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WELCOME

About this time last year, I was waffling on in my editorial about my hopes that
the impact of Covid on business would not be too great. Ha! Isn’t hindsight a
wonderful thing…
Pretty much as the Spring 2020 edition came off the presses, the country then
went into a national lockdown and… well, we all know the rest. I can’t believe
we’re a year on and, as I write this, still in lockdown, but (famous last words) this
time around it does feel as though there is some hope that the world may open
up a bit come early summer.
I know that people like dates to cling to as a way of finding a light at the end
of this longest of dark tunnels, but I do question the wisdom of the Government’s
approach of proclaiming June 21 as the date when all restrictions are lifted –
which the tabloids have predictably seized on as a countdown to the day when
we can all go mega-bonkers.
Ministers said it was about data, not dates, and then proceeded to give us a
load of dates – backed up by some big caveats that the “roadmap” might have
to be redrawn if the infection rates don’t look good. We’ve a very long way to go
before June 21, but the key difference, of course, between now and March 2020
is the vaccine. Will we all be free by the time you read the next BW? All we can do
is hope. (Incidentally, I think “hopefully” has probably toppled “unprecedented”
as the most over-used word by absolutely everyone at the moment…)
Since BW Winter 2020, Brexit has been thrown into the mix, which has brought
its own issues for businesses that trade with Europe. But I do keep coming back
to the idea of an economic rebound from the pandemic, which will surely come,
even if it’s not imminent. As Colin from 8 Ball Campers points out in our feature
this month, while Covid has caused untold grief and hardship for many, a lot of
people have been at home on furlough, not spending what they usually would
on commuting, leisure and hospitality – and those
people are likely to be itching to spend what
they’ve saved. The 21st-century’s version of the
Roaring Twenties could well be on the horizon,
but I just hope that some of our favourite venues
will still be around to see it happen.
As we went to press, it was announced that
BW is once again the official media partner of
July’s Hull and East Yorkshire People in Business
Awards (HEYPIBA), of which we’re hugely proud
- it’s an endorsement of all the hard work the
whole team has put in during the past year.
Watch our social media feeds for updates!
Sam Hawcroft, BW Editor
In association with
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HOW LEADERS CREATE
GREAT BUSINESSES
There may be many elements to creating a great business, but without
exception the single most important factor in every great business
I have ever studied is to have great leadership at the top – and to
encourage leadership at every level.
There is a difference between management and leadership.
Management is taught; leadership isn’t.
Managers focus on creating a formal organisation, such as British
Airways. Leaders seek to create family culture or personality, for
example Virgin.
Managers make a business work by working IN it. They plan, control
and motivate to produce results TO expectations.
Leaders make a business better by working ON it. They constantly
innovate to improve processes, systems and ways of working to
produce results BEYOND expectations.
We heard recently from one business owner who said the biggest plus
about her move to new premises was that it gave her a separate office
with the privacy to work ON the business and not just IN the business.
In 2021 leaders have an essential role in helping businesses to adapt
to the challenges they face in the pandemic.

Leaders maintain a positive mental attitude with no fear of failure.
They are inquisitive and prepared to try new ideas. They accept those
ideas may lead to success or failure, and they value both.
Great leaders have humility. They are normal people with no big egos.
They remember your name after they have met you and they use it
when you meet again.
This is particularly important under lockdown, with working from
home leading to increased intensity and an inability to maintain faceto-face contact day to day. Zoom can play a part in bringing people
together for a group meeting, but when it comes to really checking if
people are OK, a leader will call them on the phone.
Business leaders work towards building a culture to make the
workforce feel part of a family. They focus on creating teamwork,
breaking down silos between departments.
At the heart of this approach are three key requirements:
1. Providing a purpose that people want to get behind and be part of.
2. Creating certainty by communicating how the business is
performing regularly.
3. Building the preferred culture by making sure the values are clear
and non-negotiable with no exceptions.
Great businesses have leaders at every level, on reception, sales,
admin, accounts, everywhere in the business. A business that has
leaders working on it is more likely to survive and thrive during
difficult times.
GREAT leaders create GREAT businesses.
David Hall is an entrepreneur and author who lives in East Yorkshire.
His latest book, “Telling Tales – Lessons from a lifetime helping
businesses succeed” – is out now.
To find out more, visit davidhalluk.com
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THE

REAL
DEAL
Alistair Burnett’s twin passions have always been computers and numbers –
and at Reality Solutions, he’s relishing combining both. By Sam Hawcroft.

