again.” l
You can still support Jon’s bid to
raise £13,000 in aid of BLESMA, the
Royal British Legion, the SSAFA and
Hull4Heroes – but you haven’t got long.
The donation page at justgiving.com/
crowdfunding/jon-hilton13 will close on
September 13.
Follow Jon @frombullets2biz on Twitter
and Instagram for pictures and videos
from his challenge.

HULL AND EAST YORKSHIRE

Raising money to give disadvantaged
children in Hull and the East Riding
the opportunities they deserve

Tickets £55
Table of 10 £500
The

20’s Roar Again

Charity Ball

Includes 3 course meal, themed
entertainment and disco
Pre-book your table now, tickets
officially go on sale in
the Autumn

20th
Friday May 7.00 pm
2022

DoubleTree by Hilton Hull

heycu@hull.ac.uk
01482 466045

Become a partner!
We rely on the support of our corporate
partners to be able to deliver experiences
to disadvantaged children in Hull and East
Yorkshire.

Charity number 1124329

We are committed to building strong
relationships with our partners and we
design creative and engaging partnerships
so that your company gets the very best
out of working with us.

→

Regular volunteering opportunities

→

Host an experience for the children
at your business

→

Attend the experience that you
sponsor and see your impact firsthand!

@childrensuni

hullchildrensuniversity.com

Request an information pack: heycu@hull.ac.uk

“ABP is proud to promote our
Platinum partnership with the
charity, which builds morale and
self belief in children across the
region. “

“Our partnership with HEY
CU has enabled our people
to give back to our
community by giving those
with no time, but a big
heart, the opportunity to
get involved during their
working week. “
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Good2Learn is an innovative digital platform that’s
helping to lighten the load of teachers and parents alike.
Sam Hawcroft talks to its founder, Paul Mandalia

H

ull has its fair share of home-grown entrepreneurs, but a clear indication of the city’s
burgeoning business culture is the number of those who have come in from elsewhere and made it
their adoptive home. Paul Mandalia is one of them.
His work as an educational consultant took him all around the country, but in 2012 he arrived
in Hull, and soon began his “love affair” with the city. The tech community at C4DI, in the Fruit
Market area, proved to be the perfect place to turn his idea of an online educational platform into
reality.
Paul, originally from Leicester, has worked in education for 25 years, with a focus on tech and
management consultancy. In 2015 he realised there was a need to bring digital innovation into
schools to help with the challenges they faced on a daily basis. “I’d had a good background in the
different types of resources that schools were using, and Good2Learn started off as a collaboration
with local schools. The three key ingredients were children’s attainment levels, as well as their
engagement levels, and also what we could do in terms of the teachers’ workload. We very quickly
found out that these were challenges faced by all schools.”
Paul and his development team got to work on a beta version of the platform, which was made
easier due to the collaborative spirit of the businesses within C4DI. I’ve interviewed numerous
people who’ve worked there and they all say the same thing – it’s a hotbed of talent where
everyone works together; and if you need help with anything in particular, be it hardware, software,
design or marketing, all you have to do is pop down the corridor and you’ll find a wealth of
guidance and support.
Paul was clear that he didn’t want to go down the “game-ification” or edutainment route; his
approach was more direct and innovative, using short videos and interactive exercises created by
experienced teachers and delivered by engaging presenters in a “succinct, cognitive manner”.
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He also wanted the Good2Learn platform to make life easier for parents, as well
as teachers. “There are parents out there who are keen and motivated, who really
want to help their children reach their full potential, but they just don’t have the
ability to do so themselves for various reasons. Their own education could be
limited, English may not be their mother tongue or they just don’t understand the
curriculum.”
As with any business, it’s taken Paul some time to get Good2Learn off the
ground and build lasting relationships with schools. At the outset, he and his team
took the pilot platform around some local primary schools, the majority of which
said they wanted to focus on Key Stage 2. They began with 30 lessons and the
feedback was overwhelmingly positive. “The good news was that we didn’t need
to make any wholesale changes; we did some fine tuning and then expanded the
rest of the platform,” says Paul.
Of course, there are all kinds of digital educational tools out there, and schools
are regularly inundated by the resources available, so Paul’s challenge was to rise
above the competition. But once teachers saw the quality of the Good2Learn
platform there was really no contest, he says. Rival platforms might be cheaper,
but schools have been willing to pay more because, after being able to use it on
a free trial basis, they can see that they’ll get a return on their investment. “What
we offer schools at the moment is to try it free for a term to make sure it’s a good
fit for them. And within two weeks of them using it, they tell us they know it’s the
right platform for them.”

‘‘

“A lot of the children were jumping on the platform early
in the morning, before they started school, on a very
regular basis.”

Before long they were approached by Hull City Council, which was interested
in using Good2Learn through its Virtual School for children and young people in
care. “Many of these children have come from traumatic circumstances and have
missed out on their education,” says Paul, “and our platform works very well for
them as it is knowledge-dependent and not year group-dependent. One of our
straplines is ‘At their pace, in their space’ as we are keen to treat each learner as
an individual.”
Paul was also approached by a national fostering agency, part of whose remit
is to provide educational resources for the hundreds of children in its care. “There
were two sisters in a care home in Manchester,” he says. “I got to meet their carer
and she told me that each time the children earned a certificate from Good2Learn,
she printed it out, laminated it and put it on their bedroom wall. Then the school
started noticing how much more confident one of the girls was in the classroom,
and it rubbed off on her sister, who had actually been further behind, so it
motivated her to get back on track as well. That was always our objective – to
make a difference in young people’s lives.”
This meant that Paul was able to reinvest back into the business, and the
platform – which is internet-based, and works on any device at any time, with
no need to download or update software – now offers more than 100 lessons
covering Key Stages 2, 3 and 4. There are about eight people in Paul’s core team,
with up to 20 working on a freelance basis.
Good2Learn has been proven to boost engagement not just at school, but also
at home. “Schools have been telling us that children have been using the platform
in their own time, on their own initiative, either after school or at weekends,
which is almost unheard of!” says Paul. “What they found was that quite a lot
of the children were jumping on the platform early in the morning, before they
started school, on a very regular basis – I think the earliest was 5.45am! So they
were getting a confidence boost even before arriving at school, and the teachers
noticed it straight away. Within the first six weeks, they saw a real difference in
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those children’s engagement, and also
in terms of their performance – and they
turned from trial customers into paying
customers.”
The platform is designed to reward
attainment through bronze, silver and
gold ‘medals’ for achieving over 70%,
80% and 90% respectively, which gives
children something to strive for. It proved
transformative for one boy, Alex, who,
according to his mother, screamed with joy
when he got the gold medal. “It wasn’t so
much the medal, but the fact he’d never
achieved a 90% score in anything before,”
says Paul. “His mum told us that, not only
did they not have to drag him to school
kicking and screaming any more, but he’d
actually joined an after-school club on
computer-aided design – and he aspired to
be an architect.”
The platform was gathering a lot
of momentum, but, as you’ll read in

practically every entrepreneurial story in
this magazine, Covid put an abrupt stop
to that. “All of a sudden, the schools were
shut – and you literally couldn’t get in, and
you couldn’t get hold of anybody,” says
Paul. But as an affordable online platform
– it’s just £9.99 a month to sign up at
good2learn.com, with up to three learners
per family – Good2Learn came into its own
as parents up and down the country faced
the unprecedented uphill task of teaching
their children over the kitchen table. “We
did see a big spike in the consumer market,
with visits from more than 20 countries,”
he adds.
But the team have been working hard
over the summer holidays preparing to “hit
the ground running” for the new term
this September, and Paul plans to take
the platform beyond Hull to more schools
around the country. One of the borough
councils in London is looking to pilot