A

listair Burnett deals in Sage. No,
he’s not a sales rep for Paxo, but rather
the driving force behind Reality Solutions,
which is an expert in the leading accounting
software.
Before you accuse me of being corny, it’s
a joke he likes to tell, too. “We do Sage.
Not the herb!” he laughs. It’s clear from
the outset of our Zoom chat that Alistair is
relaxed and personable, which is surely a
key factor in the success of the IT business
he set up in Hull more than 20 years ago.
For Alistair, Reality Solutions marks
the confluence of two career paths he’d
considered in his youth. He’d been expected

to follow his father into the family timber
business, but as a child of the 1970s and
early 1980s, Alistair took a keen interest
in emerging computer technology, from
playing games on his ZX Spectrum to
learning programming at school. Indeed, he
moved from Hymers College to Wolfreton
purely because the latter offered a computer
science course. “At the time, moving from
private to state school was unheard of,” he
says, “but I’m glad that my parents made
the right decision.” He also had a flair for
numbers, and the best way to combine the
two, as suggested by his sixth-form careers
advisers, was to go into accountancy. Alistair

wasn’t sure whether there was even a career
in computing; accountancy, though, was
rock-solid. After all, you never saw a poor
accountant, he reasoned.
He went on to study accountancy at
what is now Northumbria University, but
struggled to find any work in the Newcastle
area after he graduated in 1991. “It was
really bad,” he says. “There were no jobs
around at the time. I couldn’t even get a job
at McDonald’s!” So he came back to Hull
and began to work for Dutton Moore, one
of the region’s longest-established chartered
accountants. There he did get the chance
to work with computers to an extent,
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working on the firm’s in-house IT systems as well as qualifying
as a chartered accountant. “I got a really good background
understanding of business, but it came to a point when one day,
I was put on the spot and asked, did I want to be an accountant
or play with computers? That’s when I realised that I wanted to
control my own destiny.”
So, in September 1999, Alistair set up Reality Solutions, having
spotted early on that computing and accounting would grow to
be inextricably linked. “Most accountants at the time weren’t
really interested in looking into that sort of world – they were
just into pure accountancy. They didn’t realise that nowadays
accountancy and IT go very hand in hand, which was the way I
was looking at going.”
From day one, Alistair partnered with Sage, as for him it was
more about the software applications and what they could do
for businesses. Sage is an incredible success story in its own right,
having gone stratospheric from humble beginnings in 1981 when
Newcastle University student Graham Wylie took a summer job
at a firm of accountants, tasked with writing some software to
help with record keeping. Less than 10 years later the company
entered the FTSE 100 and, to cut a long story short, it now has
more than six million customers worldwide and offices in 24
countries.
“We partnered with Sage as it had a good brand name, and
it did what it promised,” says Alistair. “We had looked at other
software but it didn’t quite do what we wanted, and we wanted
something that was simple. So the aim was to grow the Reality
Solutions business with the Sage brand name.” This meant
going into local businesses to promote the various tools on offer,
everything from payroll to accounts, and Alistair worked around
the clock to get things off the ground. “Life was hard at first – I
was working literally every hour that god sent, pulling all-nighters
just to get the work done.”
In the early days Alistair was working out of rented offices
at the premises of the family business, NR Burnett, but in his
first year he took on two staff and soon began to outgrow the
space available. “We just kept rolling and rolling over the next
few years, adding customers on, adding more staff on, so we
got to the point where we had about 10 staff in the building
and my uncle, who was managing at the time, turned around to
me one day and said, your rent is going up. I think we’d taken
over four offices at that point! And he was going to double our
rent overnight. So, I thought, we can’t be doing with this, so we
moved premises into our own offices in Hull.”
The move to Hamburg Road in Sutton Fields in 2008 was also a
conscious decision to stay within the city, says Alistair. “I thought
it was a better area to be in, as staff can get there more easily.
There are more prestigious offices out of town, but there are
complications, as well as cost.” Staying local also meant he could
be on hand to help businesses get the most out of the software,
although the firm does have customers around the country, from
one-man-bands to big e-tailers in pretty much every industry you
can think of. “We always wanted to stay within a geographical
area,” he says. “We wanted to have the ability to just pop in and
have a coffee with somebody and say, how are you doing? That’s
still very much my ethos. I love innovating, too – looking at how
business processes work and trying to solve problems for people.
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For most businesses, time is the commodity,
and they’re asking, how can we save time?
How can we make the tools of the job
work for us better? That’s the sort of thing
that keeps me enthused – every day there’s
something different.”
Along the way Alistair realised that
companies were increasingly looking for
one provider to do everything, a need
Reality Solutions evolved to cater for. “It
became more than just the software tools
and business applications – it was about
the pure IT as well,” says Alistair. “So our
IT department – building servers, networks,
cloud-based solutions – has grown over
time. This now represents about half of the
business, and it’s come out of customers
wanting just one person to call, so they
know that when they ring us, they will get
an answer for anything that’s IT-related.”
The market is changing all the time,
with more cloud-based solutions such
as Xero, QuickBooks or FreeAgent vying
for Sage’s slice of the pie. But, as Alistair
says, these do not offer anything like the
full business solution that Sage does, and
I have to agree, having used FreeAgent
for my own business for more than eight
years. Its easy-to-use interface works for me
precisely because I am not an accountant,
but I couldn’t see it being a good fit for any
business with more than one employee and
an accounts department, or indeed anyone
who understands what “double entry
bookkeeping” means. Sage, on the other
hand, speaks the language of accountants.
“All of these other systems just hide that
information, whereas Sage kept that
functionality,” says Alistair. “You can still see
your debits and credits in it, which is why
accountants like it. Keep your accountant
happy, that’s rule number one!”
As an IT business, Reality Solutions has
been well-placed to weather the storm of
the pandemic, but the company has had
to adapt just as much as its customers,
Alistair says. The sharp rise in the number
of businesses moving to wholescale home
working has inevitably led to an uptick
in the take-up of IT services, but the
applications side of the business has taken
a different turn. “Because we haven’t been
able to get on site to carry out our Sage
training, which is another major arm of our
business, our customers’ ability to use our
services has actually gone down. So, very
quickly we thought, what are people going

to need? Home working is here to stay, and
if people believe that life’s going to go back
to normal at the end of April, they’re having
a laugh. I think a lot of businesses will be
transitioning to a hybrid solution where
they will have some people in the office and
some people at home – it will just be more
flexible.”
And it’s not as simple as saying to an
employee, here’s a laptop, off you go –
there are whole business processes that
need to adapt to long-term home working.
“If you’re an accounts team, how are you
going to get all the paperwork? Yes, some
of it comes through email, but what about
all the stuff that comes through the post?
How do you scan it? How do you then get
a copy of that invoice to the management
team to approve it? One of our core aims
is helping businesses to adapt to home
working through the applications, not just
the technology, so for instance that’d be
wrapping security around it and using clever
bits of software, such as a web page that
can send out purchase invoices around a
company. I think home working is here to
stay, so why not invest in solutions that are
going to help?”
Is there anything Alistair would have done
differently over the past years? “That’s a

good question,” he says. “Staff are your
absolute resource and you’ve got to make
sure you pick the right ones. So, looking
back, I think I’d have got that extra staff
member in quicker – it’s always that decision
versus money… so your profit goes up, but
then you take on a staff member and your
profit goes down and you have to build it
back up. It’s about taking a bit of a risk –
and you have to spend time with your staff,
make sure they grow, and nurture them so
they can help the business quicker. We are a
service industry and our key people are our
staff. I love them to bits – they’re a brilliant
team.”
Does he still find any time to play
computer games, I wonder? “I do,
occasionally,” Alistair laughs. “Just driving
games!” But he does try to make sure that
he leaves the screens behind for a bit of
fresh air as much as he can, especially as
back-to-back Zoom meetings are becoming
the new reality. “Suddenly you finish one,
and then you head straight into another.
Finding the downtime to be able to clear
your head a bit will, I think, be the next
problem around anxiety that businesses are
going to have,” he says.
And, with that, I bid him farewell. I’ve got
another Zoom interview to do… l
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Hull agency is increasing the pace
As award-winning creative communications agency Pace Communications expands its
team, we caught up with MD, Anita Pace, about the busy start to 2021.
“We went into the Christmas holiday period
having won some key new clients and that
momentum has continued into the new year.
As well as new clients, we’ve also recently

added eight new members to the team and
are currently recruiting for another two roles.
“If 2020 taught us anything, it’s that
engaging, authentic storytelling and
stand apart marketing and design is
more important than ever. In the last
year, many companies have vaulted
ahead in distinguishing their services
with personalisation and empathy for the
consumer and are being keenly judged
against the purpose they have always
championed.
“To stay relevant, brands have had
to quickly identify consumer shifts and
reimagine their business overnight. The need
for effective marketing at this time has been
heightened and we’re extremely proud to
have been able to continue supporting our
clients through such a turbulent period.