Good2Learn, and Paul has recently started
talks with some international schools.
“We’re also looking at classrooms in
hospitals where children may be away from
school longer-term, as well as possibly
prisons and the probation system, where
the key to rehabilitating offenders is
education. It’s not about punishment –
it’s all about education. And then there
are the armed forces where families are
moving from one base to another and their
children’s education is disrupted. So there
are other markets – it’s not just limited to
school.”
The phrase, “Every day’s a school day” is
a bit of a cliché, but with the Good2Learn
platform, it really can be – and age and
circumstances will never be a barrier. Take a
look at some of the sample lessons on the
website – and who knows, while showing
them to your children, you just might learn
something new, too. l

In partnership with

Caple Business Loans –
Unsecured Loans for Businesses
A new way to fund your business
BTG Advisory is one of Caple’s leading partners and can help you access
unsecured loans from £500k to £5m to help your business to grow. These
can be used for working capital, asset purchase, to accelerate growth and
to assist with acquisition or change of ownership.

UNIQUELY
UNSECURED

LONG TERM

COMPLIMENTARY
TO EXISTING DEBT

FAIR PRICING

Loans are fully
unsecured with no
personal guarantees,
debentures, ﬂoating
charges or warrants.

The loan term is
between 5 and 8 years
which should not over
burden the cash ﬂow
and allows for a sensible
repayment period.

As the loans are
fully unsecured, they
can be used alongside
bank funding, asset &
invoice ﬁnance and
commercial mortgages.

Interest rates are
between 6% and 12%
per annum and are ﬁxed
so the business knows
what they will pay for the
whole term of the loan.

Criteria to qualify for a loan: *

Contact details

• UK SME
• Annual Turnover £1m to £50m

BTG Advisory,
Suite 8B,
Marina Court,
Castle Street,
Hull, Humberside,
HU1 1TJ

• Minimum gross assets of £1m
• Minimum of three year’s ﬁled accounts
with two of the last three proﬁtable
• Maximum debt to EBITDA of 4 times
• Excluded sector list applies
* These are a summary of the main criteria,
others may apply and are subject to change.

Karl Hodson

T: 0843 320 9199

M: 07713 997 826
E: khodson@btgadvisory.com

BTG Advisory worked closely with us and took the time to fully understand our business model, recognising the
strength in our leadership team, our financials and our business strategy. We are grateful to BTG Advisory for their
professionalism, honesty and openness throughout the process, ultimately leading to a successful funding outcome.
Paul Comerford, Finance Director at The Energy Checking Company Limited
Offices across the UK. www.btgadvisory.com
BTG Advisory is a trading name of BTG Corporate Solutions Limited, a company registered in England and Wales No:5068299. Registered office 340 Deansgate, Manchester, M3 4LY.
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HEYPIB Awards celebrate region’s business talent
The winners of this year’s Hull and East Yorkshire People in Business
Awards were announced in a virtual awards ceremony that recognised the
exceptional teams and individuals working across the Hull and East Yorkshire
business community
The winners of this year’s Hull and East
Yorkshire People in Business Awards were
announced in a virtual awards ceremony
that recognised the exceptional teams and
individuals working across the Hull and East
Yorkshire business community.
The HEYPIBAs were set up two years
ago by East Yorkshire entrepreneur Jo
Fleming. She said: “Reading through the
awards entries for the year that featured an
unprecedented national lockdown, I was
struck more than ever by the great talent
we have in so many of our East Yorkshire
businesses.”
The event’s sponsors – including headline
sponsor Wilberforce College – announced
the winners at the glamorous virtual event,
hosted at Bridlington Spa on July 9.
The lifetime achievement award went
to our BW columnist David Hall, who has
been in business for more than 40 years,
providing coaching services and helping
more than 100 businesses produce results
“beyond expectations”.
Vehicle-wrapping company Brandfixx
was recognised for its innovation in the
region, and Chameleon Business Interiors
– the commercial interior design, fit-out
and furnishing firm – won the Team Impact
category, following its flexible and fast
adaptation to lockdown restrictions.
The region’s big businesses were also
celebrated – from consumer goods
company Reckitt to food producer
Cranswick.
Jo added: “From start-ups to global
brands based in the region, what came
up time and again was the significant
impact people have had on driving business
success and a positive culture during what
has been one of the most challenging years
any of us have ever witnessed.
“This year, businesses have relied on the
skills, determination, loyalty and tenacity
of their teams to prosper, and each winner
is entirely deserving of the recognition. It

was a great night and gave nominees and
winners a reason to celebrate and consider
the positive contributions that have been
made by so many this year.”
Elly Taylor, of Hull’s events and
technology consultancy business GBE
Connect, the team that coordinated the
awards, said: “It was really key to the
team and everyone who contributed to
putting the event on this year that we
made sure the finalists felt the recognition
they deserved and that we put on a truly
enjoyable show for everyone to enjoy.
“We saw a really impressive level of
nominations and we’re already planning for
next year, with businesses outside of the
region showing an interest in the ‘People
in Business Awards’ concept. Watch this
space!
“I’d also like to thank all of our
sponsors for getting involved again this
year. Particularly our headline sponsor
Wilberforce College – who really went
above and beyond.” l

HEYPIBA winners for each category:
Rising Star – Chantelle Chambers,
Synergi Partner Finance
Above & Beyond – Ellie Clark,
Joshua James Jewellery
Apprentice – Bethany Barwell, Reckitt
First Class Service – Blab Digital
Customer Hero – Gary Clark,
Chanterlands DIY
Start-up Entrepreneur – John Masson, Click
Entrepreneur – Rob Partridge,
Synergi Partner Finance
Innovator – David & Greg Saunderson,
Brandfixx
Inspiring Contribution – Joanne Dixon,
HBP Systems
Mentor – Carl Warner, APD Communications
Team Impact (below ten) – Hull Children’s
University
Team Impact 11-plus – Chameleon Business
Interiors
Manager – Aurimas Stancikas, Cranswick
Grit – Kai Gill, Cobus
Judges Recognition – Reckitt
Lifetime Achievement – David Hall
For more information, please visit:
heypibawards.com.
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Make a business plan for
your best year ever
01482 890146
Email info@sirius-hull.co.uk
Visit sirius-hull.co.uk

Business planning is
not just for start-ups.
Making business
plans is an important
part of running your
business, setting
goals and maximising
results, writes Alan
Gordon-Freeman

There are lots of myths about business
planning, such as – it offers concrete
predictions about the future, and it has failed
if you have to change course. None of this is
true. Perhaps the biggest myth of all is that
only start-ups need to create a business plan.
Many small firms neglect business planning,
but planning puts you back in the driving seat.
If you plan your business activities in the right
way you can have your best year ever. Planning
puts you in charge of your business so you’re
not simply reacting to events as they happen.
But while it is important to look at the
horizon, you also need to focus on the
road ahead. Business planning is about the
fundamentals.
• Is anyone interested in your proposition?
• Who are they?
• Where are they?
• How can you reach them and how can you
persuade them to buy?
It’s all about finding your niche and creating
your unique proposition. Business owners
often confuse tactics with strategy. They
embark on a new marketing activity, such as
social media, for example, but it is not backed
up by the foundations. It’s tactical without the
strategic emphasis. You must constantly look
at what’s working and what isn’t. Things that
you’ve been doing may work for a few months
and then they stop working; you may need to
find new ways to achieve your goals. Today we
have the ability to measure almost everything
we do, and reviewing is vital.
For an established enterprise, business
development planning is about making
multiple small improvements. The seven key
elements are:
• Lead generation – getting new customers
• Customer conversion rate – converting
interest into sales
• Transaction value – getting customers to
pay more
• Transaction frequency – getting customers
to buy more often
• Profit margin – pushing customers up the
value chain