“We’ve even taken our services stateside
recently, launching one of our longstanding
clients in the US, which is a pivotal moment
and exciting for us all.
“Creatively, we are delivering outstanding
work for clients. No business can afford to
stand still and we’re no exception. We’re
now 5 years old and I can honestly say, we’ve
never been better.” l

pacecomms.co.uk
Email hello@pacecomms.co.uk
or call 01482 332255

Offshore Wind Connections 2021 is
innovation in action
The high-profile conference from Team Humber Marine Alliance is back for 2021 and
will replicate real-life networking via an exciting virtual experience.
Introducing an innovative platform – a digital twin of the Aura
Innovation Centre (AIC) – OWC 2021 will be brought straight to
your desk on April 21 & 22 in an interactive and immersive way.
You create an avatar, enter the virtual AIC and network through
private chats, video calls or in groups. You can ‘take a seat’ and
watch presentations which will be broadcast straight onto the
screen in the lifelike and real time, virtual AIC conference space.
OWC 2021 will reunite the offshore wind industry via this highly
interactive virtual platform. l
Diamond sponsor:

Tickets from www.offshorewindconnections.co.uk
For exhibition and sponsorship enquiries, please contact
Mary Green mary.green@thma.co.uk

OWC 2021 is presented by Team Humber Marine Alliance in
partnership with Aura and hosted in the virtual Aura Innovation
Centre which is part-funded by the European Regional
Development Fund and led by the University of Hull.
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Confidence for business
travellers
24 Ferensway,
Hull,
HU2 8NH
01482 755500
www.dthull.doubletreebyhilton.com
Events@doubletreehull.com

Since reopening
last summer, The
DoubleTree by
Hilton Hull has
been providing
extra assurance
to business and
essential travellers in
the form of Hilton’s
CleanStay program.
This includes new
procedures to help
hotel guests enjoy
an even cleaner and
safer stay

As the hospitality industry evolves to address
travellers’ changing expectations – especially
in the wake of the coronavirus pandemic –
Hilton CleanStay is the latest evolution of the
brand’s commitment to providing the peace
of mind and confidence guests need to travel
freely, whilst protecting Team Members.
Elements of Hilton CleanStay greet guests
from the moment they enter the hotel and
will be present throughout every aspect of the
experience, ensuring the well-being of guests
and Team Members without compromising
the hospitality the DoubleTree by Hilton Hull
is known for.
Guests can also travel flexibly thanks to
adapted booking policies and a range of

contactless features from the Hilton Honors
App. The free, award-winning app allows
you to choose your room, check-in and out
digitally as well as unlock your hotel room
door using your smartphone with digital key.
Find out more by visiting
Hilton.com/cleanstay
Hilton EventReady Hybrid Solutions
With the largest hotel events space in
Hull and East Yorkshire, the hotel is also
EventReady with a range of Hybrid Solutions
available for clients. Having passed an
evaluation by Hilton to assess available IT
bandwidth and infrastructure. Organisers will
be able to host small and larger hybrid events
at the DoubleTree by Hilton Hull as restrictions
ease with a combination of in-person and
virtual attendees. While in-person events
will return in time, it’s thought that hybrid
solutions will be critical in the near-term due
to a number of factors, including costs, travel,
time and of course safety.
With so many nuances to consider when
planning a hybrid meeting, the Hilton
EventReady playbook helps organisers to
prepare for their specific event with detailed
case studies, pro-tips, a glossary of hybrid
event terms and more. For a copy of the
playbook and to discuss your best event yet,
contact the hotel events team. l
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Apprenticeships are here to stay!
There are thousands of opportunities out there for people of all ages and stages
of their working lives – the Institute for Apprenticeships and Technical
Education explains the options…
Covid-19 has placed huge strain on
apprentices, employers and training
providers, but they are still achieving
incredible things and helping to launch
thousands of rewarding and lucrative careers.
Apprenticeships provide fantastic
opportunities to upskill and reskill and are
for people of all ages and at all different
stages in their working lives. They could, for
example, work for young people looking
for their first job, or existing employees who
need new skills to push on in their careers.
WHAT APPRENTICESHIP OPPORTUNITIES
ARE OUT THERE?
There are now about 600 apprenticeships
available, serving training needs right
across the economy. Apprenticeships can
fill skills gaps right across an organisation.
For example, they cover IT support, legal,

finance and accounting, marketing, business
and administration.
Apprenticeships are also available at all
levels, from entry level at level 2 all the way
through to levels 6 and 7, equivalent to
degree level.
You can read about every available
apprenticeship on the Institute’s website.
HOW ARE APPRENTICESHIPS
DEVELOPED?
All apprenticeships are now designed and
developed by employers as part of employer
groups that work with the Institute to fill
gaps in learning and skills in their sectors.
The training requirements have also been
set out by employers, which is the best
way to ensure every apprenticeship delivers
what employers really need and produces
employable apprentices.