•
•

Referral rate – getting more customers to
spread the word about your business
Customer retention – maximising how long
customers stay loyal

By setting achievable targets and making
positive changes in all these areas, businesses
can see a tangible benefit in terms of profits.
Focusing on these points is essential if you
want to grow your business. Indeed, there
are real dangers if you try to grow without
planning. If you expand faster than the
business can keep up with, you often end up
running into cashflow problems.
But what about those business owners –
and there are many – who are happy to stay
the same size? If you don’t do any planning,
you will go backwards. You have to constantly
review what you are doing and what your
customers want just to stay in business. No one
can afford to neglect business planning; there
are many well-known examples of businesses
that have taken their eye off the ball. Above
all, a business that is constantly evolving
is a healthy business. Don’t call it business
development planning, call it managing your
business. l
Read more at The Sirius Resource Centre https://sirius-hull.startupinfohub.co.uk/
Sirius has its own business loan fund.
For more information, call 01482 890146,
email info@sirius-hull.co.uk or visit
sirius-hull.co.uk
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Here’s to making new
memories
24 Ferensway,
Hull,
HU2 8NH
01482 755500
www.dthull.doubletreebyhilton.com
events@doubletreehull.com

The team at
DoubleTree by Hilton
Hull welcome back
celebrations

With restrictions lifted further in July, the
DoubleTree by Hilton Hull team are excited to
welcome guests for social events once more.
Offering the ideal setting for you to celebrate
missed occasions and make new memories
with your friends and family.

several modern and flexible spaces for you to
choose from including a 1000-seater ballroom,
red carpet entrance, dedicated function bar
and private dining spaces. Along with a wide
range of rooms and suites providing luxurious,
overnight accommodation for your guests.

1000 reasons to get together
As the largest, flexible event space in Hull &
East Yorkshire. The award-winning hotel and
venue offer a wide range of options to plan
your celebration for anywhere from 2-1000
guests. What’s more, the hotel’s friendly and
experienced team are on hand to help take
care of every important detail.

Affordable glamour
The Marco Pierre White steakhouse and
City Lounge located on the ground floor are
perfect for a quintessential British afternoon
tea, laid-back lunch, or dinner date in
glamorous surroundings. The menus feature
something for everyone including a mix of
nibbles to share, classics dishes, modern-day
delicacies, sumptuous treats and healthy
eating options.

Award-winning events
As a multi award-winning venue, DoubleTree
Hull is the perfect location for your best event
yet. Whatever the occasion, the venue has

Elevated perspective
The Lexington sky bar and outdoor terrace
on the 4th floor overlooks the city skyline.
So much more than just cocktails and liquor,
the drinks are designed with superlative
ingredients, inspired by stories hailing
the heritage of the city of Hull. Gorgeous
glassware and an exceptional service style
evoke an immersive experience. On the allweather terrace, guests can enjoy a changing
theme and one-off events too with options to
book a VIP area or exclusive use of Hull’s finest
rooftop bar for your event. l
Contact the hotel events team for more
information.
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Need structural repairs?
Turn to the specialist in
Yorkshire and the Humber
01482 425250
2075 493676
Email contact@fibrwrap-ccuk.com
Visit humber.fibrwrap-ccuk.com

As proud Yorkshire
people (like you)
we have developed
a dedicated team
of specialist asset
maintenance
contractors purely for
the Humber area and
M62 energy corridor

If you own or are responsible for any of the
following assets you will be aware of the
huge costs for repairs and even replacement if
such assets are neglected.
Concrete Structures and elements:
•
Silos
•
Tanks
•
Pipes and Pipe Bridges
•
Jetties
•
Bridges
•
Support beams, columns & slabs.
Steel, GRP or Concrete assets:
•
Pipelines and other liquid storage,
transmission assets.
•
Waterfront structures (affected by
corrosion/erosion.
•
Effluent and chemical transmission
infrastructure.
•
Tanks & Silos
If you work in the following industries, we
know you will have asset maintenance or
upgrade challenges we can help you with:
•
Energy production, transmission, and
storage.
•
Process manufacturing, facilitation, and
storage.
•
Ports, docks, and jetties.
•
Chemical Process storage and
transmission.
Listed opposite are just some of our
specialist services for customers and
businesses in the Yorkshire and Humber
region:

Concrete repair and crack injection
Applications: hand applied, flow grouting
or spray applied concrete repairs. Injection
and pressure fill crack repairs in any concrete
elements or structures to seal, restore
strength and prevent further damage.
Suitable for: all structures made of concrete
or masonry.
Corrosion control
Applications: structures that are at risk of
corrosion, especially those in contact with or
near water. We use sacrificial CP systems for
corrosion control with specialist migrating
inhibitors and coatings to control and slow
corrosion in your assets. Suitable for: Pipes,
vessels, waterfront structures and other
assets at risk.
Composite & Structural Strengthening
Applications: using a wide range of
composite strengthening systems (Carbon
and E-Glass fibres) to strengthen and
reinforce structures, either for rehabilitation,
structural upgrade or to increase life
expectancy. Suitable for: Most structural
elements, especially those made of concrete.
Leak sealing and waterproofing
Applications: treatment for leaks in structures
by creating a permanent seal or waterproof
`curtain` (barrier). Resin injection, curtain
grouting and leak sealing/stoppage with PU,
hydrophobic or hydrophilic resins.
Waterproof membranes and expansion joint
repairs. Suitable for most above and below
ground concrete buildings and structures. l

Unsecured funding for businesses
If you are looking for additional funding for your business and cannot access the full amount from banks
or other commercial lenders, then Caple could be a solution. BTG Advisory is one of the leading partners of
Caple, which provides funding for SMEs from £500k to £5m. The loans can be used for a variety of reasons,
including working capital, growth capital, management buyouts and acquisitions.
Uniquely Unsecured
Caple loans are completely unsecured and require no debentures, charges over assets or personal guarantees.
This means that the loans are complementary to any existing funding that your business may already have in
place.
Long Term
With the loans repayable over five to eight years, your business can structure a repayment schedule that means
the loans are affordable.

If you would like to discuss whether your business may benefit from a Caple loan,
please contact Karl Hodson on 07713997826 or email khodson@btgadvisory.com.

ANNIVERSARY DINNER 2021

Th r e e c o ur s e di n n e r , li v e m us i c ,
auction, raffle and more. . .