This employer-led approach has
driven up quality including through the
introduction of end point assessments
which require apprentices to prove that
they have developed the right knowledge,
skills and behaviours. High-quality
apprenticeships will play a key role in
getting the economy back on its feet postpandemic.
WHAT OTHER QUALIFICATIONS
ARE OUT THERE THAT FIT WITH
APPRENTICESHIPS?
The Institute has been working alongside
employers to develop and implement
T-levels. These are two-year technical
qualifications designed to give students
the skills that industry needs. They bring
classroom learning and an extended
industry placement together.
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T-levels provide a mixture of technical knowledge and skills
specific to their chosen industry or occupation, an industry
placement of at least 45 days in their chosen industry or occupation
and relevant maths, English and digital skills.
They sit alongside apprenticeships as one of three major options
at level 3, for those who wish to study and train for a specific
occupation, and A-levels for students who wish to continue
academic education.
The Institute is also working on a new quality mark for higher
technical qualifications at levels 4 and 5. This mark will help
employers, training providers and learners be confident that the
training received is of the right standard.
COVID-19 AND ITS EFFECT ON APPRENTICESHIPS
There is no denying that the pandemic has had a massive impact
on the continued progression of apprenticeships. Apprenticeships
are also jobs and so, for instance, in sectors such as hospitality,
there has been a big impact. However, in areas such as healthcare
the numbers have of course increased.
We have been doing everything we can at the Institute to
support apprentices through this difficult time. We introduced a
number of flexibilities that have helped apprentices complete their
final assessment virtually or in other ways, allowing them to pass
their apprenticeship.
These flexibilities are still in place and we announced earlier
this year that they will remain in place until at least the end of
August. There are now well over 100 flexibilities for different
apprenticeships and we are still creating more where they are
needed.
It is also important to recognise that apprenticeships are here
to stay. The Government is committed to the programme, which
has cross-party support. The Prime Minister and Department for
Education have mapped out a crucial role for apprenticeships in
supporting the nation’s recovery when the time comes through the
Lifetime Skills Guarantee and Skills for Jobs white paper.
ARE APPRENTICESHIPS STILL AVAILABLE? WHERE CAN YOU
LOOK FOR ONE?
Yes, there are still thousands of apprenticeship opportunities out
there. If you are looking to apply for an apprenticeship, visit the
Find an Apprenticeship website, filter to the area you want and
take a look at all of the apprenticeships that are on offer close to
you.
Employers and training providers have also been incredibly
creative through their work with the Institute to develop remote
learning and assessment solutions that are allowing apprentices to
thrive and complete their training through lockdown.
The National Apprenticeship Service provides wide-ranging
advice and support for employers considering taking on
apprentices. They can help you recruit the best apprentices and
identify the right training provider for their off-the-job training.
www.instituteforapprenticeships.org
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Build the Future

Apprenticeships
National Apprenticeships
Week in February
encouraged businesses to
help ‘build the future’ by
considering apprenticeships.
BusinessWorks spoke to
three senior leaders at
regional apprenticeship
provider East Riding
College, part of the TEC
Partnership, to find out
what ‘building the future’
means to them.

Richard Sellick with the business development team at the apprenticeship awards in 2020

Mike Welsh, Principal
East Riding College

“I was encouraged when the Government’s
white paper Skills for Jobs: Lifelong
Learning for Opportunity and Growth,
released in January, put skills at the heart
of the economic ‘build back’. I am further
encouraged to see employers embrace this
year’s apprenticeship week theme, to ‘build
the future’ as part of our plans to boost
the economy following the pandemic. It’s
certainly true that any plans for the future
should take into account the essential role
that education and skills will play.
“Throughout the pandemic, colleges like
ours have demonstrated their role as an
anchor institution in the communities
they serve. We have continued to
support employers and apprentices, going
above and beyond in many cases. This
is borne out in our performance against
apprenticeship recruitment targets, which
show that we are very much bucking the
national trend by maintaining healthy

recruitment figures, in many cases into
key worker roles. In their white paper, the
Government are asking for an ambitious
but much-needed boost to skills, which
will be crucial for our response to both a
recovering economy and changing labour
markets.
“Colleges have been calling for government
to make concrete commitments and
recognise more fairly the contribution
colleges make to jobs and skills after
years of being overlooked. Along with
this welcome recognition needs to
come fairer funding to give us a chance
to deliver what we know is possible.
Colleges have shown again and again –
not only during the pandemic - that we
are instrumental in transforming lives,
supporting communities and importantly
in the context of employers, being at the
forefront of delivering successful workforce
development.” l
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Richard Sellick, Director of
Business Programmes
East Riding College
Chair of the Local
Enterprise Partnership
Apprenticeship Board

Neil Waterhouse,
Vice-Principal: Commercial
and Corporate Services
East Riding College