D o ubl e Tree by H i l to n, Hul l
7 pm - Car r i ages at 1 am
S at urd ay, 2 0 t h N ovember, 2 0 2 1

Established Since 1991

Tickets available from: www.hull4heroes.org.uk
Find us on social media
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WHAT’S HAPPENING
IN HULL?
For years, the city lacked a definitive online events guide – until
Dave Bushnell took up the challenge. By Sam Hawcroft

M

y first question to Dave was the obvious
one. What’s it been like to run a what’s on listings
business when there’s been, well… nowt on for the
best part of 18 months?
Pretty difficult, is the obvious answer. In January
2020, Dave had only just launched the new website
platform that was part of his plan to build on his
success in Hull and expand the What’s On Hub to
cities around the country. He’d spent the previous
18 months working on it, only to have his dream
“shattered” two months later, as he puts it.
Like many business owners last year, he had to
rapidly rethink his offering, which meant tapping
into the virtual events boom, as well as home
entertainment listings – but there were already some
big players in that market, such as Radio Times.
When things started to open up in August and
September 2020, there was some respite, which
was, of course, to prove short-lived. “A few
advertisers started coming back,” says Dave, “and
I remember doing a campaign for an exhibition
in Beverley Art Gallery, and literally during that
campaign they had to close because the tier system
came in.”
Dave was able to access grant funding, but this
wasn’t initially straightforward. Money was available
for companies and organisations in the leisure and
entertainment industry, but Hull What’s On is a
publishing and media company – and this highlights
the huge knock-on impact of the events shutdown.
It’s not just the event organisers and participants
who suffer, but also those in the supply chain.

According to a report for Arts Council England by
the Centre for Economics and Business Research,
for every £1 of turnover directly generated by the
arts and culture industry, an additional £1.23 is
supported in the wider economy.
“I wasn’t automatically eligible for the funding,”
says Dave, “but in my application I explained that,
although I wasn’t in the industry, all my customers
were, and they were all closed. Fortunately, Hull
City Council were really good and they used their
discretion, and I was able to access some support.”
Dave had secured some investment to be able
to take the platform beyond Hull, but it became
soaked up by just trying to survive as the months of
the pandemic wore on. It forced him to re-evaluate.
“I had numerous chats with my wife – we were
indoors all the time! – and she asked me, what did I
really want to do? And I said, I think I want to come
back to concentrating on this area – Hull and East
Yorkshire – because I’m really passionate about it.”
Originally from Manchester, Dave is one of a
long, long line of people who’ve come to the city,
fallen in love with it and stayed. And he just didn’t
understand the bad reputation that it seemed to
have when he first came in 2003 after meeting his
future wife, Laura. That was the same year that Hull
was named the UK’s “crappest town”, and a couple
of years later the egregious Kirstie Allsopp and Phil
Spencer stuck the boot in too, in The Best and Worst
Places to Live in the UK.
“I’m from Middleton, north of Manchester, which
is surrounded by towns like Rochdale, Bury and
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“I’ve always had this desire
to start my own business,
it was an itch that needed
scratching. I’ve never really
felt daunted by it – just
excited.”

Oldham,” says Dave. “When I came to
Hull, I didn’t think it was any worse than
anything I’d seen – it just looked like a
normal northern town. It had its good
and bad areas, like they all do. I just didn’t
get the bad rep, and I always found the
people, like in most northern cities, to
be friendly, down to earth, and open to
helping you.”
The only difference was that, unlike
Manchester, Hull was a ghost town after
5pm. Back in the mid-2000s Dave worked
as a web and marketing manager in
the city, and when he left work, all the
shops would be shut, and he expected
tumbleweed to drift past at any moment.
There wasn’t much in the way of cinemas,
and even then, the more ‘highbrow’ films
would usually not reach Hull. But within a
few years, things were starting to change.
In 2007, the St Stephens shopping centre
development transformed the surrounding
Ferensway area, including the dilapidated
bus station and the eyesore office block
that, for decades, was inexplicably allowed
to obscure the Victorian railway station
frontage. At the same time, café culture
exploded down the Avenues. Dave ended
up abandoning his original plan to head
back west and study graphic design in
Salford, and instead worked towards
a diploma after moving to become
marketing manager at The One Point.
Like Dave, The One Point’s founder,
Martin Lauer, was also an outsider who’d
made the city his home. “I remember
Martin saying to me, you can be someone
in Hull – because it’s that kind of size, and
it’s also somewhere where they love local
independents.”
Hull has a long tradition of
independence going back to the
establishment of its own telephone
exchange in 1902, and Dave notes that
it’s not the sort of place that waits around
to be monopolised by national firms – it’s
where entrepreneurs create their own
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solutions. He cites the example of Uber.
“Everyone was saying, they’re getting
everywhere right now – when are they
going to come to Hull? But the Drive taxi
firm, which bought out other firms in the
city and invested in the app technology,
has effectively become the Uber of
Hull, which is great. That wouldn’t have
happened somewhere like Manchester,
because Uber would have been in there
straight away.”
It was this climate of independence
and optimism that spurred Dave on into
starting his Hull What’s On business in
2014. This was shortly after Hull had been
announced as the 2017 City of Culture,
but that was only partly the motivation,
Dave says. At the time he was on an FEO
(For Entrepreneurs Only) course, and one
of the speakers was the leading consultant

‘‘

– and BW columnist – David Hall. He
said that business was all about finding a
problem, solving it and selling it.
Dave’s ‘problem’ was that, as Hull
became a more buzzing, eventful place, he
would struggle to find reliable information
about what was going on and where. “We
had a rare Friday night with a babysitter,
and I was visiting various online directories,
and the council website, and I thought, I
don’t understand this – people are saying
there’s loads of music gigs and theatre, but
why can’t I find them? It made me wonder
if I’d like to do this myself. And then a trip
to London, where there were directories
such as Time Out, really got my creative
juices going.”
His experience in web design and
marketing gave him an instant advantage,
and he spent two months building the

site in his spare time. The initial plan was
that his wife, who had recently been made
redundant, could help run the site – but
as soon as he launched it, she ended up
finding a job. Dave ran the site for just
over a year, alongside his main job, before
deciding to take the plunge, quit his job
(by now he was a marketing executive at
KCOM) and go it alone with Hull What’s
On. He put just £500 into starting up the
business, and also benefited from the
Government’s New Enterprise Allowance.
“I’ve always had this desire to start my
own business,” says Dave. “It was an itch
that needed scratching. I’ve never really
felt daunted by it – just excited. As relatives
who’d owned businesses told me, ‘Just do
it – take a chance and don’t look back. The
worst that could happen is it fails and you
go back and get a job.’”

“With the pandemic forcing this big reset, I feel like I’m starting the business all over again, but this
time with a few years’ experience behind me.”
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Dave certainly wasn’t the first who’d
tried to create a definitive listings site
for Hull, so how did he succeed where
others failed? “I think it’s because they
didn’t have anyone dedicated to doing
it full time, or it’d be just part of an
existing website. We make money from
our advertising campaigns on the site,
and it was a bit chicken-and-egg at the
beginning as I had no real listings to
encourage people to be part of it. I toyed
with the idea of charging for listings, but
that would have immediately put barriers
in the way of creating a comprehensive,
true guide to what’s going on.”
Dave had expected his advertising
revenue to come from outside the events
industry, but was surprised when arts
companies began requesting additional
exposure above their regular listings. “It
confirmed I had a model that worked – a
guide where anyone can promote their
events, but if you want to pay to get a
higher reach, you can do. And it took off
from there.”
The post-Covid landscape (barring any
further setbacks) is like a new beginning
for Dave, and Hull What’s On has morphed
into a one-stop news and culture site.

Events are still his “bread and butter”, but
since the turn of the year, he has expanded
to cover local news and has plans to bring
in a sports and business reporter. As the
market leader descends ever further into
barrel-scraping clickbait, Dave clearly feels
there is space to grow in this area. He
will soon have his editor, Jack, returning
on a part-time basis and he is also taking
advantage of the Government’s Kickstart
scheme to bring in an account manager
and local entertainment reporter.
“With the pandemic forcing this big
reset, I feel like I’m starting the business all
over again, but this time with a few years’
experience behind me,” he says. “I feel
like there’s a great opportunity now to go
forward and make this a big success.”
Dave’s plan to branch out into other
cities isn’t dead, but he’s going about it a
different way. He wants to prove his new,
expanded business model for the next 12
months first, and then look at running a
franchise model where people like him
run the platform in their own cities. And,
rather than targeting the huge places such
as Leeds and Manchester, which already
have a good events listings infrastructure,
he’s looking to launch the platform in

smaller towns and cities like Hull. “One
of the next places we go might be the
Teesside area, which is similar to Hull in
that it’s totally underestimated, and has
had quite a bad reputation from outside,
but the people who live there love it and
there’s loads going on. But it’d have to be
someone who lives and breathes Teesside,
like I live and breathe Hull.”
Dave hopes, as do we all, that there
will be no more devastating shutdowns.
Then his only challenge will be to find
more ‘Daves’ in cities up and down the
country… l
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Here’s to the next 10 years!
01482 828000
www.realitysolutions.co.uk
info@realitysolutions.co.uk

We asked two
members of Reality
Solutions’ staff about
their journey with
the company so far

Mark Wilson said: “I left university in my early
20s, when a recession had hit and finding
work was difficult. I took a chance on an
apprenticeship opportunity and began my
journey into software development. Ten years
later I am still here and have learned so much
during that time. Reality Solutions has provided
me with a friendly and supportive environment
to develop my skills and I have been given
many opportunities to take more responsibility
in my role.”
Callum Jackson said: “I wanted to work in
the IT industry from an early age so I decided
to apply for an apprenticeship – and only
managed to meet the age criteria by one day.
I knew instantly that Reality Solutions would
be a great environment to work in. The team
ethic is always to help each other out – no one
is ever left struggling. Six years in I was offered
a chance to be Sage support team leader and
later entered the projects team full-time. Thank
you to everyone at Reality Solutions and here’s
to the next 10 years!” l

Take control of your
business growth
Sage 200 Professional 2021 R1 is here
With new web screens, this is a leap forward in
delivering the Sage 200 strategy. Let us guide you
on your transition to Sage 200

01482 828000
www.realitysolutions.co.uk
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A passion for culinary creativity
Mal Williamson heads
to Hedon to sample the
wares of the town’s new
fine foods shop
Business ventures are usually a combination
of being pushed into it by circumstances and
the fulfilment of a long-held plan.
Paul Johnson is a chef who trained at the
The Ritz and The Ivy before realising how his
colleagues were being personally pushed.
“As I looked around the kitchen I saw
depression, drinking and divorce. The toll on
the family was too much for me and what I
wanted in life.”
Having enjoyed training up kitchen
apprentices, Paul moved full-time into
education – working as a lecturer in
different cookery schools back home in the
North including Hull, Bradford and Dean
Clough. But more circumstances were
pushing as education faced continuing
cutbacks.
“I was frustrated by one redundancy pool
after another. My wife’s father was retiring
from his picture-framing shop in Hedon
and we both loved the idea of moving the
children from suburban Leeds to village
life.”
Paul took a look at the property; how
to convert this into a hygienic retail and
cooking space – was it doable? Yes.
Apron Strings Culinary Studio is a unique
and exciting offering for our region. A
wonderful fine food delicatessen is backed
by a bespoke cooking school, online tuition
and a private chef service in your own
home.
“All of our products begin with
consultation,” says Paul. “We are bringing
the education sector’s good practice
of meeting the individual’s needs and
commercialising this across 12 different
parts of the company.”
This flexibility has proved to be a
lifesaver… a week after handing in his
notice the country went into lockdown.
“We had to put the events on the backburner and the upside has been a wonderful
customer base for the retail outlet now.”
Chatty and affable, Paul is on-hand
with expertise and enthusiasm. Whether

dropping into the Soutter Gate shop to
sample the comprehensive English cheese
range, ordering a £6 artisan box or booking
a £2,000 buffet it’s all fun and interesting.
What do you like? How about this?
Paul is no snob nor bothered if you don’t
cook. It’s about discovery and pleasure.
His recipe is part engaging teacher, a good
dollop of top London restaurant finesse and
finish with a twist of good old-fashioned,
“Have you tried this – it’s awesome!”
I went off with some gorgeous olive oil
– with an artichoke bitterness I never knew
existed, let alone that I love it!
So this particular business combination
of pushing and planning has been a couple
of careers in the making – cheffing and
teaching. Once meeting Paul Johnson
you can sense his third – as a business

entrepreneur. His plans are scalable, exciting
and clearly wanted.
Six months in and Apron Strings has
been accepted into the coveted Guild of
Fine Foods and Paul is now is looking for
an apprentice to train up. Or should I say in
his words “…the apprentice. Someone to
absorb all I know and enjoy.”
As lockdown ends, the cooking school
will emerge so consider what you fancy for
a tailored chef experience.
“How about one hour making a focaccia,
then a ravioli? And a final hour making a
fondant? You can’t get this kind of custom
course in any cooking school apart from
ours.”
I can imagine this is ace for teambuilding
or employee rewards. Chat to Paul – it all
starts with the chef. l

MONEY MATTERS
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The rise of the unscrupulous
R&D tax credits expert
01424 225345
info@coodentaxconsulting.co.uk
www.coodentaxconsulting.co.uk

Over the past 12
months there has
been a lot of talk
in the accounting
and tax profession
about the rise in the
number of “R&D
tax credits experts”
coming into the
market and even
more concern about
the quality of their
work

There has also been a significant rise in the
number of cold callers promising thousands
of pounds in cash.
Sounds familiar, I hear you say! Well,
that’s because it is. With the closure of the
PPI claims industry, those who set up claims
management companies to make a fast buck
have turned their attention to R&D tax credits.
They treat the process like a claims
management company would. Pile a load
of stuff in the funnel, let some fall by the
wayside and pick up the cream at the bottom.
They are relying on the fact that HMRC
doesn’t have the manpower to check every
claim and that if most get through, they’ll do
OK.
It is fair to say that the legislation is
complicated, though, so there is a place for
a genuine expert to support a company to
claim.
If you are told that claiming is “riskfree”, because you won’t pay a penny until
you get your money back, you’ve been
told a mistruth. It is risk-free in terms of
your liability to the company that prepared
your claim, but your liability to HMRC
could be significant, with interest levied on
refunds that are subsequently clawed back,
significant penalties for the most spurious
of applications, and smaller penalties for an
incorrect claim.
We’ve been around for eight years; I’ve
been a qualified accountant for more than
20 years. I was involved in my first claim in
2005 and have been preparing claims since
then. For the next eight years it was for my
employers in clinical research and motorsport

engineering. Our lead technical report writer
has a PhD in computational fluid dynamics
and was a serial researcher at universities
around the world.
Here’s our short checklist of things to do
before engaging a R&D tax credits expert
• Check Companies House to see how long
the business has been in existence
• Check out the directors’ previous
directorships on Companies House
• Check out previous roles on LinkedIn for
the owners and staff; is there an expert
there?
• Find out what their definition of
“risk-free” is
• Do they have professional indemnity
insurance that covers you if they get it
wrong?
• Ensure that you receive a copy of the
technical report to ensure that what they
have written reflects what you have done.
If it’s full of lies and inaccuracies, don’t
expect HMRC to be lenient because ‘they
didn’t share it with us’.
• Be wary of someone who completely cuts
your accountant out of the loop!
Are we perfect? 99.5% of the time!
Oh, and don’t get me started on the
software to support accountants preparing
their own claims. If you don’t know what
qualifies for R&D tax credits, how is a piece of
software going to help? l
If you’d like a no-nonsense, reduced-risk
approach, get in touch. Book a 15-minute
call at calendly.com/simon-bulteel or visit
coodentaxconsulting.co.uk
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OPINION - Creator Coach