“To me, ‘build the future’ is about helping
individuals develop the skills and knowledge
they’ll need for a rewarding career, and
helping employers build a workforce with
future-ready skills. National Apprenticeships
Week is a good opportunity to encourage
everyone to consider how apprenticeships
make a difference in people’s lives, and to
people’s businesses. It’s an opportunity for
us to showcase the impact apprenticeships
can have on communities, local businesses
and regional economies and how we
can all benefit. During the national
celebrations, we took time out to celebrate
our employers’ and apprentices’ successes
- never more impressive than now, during
a crisis with global reach and very real
implications for employers across our
region.
“We work with lots of different types of
businesses in many different sectors. What
they tend to have in common is a desire
to invest in their future and the future
of their employees. Many employers set
up apprenticeship schemes with us when
they find that they are struggling to recruit

or expand and decide to ‘grow their
own’ or invest in training their existing
workforce. It takes time and commitment
but the rewards are infinite. Nearly every
business leader I speak to wants to grow
a sustainable business, investing in their
people, their careers and the future.
Building apprenticeships into your plans
for growth gives you the ability to build
and retain talent, investing in existing
staff, broadening the skills sets within your
workforce and improving productivity.
“‘Build the future’ very much brings to
mind our employers in the thriving modular
building industry in the East Riding. Firms
we work with have transformed their
approach and revitalised their workforce
by setting up their own apprenticeship
schemes. For example, companies such
as Ideal Building Systems, Integra, ABI,
Premier Modular and Portakabin have told
us that they have had nothing but success
with their apprenticeship scheme. They
want young people to come into modular
building, to safeguard the future of their
industry.” l

“‘Build the future’ is a concept full of
promise and opportunities. I think in terms
of what we can do to support the regional
economy, and to effectively fill the skills
gaps forecast in our region and beyond, the
phrase certainly fits the bill.
“Our regional economy is dependent on
agriculture, manufacturing, the service
industries and tourism. Our future lies in
supporting the Humber estuary plan and
the green recovery plan, focussing on the
opportunities in clean growth and freeports,
the investment in decarbonisation and the
varied supply chains needed to support
these ambitious plans.
“As the Local Enterprise Partnership
announced at its AGM in November 2020,
our economic futures lie in collaboration
across the wider region, to seize the
opportunities that come our way. I agree
that nowhere has more potential to ‘build
the future’ post-Covid, if we continue
to work together to secure the future
prosperity of the region. Our region has

a proven track record for working as a
cooperative business community through
tough economic circumstances, and we
need that resilience more than ever.
“Building a skilled workforce at all levels,
through a sustainable business model for
growth and investment in future skills is key.
Apprenticeships have a crucial part to play.
For example, East Riding College is part
of the Yorkshire and Humber Institute of
Technology, and is receiving investment of
circa £2m in new higher-level engineering
facilities at its Beverley campus. This directly
addresses the shortage of higher-level
engineering skills in the region and will
allow us to make a lasting contribution
to the sector’s workforce in specialist
and technical roles. Apprenticeships are
part of that delivery, they can be taken
up to degree-level, and provide career
development opportunities for existing
employees as well as those entering the
workforce. The opportunity to ‘build the
future’ is very much within our reach.” l
East Riding College is part of the TEC Partnership.
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FREE ONLINE
LEARNING

Study from home and get
qualified in as little as 6
weeks
You will have access to full tutor support
throughout your qualification. All qualifications
are Level 2 and accredited by NCFE/Cache. They
can be completed with a tablet or computer from
anywhere with an internet connection.
As the qualifications are fully-funded via
the Adult Education Budget, you pay
absolutely nothing. There are no hidden
fees.
To be eligible to access this funding, you need
to be over 19 years old and not be currently
residing in a devolved area. For more
information about eligibility, email Encompass
today at enquiries@encompass.training

Qualifications
Mental Health First Aid at Work
Environmental Awareness
Team Leading
Creating a Business Start-Up
Lean Organisation Management Techniques
Customer Service
Exercise, Fitness and Nutrition
Digital Skills for Work
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Set your business up for
success with digital services
The One Point Ltd
The View
Bridgehead Business Park
Hessle
HU13 0GD
theonepoint.co.uk
help@theonepoint.co.uk
01482 420 150

“I want to deliver
a slow, inefficient
service and
have unhappy
customers,” said no
business owner...
ever