SPIN BAD
FEELINGS AWAY
A lot of us will still be feeling nervous or
stressed after the year we’ve had, so here’s
a quick and effective way to deal with your
unease, writes Mal Williamson…
In my coaching and therapy practice there
is one technique above all others at the
moment. And it is very simple, so I thought
it was a good idea to share with you today.
This is for uncomfortable feelings that are
getting in your way.
In these post-lockdown, third wave, vaccine
victory days there is a need for people to be
able to control their thoughts and feelings,
handle fears, release stress and stop paying
attention to the bad stuff. We need to be
flexible and free so we can think clearly
and apply our own coronavirus strategy at
home, at work or on the road.
Spin unwanted feelings away.
All feelings start somewhere in the body
and go somewhere. From pit of stomach

then down into legs? Around the throat
and up to a hot forehead? And sometimes
they circle around very close together and
although we unhelpfully call this a “knot”,
it is more of a tiny spinning hoop.
Spin it against the way it wants to go.
The feeling is either coming up your body
and then out and down to its destination…
or going down then out of your body and
up. Which way round is it going? If it helps,
close your eyes. Spin it against the way it
wants to go.
If this unwanted feeling gets more intense,
then… good! Because that means you
have a good hold of it. Start to spin it the
opposite way. And then faster. Spin it faster.
And faster. Notice how it fades.
A couple of minutes of this and mostly you
forget what you are doing!
Make it a brilliant colour for you. And make
it spark like a firework. Faster. Give it a flick
like spinning a plate. And now can you spin
it on itself as well? Twisting it as it spins?
Faster and faster.
Where were we?
This technique is ace for all uncomfortable
stress, nerves or apprehensions. It can
get rid of that misgiving edge that stops

you from enjoying the office again. Or
eating out. We are taking away the feeling
because it does not help. Of course you
can then think more clearly and choose
what you want to do, free from fears and
discomfort.
So – where is the feeling? Where is it going
to? Spin it against the way it wants to go.
Spin it faster. Add a great colour. Spin it
faster. Make it sparkle. Twist it on itself as
well? Spin. Spin. Spin. Forget what you are
doing – ha!
One of the best things about this is how it
happens without anyone else noticing what
you are doing. And some people can even
use this for pain – moving the spinning
nuisance out of your body? Safe and fun.
Discreet. Enjoy regulating your feelings.
Brought to you by the understandings
of changework – developed by Richard
Bandler, Steve Andreas, Paul McKenna and
many others.
Book a changework check-up with Mal
Williamson on creatorcoach@gmail.com.

Mal Williamson
creatorcoach@gmail.com or
07909 683534 for training & coaching
malwilliamson.com/undertheweather
creatorcoach.co.uk
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GROWING CLOTHES
Designers are re-assessing the carbon impact of clothing, writes Josh Sims

bw-magazine.co.uk

C

harlotte McCurdy says she came to
consider textiles almost by accident, on
discovering that some 60% of them are
derived from fossil fuels. The New Yorkbased industrial designer and researcher
consequently set about developing a proofof-concept water-resistant raincoat, different
for being made from a carbon-negative,
plastic-like material she developed. It’s
made from algae.
“Clothing is important because it’s a way
of making the climate discussion personal,
when people feel they can’t do much about
it because so much of what needs to be done
seems to be about national or international
policy, rather than our daily lives,” argues
McCurdy, who’s now working with the
fashion designer Phillip Lim to create a
dress using the same material. “Phillip’s
first question to me was about whether we
could do anything about the colour - and
that added to the conversation because so
many dyes are problematic environmentally
too. And then he wanted to talk about
sequins. So we’ve developed the first algae-

based, bio-degradable sequins.”
McCurdy admits that thinking about
sequins isn’t something that comes naturally
to her. But she does see it as important
to shift the way clothing is framed in the
context of sustainability - away, she says,
from the commonplace idea that clothing
is intrinsically harmful, the only solution
being to consume less of it, and towards
those that she describes as being able to
offer the chance to “live positively. Apparel
is not trivial at all, so even making a sequin
in the way we have is life affirming,” she
adds.
Nor is McCurdy alone. A number of
designers and design groups are busy reassessing the carbon impact of clothing,
pioneering bio-materials - notably using
the under-explored potential in algae and
seaweeds - that are not only carbon neutral,
but which may even sequester carbon from
the air. Alghiknit, for example, is a New
York-based bio-materials research company
that is developing compostable yarns
from bio-polymers that can be turned into

textiles. So far it has used kelp - a large,
brown seaweed that also happens to be one
of the fastest-growing organisms on Earth to create a yarn is strong and elastic enough
to be knitted by hand or machine.
“The incredible regenerative power of
kelp is indicative of its potential,” explains
Alghiknit’s CEO Aaron Nesser, “and kelp is
currently used in a wide range of industries
- as an emulsifying or bonding agent, as an
ingredient in quite a few food and cosmetic
products. This said, there is, most definitely,
a lack of exploration and innovation in
finding other applications for kelp. The
fashion industry is starting to take steps in
the right direction.”
Nor is it just algae that is opening up new
avenues. Frustrated by the use of plastics
in footwear and so many other products,
Jen Keane - UK-based designer, co-founder
of Modern Synthesis and ex materials
designer for Adidas - has developed a form
of ‘microbial weaving’, using a specific
strain of bacterial cellulose to create a
strong and lightweight hybrid material that
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is grown rather than spun or woven. She
has grown a single piece shoe upper as
a demonstration of this new approach to
materials design.
“The idea of growing your own clothes
is now being widely investigated, but
there are still lots of misconceptions
about it - that this is all some kind of
hippy thinking, or that it results in some
kind of brown, teabag-like material, for
example,” laughs Keane. “I think those
misconceptions lie in the fact that society
is so germophobic - we tend to think of
bacteria as inherently bad, as unclean, so
the idea of using it to produce a material

is an uncomfortable one for some people.
Bio-design is still very much a niche field,
but I think we’re slowly moving towards
an entirely new, nature-driven approach to
design, in which we’re inspired by nature,
by the properties of an organism and how
it behaves. Microbes have the potential to
be an infinitely renewable source of raw
materials for us in the future, we just need
to better understand how to utilize them
more effectively.”
Indeed, such approaches look likely
to herald other necessary changes in our
attitudes towards clothing - as temporary,
rather than as disposable, as literally living

rather than inert. Roya Aghighi, a Torontobased ‘design investigator’, for example,
has developed Biogarmentry, a proof of
concept clothing textile made from algae
that turns carbon dioxide into oxygen via
photosynthesis. To make the textile, a
single-cell green algae is spun together with
nano polymers, the resulting cloth being
bonded to form a garment. To date each
garment has a life-cycle of a few months,
before being composted.
“Among all the objects we use we
already have a very intimate relationship
with our clothing - it becomes part of us,
after all - but we don’t typically think
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deeply about it. But the fact is that we care
more about things when they’re alive,”
Aghighi argues. “I think we’d be less
likely to just toss a shirt that was ‘alive’
into the washing machine or closet. We’d
have to tend to it. Sure, some people would
be freaked out by the idea of wearing a
living garment, but even that provokes a
conversation about it being a dependent

designer specialising in alternative, sciencebased approaches to clothing design. “Its
sustainability will be what defines it as
luxury - the kind of fabrics bio-design
will provide especially suit the more
comfortable way we dress now too, given
lockdown. Ideas in bio-materials that were
sci-fi a few years ago we’re now actually
doing.” l

“Bio-design is still very much a niche field, but I think we’re slowly moving towards an entirely new,
nature-driven approach to design, in which we’re inspired by nature, by the properties of an organism and
how it behaves.”