Imagine being able to call just one number
to access support for all of your business
technology needs. Well, good news, this is
the very thing that The One Point is so well
known for. A simple, straightforward single
supplier of managed technology services.
That’s not to mention the awesome tech and
amazing support that comes with it.
Over the years, our first-class customer
service and willingness to go the extra mile
has frequently gained us industry recognition.
But have you considered what it takes for us
as a business to maintain these standards and
keep on winning?
Let’s take a look under the metaphorical
hood of The One Point. We firmly believe in
empowering our customers. We generate
increased profits and delight customers by
combining great people and great digital
systems.
Everything, from anywhere through one
single pane of glass.
At the very core of The One Point is our inhouse, custom-built CRM that simplifies all of
our sales and service processes end-to-end.
Our in-house, custom-built CRM system
makes everything visible through a single
pane of glass from anywhere. So when our
customers reach out, we’re ready to help
them quickly and efficiently.
So how can we help your business?
We understand that your support and
communication needs are often unique, and
sometimes, by no means simple. Whether
you have remote workers, lone workers,
home workers or multisite workers - we

can develop a solution to help you run a
seamless, automated and user/customerfocused CRM.
This might involve introducing tools such
as Microsoft Teams or even a custom-built
support mobile app connecting directly
with our ticketing system or purchase order
platform. Whatever your requirements, we
can help define, scope and build something
that supports your organisation.
The world of technology is fast-paced, and
it’s easy to get left behind:
Our expert digital services team can keep
you up to speed with the latest trends
and developments including everything
from security alerts to technology upgrade
opportunities across multiple platforms,
email, web and social. We continually
educate our customers about new ways to
free themselves from technology barriers and
meet their business objectives.
What should I do next?
Get in touch for a free Digital Scoping
Session. Whether you are looking for a
mobile app, CRM system, e-commerce
store or website, we can help. We can also
go the extra mile by ensuring that system
automation and productivity improvement
goals are considered and met throughout the
process. We can save you and your business
money and valuable time.
Have you ever considered how digital
products can help your business?
Get in touch to see how we can help your
business grow. l
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BUSINESS LEADERS, THEIR FAMILIES
AND BOARDING SCHOOL
Much has changed since the days when youngsters were packed
off to austere schools and didn’t see home again until the end
of term, writes Janita Gray – commissioning editor, The Good
Schools Guide.
Today’s boarding schools are diverse, wellappointed and tailored to suit modern family
life. Most offer a version of full, weekly or flexi
boarding, or even a combination. Whichever
you choose, there’s no doubt that boarding
schools are more skilled than ever at helping
their charges feel at home, and pupils are
encouraged to keep in regular touch with their
parents.
FULL BOARDING
Schools that are exclusively full boarding are in
the minority these days, but such is their unique
offering, they draw pupils from around the
world. Despite the most famous names in British
education being all boys’ full boarding schools Eton, Winchester, Radley and Harrow - this type
of education is now a rarity. At these schools, all
boys board and may go home only for “exeat”
weekends, usually two per term. However,

parents can still see their children at matches,
concerts and plays and technology enables
closer contact.
Girls’ schools offering exclusively full boarding
are a thing of the past, but many girls’ boarding
schools have kept the option for girls to stay at
weekends despite diversifying to welcome day
pupils as well as weekly and flexi boarders.
If you want your sons and daughters to
board together there are quite a few local co-ed
choices including Ampleforth, Bootham School,
Giggleswick and Queen Ethelburga’s. All also
offer their own variations on full, weekly or
flexi boarding. Girls and boys live in separate
accommodation with clear rules about what is
out of bounds to visitors of the opposite sex.
WEEKLY BOARDING
Weekly boarding is growing in popularity,
particularly for children who live too far away to

be day pupils or whose parents work long hours
and/or travel often. The UK also has about 40
state boarding schools, such as Ripon Grammar,
which tend towards weekly and flexi boarding
where parents pay for board but curricular and
extra-curricular activities are state-funded. It’s
far cheaper than the private sector but provision
varies, so places at those that do it well are
highly sought after.
FLEXI BOARDING
Parents are generally in favour of this, but
for some schools it’s a step too far. One prep
headmaster describes it as “like glorified hotel
management”. Most schools require parents
to book boarding nights at the beginning of
each term, with Thursdays and Fridays being the
most popular. While it can be complicated for
schools to manage, flexi boarding could be just
the ticket if your child has to stay late for classes
one or two nights a week, or if you want see if
boarding suits your family.
Boarding, with all its 21st century variations,
is booming. After a drop in popularity in the
early 2000s, numbers are up and, as a result
of Covid, many parents who would have never
previously considered boarding are now looking
to take advantage of the stability it offers. It’s
certainly not for everyone but for those children
keen to try, boarding has a huge amount to
offer. l

Thinking of investing in your staff
and looking to take on apprentices?
Learn more about how we can provide skills
training and qualifications in a range of
industry areas to help grow your business.
Agriculture
Animal Management
Arboriculture
Equine
Horticulture
Land and Wildlife
Veterinary Nursing
apprenticeships@askham-bryan.ac.uk
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Have you seen our online
virtual tour? You can explore
the school from the comfort
of your home!