Image: Jen Keane

Image: Tom Mannion

‘‘

being, like your house plants, or pets. And
much like you don’t normally have tens of
pets, or children, the fact that a garment is
living may cause you to cherish the one or
two you have, rather than over-consume.”
“I certainly think there’s potential for
carbon neutral clothing to become the
new luxury clothing,” argues Dr. Mark
Lui, a Sydney-based fashion and textile
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Phil Ascough satisfies his craving for crustaceans at Wild Sage in Beverley…

t was a year to the day since our
unfulfilled quest for crab in Hornsea. The
staff in a newsagents told Jayne we might
be able to buy a live crab if we went down
to the landing, which just made me pleased
that we weren’t asking for a bit of pork,
beef or lamb!
In desperation, I asked a butcher if there
were any fishmongers giving him a bit of

competition. He replied yes, but only in
Bridlington.
Later, a mate directed me to Waxholme,
just north of Withernsea, where the fish
dealers in one of the business units sold us
two lovely, full crabs and couple of pots
of crab pate. They also tipped us off about
Tony 2 Tides, who has since opened a
shop in Keyingham and makes occasional

appearances at the Kitsch Market in Hull.
I love crab but so many wet fish shops
have dried up that it’s hard to find a good
one, so these memories came flooding
back as we perused the menu at Wild Sage
and chatted to Becky Flower, who shuffles
between the roles of chef and front-ofhouse in the cosy, classy restaurant that she
has opened with her partner, Mark Langton.
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With just the two of them it’s a small
team, operating in a compact space with a
menu and wine list to match. Anybody who
remembers Becky and Mark from Cucina
1884 in Hessle will recall a spacious,
open-plan theatre kitchen enabling diners
to get up close and personal with the food
prep and feel the heat from the wood-fired
pizza oven.
Wild Sage is different. It’s not as fancy,
because not many places are. Current
capacity is about 14 and opening is limited
to five lunch/brunchtimes a week and only
three evenings. All of that might increase
but not by much because the priority is to
keep things manageable, provide a personal
service and not get distracted by chasing
big numbers.
Mark was head chef at The Wilson,
which evolved into 1884 Wine & Tapas
Bar, and then at Cucina. In between he
worked at 1884 Dock Street Kitchen,
where he met Becky, a former head chef at
Cerutti 2.
By the time Cucina closed at the
beginning of 2020 the couple were already
progressing their plans to take on the
home of a former vegan café in Lairgate,
Beverley. They signed the lease in
February 2020 and then found themselves
with plenty of time to apply the finishing
touches as lockdown delayed the opening
until August.
There wasn’t much they could do so
they concentrated on keeping the décor
smart and simple, with the most prominent
features on the walls being the specials
boards. The loos are upstairs but there’s no
likelihood of being able to expand service
to the first floor. The fireplace on the
ground floor is unlikely to accommodate
anything more warming than a couple of
lanterns because there isn’t the space to
shuffle the tables around.
But the room has a tranquillity that
quickly turns into a buzz as two lunchtime
diners become four, then six, eight and a
couple with a toddler. I’d expect evenings
to be different again with a candlelit
intimacy as darkness descends. There’s
only one way to find out.
Becky says she bagged the front-ofhouse role – in addition to prepping the
food and making all the desserts – because
she’s more patient than Mark. It certainly
comes naturally to her, and it makes a
difference having a chef available to talk
you through the menu and the provenance

‘‘

“The room has a tranquillity that quickly turns
into a buzz .”

of the ingredients. Withernsea-born,
Cerutti-trained Becky knows seafood, and
she credits “one man and his net” Frank
Powell with supplying the finest crabs from
the Yorkshire coast.
With crab salad and vegetable stroganoff
duelling for Jayne’s main course attentions
– as she also debated whether she had room

for a starter – Becky offered the solution of
a small crab salad.
Greedy and in crabba-dabba-doo mode,
I rather fancied a taste of that in addition to
the crab thermidor which was my choice
after establishing I was a day too late for
the lobster cocktail. But Jayne declined
and instead assisted me, thankfully not too
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much, in making short work of a ramekin
dish full of white and brown crab meat.
Onions, garlic, Dijon mustard and
parmesan cheese added a few kicks and,
finally, cream completed a richness that
was kept under control with a couple of
slices of toasted, homemade bread.
The veg stroganoff brought together
a colourful combination of mushrooms,
peppers and spinach, all soft and full
of flavour, with roasted new potatoes
helping to soak up the cream, brandy,
paprika and Dijon mustard.
My baked cod was thick, flaking
nicely and with just a little colour.
Roasted hazelnuts added a bit of crunch
and a bed of tender stem broccoli took
the edge off a broth of mushroom,
pancetta and tarragon that wasn’t
overpowering but was salty enough to

warrant close inspection of Becky’s dessert
menu.
Having raided a bit of my main course
bread to mop up her stroganoff, Jayne
absolutely definitely didn’t want any pudding
whatsoever and certainly wouldn’t thank
me for a tiramisu – even one with raspberry
sauce – or a lemon posset. She never eats
dark chocolate, least of all with orange, and
gooseberry fool would just be too, well,
gooseberry-y.
So she only had a couple of mouthfuls of
my cherry cheesecake with white chocolate
ganache, cherry sauce and almond cluster.
Crunchy, creamy, with a nicely marbled top
and a measured sweetness that relaxed the
tastebuds after the broth.
A half-litre bottle of Paulaner Weissbier
from the beer blackboard, followed by a
large glass of Ombrellino, necessitated

passing the car keys to Jayne, who had stuck
to the corporation lemonade. The whole thing
cost under £60.
Could be less next time because there are
plenty of lower-priced items on the menu
including an exciting brunch section served
until 3pm. Could be more because there’s
smoked salmon from Staal, that crab salad and
some very interesting meaty things.
But whether it’s more or less, brunch, lunch
or dinner, there will be a next time because
the beauty of having a chef working frontof-house is that they come up with ideas
like sharing a few mains and sides, or even
starters as sides, and taking your time. Which
is probably where the roasted cauliflower will
come into play, and some more of the wine list.
Take a look at the website –
wildsagebeverley.co.uk – for the full menu and
check the social media for specials. l
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IT’S A TOUGH JOB…
Phil Ascough looks back on
the highlights – and some of
the lowlights – of his years
reviewing restaurants
My first restaurant review was lunch in
a restaurant in Doncaster and the most
memorable dish turned out to be Chinesestyle crispy trousers.
That’s not as bad as it might sound. I’d
bought a pair of trousers on the way to
the restaurant and I put them next to my
chair oblivious, just for long enough, to the
radiator on the other side, turned on full,
even in June.
By the time I realised how much things
were hotting up, the light-green trousers*
were caked in melted brown plastic bag.
Ridiculously, I blamed the restaurant and
wrote an overly critical review. It was heavily
edited but that was always going to be the
case anyway. The two youngest reporters
were only give a free meal as a treat for
passing our journalism exams. Nobody
asked if we knew anything about food.
I remember it now because the review
of Wild Sage elsewhere in these pages is a
rarity. The only time I did them regularly was
as business editor at the Hull Daily Mail and
the bulk of every piece was an interview
with an interesting business figure.
Reviewing restaurants was the domain
of Roy Woodcock for The Journal and the
late Mark Humphreys for the paper. When
Mark retired I asked him if he would need
to buy a cooker, but somehow he managed
to keep hold of the reviews for a few years
after that.
The only issues with the business
lunches both involved tinned food. One
restaurant complained when I wrote that
the mushroom soup was clearly out of a tin.
What gave the game away was the “lump”
of “soup” in the middle of the bowl – you
could see the imprint of the can.
A regular from a pub in the Old Town, a
short walk from the fish stall in Hull market,
took exception to my question about how
they had the nerve to display a blackboard
depicting a smiling fish and then serve my
guest tinned salmon.

But there was never anything serious and
the same can be said for the 50-plus supper
club nights we’ve held. Gripes about food
have been rare, although one restaurant
insisted the reason we needed knives to
cut the rock-hard lemon tart and Black
Forest gateau was that they had been left
in the freezer too long after being expertly
prepared by the chef, whereas they had
clearly been bought from Heron or Fultons,
and not early enough.
More common complaints have been
about no-shows, so primarily against the
individuals who neglected to cancel, but
occasionally against the restaurants. When
guests let the side down we always agree
to chase payment, but that becomes very
difficult when the restaurant fails to tell us
who has coughed up.
Even dining socially, disasters have been
rare. But two absolute shockers come to
mind. A lunch stop en route to watch Hull
City at Lincoln some years ago took us to a
nice pub off the beaten track between the
Humber Bridge and Sincil Bank. The food
was fine, the beer even better and we’d
devoured the lot and were about to board
the minibus when we saw a rat scurrying
along the bar.
And back in Doncaster for a late-night
reunion in a town centre bistro I asked
an old school chum how come he had
mushrooms in his spaghetti bolognese?
As the eyes focused we realised it was a
cigarette butt and not a mushroom stalk.
So what about the best restaurants?
I didn’t keep the cuttings from all those
business lunch columns and most of the

places I remember closed long ago, but
Pearlman’s at the Louis Pearlman Centre was
outstanding as, in a completely different
way, was Yankeeburger in Gipsyville.
The Beverley Arms Hotel and the Lairgate
Hotel were fine establishments where you
could make lunch last all afternoon as long
as you went back with a good story.
You don’t have to take my word for 1884
Wine & Tapas Bar (pictured) being the best
supper club venue. It was the only place to
sell out repeatedly, we went there seven
times and used it for countless other events.
The difference was the quality and variety
of the food prepared and served by a team
who made a point of noting what we liked.
And their flexibility was unrivalled – when
a nearby restaurant cancelled our booking
for 60, the Wine & Tapas team stepped in at
less than a week’s notice.
Sadly the restaurant is one of seven on
our list that have closed during the past
couple of years and there may be question
marks over a few more with difficulties
around staffing and with the expiry of
protections with rent and rates looming
closer.
The trade desperately needs a few
months of safe and solid trading as it gets
back on its feet, and we’ll try to play our
part with a resumption of supper club
sooner rather than later.
*Note to fashion police – the light green
trousers were purchased to accompany a
dark green velvet jacket, but we were only
just out of the 1970s. A former colleague
was still wearing a brown velvet jacket with
pride well into the 1980s. l
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Forward plan with our helpful

EVENTS DIARY
SEPTEMBER

OCTOBER

7-8

The Strategic Bootcamp, by Winning Pitch –
The Ropewalk, Barton-upon-Humber

4

Hull Student Jobs Fair, University of Hull

5

8

The Humber Future Net Zero Study - Key Headlines
– Aura Innovation Centre, Hessle (also online)

NAPIT EXPO Technical Roadshow,
Mercure Hull Grange Park, Willerby

6

8

Not ‘just’ a sales workshop, by Lawrence Laidlow –
The Business Hive, Grimsby

Bookkeeping For Business: Expert Clinic,
by BIPC Hull (book online via Eventbrite)

11

9

Zoom Speed Networking,
by Hull and Humber Chamber of Commerce (online)

A Holistic Approach to Contemporary Slavery and
Climate Change, Wilberforce Institute, High Street,
Hull

9

Women in Business 25th Anniversary Charity Event,
Beverley Barn

12

Leadership Lessons for Modern Entrepreneurs –
with Gavin Megaw, by FEO, MKM Stadium, Hull

10

FEO NXGen Masterclass Day Sirius Academy North, Hull

18

FEO NXGen Masterclass Day –
Ron Dearing UTC, Hull

14

All Things Logistics, by Modal & Transafe Training –
DoubleTree by Hilton Forest Pines Golf Resort
and Spa

18-22 The Waterline Summit 2021 – hybrid and online
events at the Aura Innovation Centre, Hessle

14

KuKu Connect Lincolnshire,
Lincolnshire Showground

14-15 The Strategic Bootcamp, by Winning Pitch –
C4DI, Hull

27

Floral Pumpkins Workshop, Littlewold Vineyard,
by Women in Business Hull

NOVEMBER

15

Directors Dinner with DoubleTree by Hilton Hull,
by Catena Network

1-12

Connecting the Humber to COP26, by Marketing
Humber, online at thewaterline.global

15

Bringing Women In Business Together,
The Plough Inn, Snaith

3

Bookkeeping For Business: Expert Clinic,
by BIPC Hull (book online via Eventbrite)

16

York Careers Fair, Hilton York

3

17

What’s your exit strategy?
by FEO, MKM Stadium, Hull

The Science and Art of Persuasion and Influence
with Rob Purfield, by FEO, MKM Stadium, Hull

8-12

Tech Week Humber, Bonus Arena

17

P&O Business Networking Event, with special guest
Brian Wood – Pride of Rotterdam, Hull

10

University Centre Grimsby Graduate Employability Event, Grimsby Institute

22

Kick-Start Your PR, with Fiona Dwyer,
by Women in Business Hull – Rollits, Hull

18

HullLive Business Awards 2021,
DoubleTree by Hilton Hull

22

The Dos & Don’ts of Tech Recruitment:
How to attract top-quality staff, with Glen Halliwell
of Principal IT – C4DI, Hull

26

FEO AGM/Celebration Lunch, MKM Stadium, Hull

22-23 Hull Freshers Fair, MKM Stadium, Hull
28-29 The Strategic Bootcamp, by Winning Pitch –
The Deep Business Centre, Hull

To have your event listed here, please email sam@bw-magazine.co.uk.
Please note, while we make every effort to ensure these listings are correct, we cannot be held responsible for changes or cancellations – always contact the venue beforehand to check.

Now hiring carers for our new
Bee at Home Care service
We’re more interested in whether you have experience, compassion and dedication
than your qualifications; if you’ve been a carer or are one now, please get in touch!
Our vision is to lead and inspire through excellence, compassion and expertise in all
that we do. We put our patients at the heart of our work but as a co-owned business,
the wellbeing of our colleagues is extremely important to us too.

Paid time for training
Paid travel

Attractive annual leave entitlement

Enhanced pay for weekend/unsociable hours
NHS Band 2 and 3 roles available
BeeAtHomeCare.org.uk
01482 247111
Text BEEJOBS to 61825*
Bee at Home Care is a new domiciliary care service delivered by
City Health Care Partnership CIC (CHCP) providing home-based
support for people living in Hull and the East Riding of Yorkshire.

*standard network rates apply

“Working for CHCP has
changed my life in so many
ways. The management
team are so supportive, and
nothing is too much trouble
for them, I hope one day I
can be as good as them.”
Kathryn - Band 4
domiciliary assessor