EVERY DAY IS AN

OPEN DAY

Scholarships
& Bursaries
available Flexi &

Weekly
Boarding
available

Rishworth is a vibrant independent, co-educational, boarding and day school
set in 140 acres of stunning rural countryside. With its own Preparatory School,
Heathfield, it offers a continuous education for children from age 3 to 18.

Instead of a traditional Open Day event this term, we are welcoming families to visit
us for socially distanced, pre-booked personal tours conducted at your convenience.
To find out more or to book an appointment, please call 01422 822 217
or email admissions@rishworth-school.co.uk
Visit us at www.rishworth-school.co.uk
or call 01422 822 217

Rishworth School.indd 1

Rishworth, West Yorkshire,
United Kingdom HX6 4QA.
E: admissions@rishworth-school.co.uk
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A couple who came through the care system and started their own tree felling
business have been on a steep learning curve in the past two years – but even
storm clouds have silver linings, as Phil Ascough finds out…

T

he scenario of Covid leaving the
majority of businesses with a lot of catching
up to do has a certain familiarity for Sarah
Fenwick and Gareth Pennington.
The couple went through the care system
together during their teens. As care leavers,
with support suddenly less readily available,
they overcame a new set of challenges,
learning skills and holding down jobs while
also growing as people and planning a
future as parents to two little girls.
Their story caught the attention of
regional and national media nearly two
years ago after they launched their own
business, The Tree Fellas Hull. Covid created
a few scares as they had to come to terms
with new ways of working, but they did
it so successfully that the greater stresses
came from business expansion as they

dealt with managing the investment and
recruitment demanded by bigger contracts.
“We’re getting more and more resilient,”
said Sarah as she reviewed the mixed
fortunes of the company’s first two years.
“We’re doing things our own way and
understanding what business owners
mean when they tell you not to waste your
energy by stressing over things you can’t
change. Things happen all the time and in
business there’s always something new and
something not quite going to plan, and you
just get used to managing the stress.”
Tree Fellas first hit the headlines in
summer 2019 when Sarah joined the
distance learning courses with Golding
Computer Services in Hull to pass Level 1
and Level 2 of the computerised accounting
for business qualification awarded by the

International Association of Bookkeepers
(IAB). She followed that in February 2020
by winning the title of IAB Student of the
Year, an international accolade identified
as a significant milestone by Di Garbera,
a director at Goldings and Sarah’s course
tutor.
Di said: “Sarah’s story is amazing and
she fully deserves the award. She told me
that 10 years ago she probably used her
care home history as an excuse because she
didn’t think anybody with her background
could do the things she dreamed of
doing.”
A year on there is evidence aplenty
that Sarah has developed into a stronger
person, much more confident and less
reliant on others but always desperate to
learn and to share knowledge, although
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‘‘

“I have managed to find a community of tree surgeons and we all fly each other’s
flags and look out for each other.”

not to the point where she spends so much
time helping others that it gets in the way
of running Tree Fellas.
Sarah has taken a step back from a
formal role advising other young people
with business ambitions, but she still
gets involved in initiatives to support care
leavers. She was a key figure in Operation
Santa’s Sleigh, the appeal launched by
With Care Hull late in 2020 to provide a
Christmas gift for young people who have
left care and to put a smile on their faces.
Sarah said: “There are a lot of young
care leavers living independently after
coming out of children’s homes, where they
were financially stable, into a world with
very little support.”
She has also begun to outsource some
of the tasks of running the business, which
now employs a team of five and is investing
sizeable amounts in equipment and health
and safety essentials.
Gareth leads the Tree Fellas team in
the field, delivering the company’s core
services of taking trees down, maintaining,
pruning and replanting trees, clearing
development sites and grinding down
stumps. Sarah’s role is to provide the back
office infrastructure.
She said: “I wear a lot of different
hats – accounts, sales, finance, marketing,
management of diaries, quoting for jobs.

But because I wasn’t skilled in all of those,
everything has been a steep learning curve
right down to the latest task of doing our
SEO. We were paying someone to do it
but I learned how to do it myself and it’s
worked really well.
“It’s been great to do these things but
I have now offloaded the accounts and
bookkeeping because we were getting too
busy. I did it for a year with help from Di
and I’ve just completed the first 12 months
of doing it by myself, but that initial
support was massive for us.
“As a business owner you have to
be willing to learn these things because
however much you know about your own
industry there isn’t anybody who can be
savvy about every single aspect of running
a business.”
A sign of Sarah’s enhanced maturity
comes with her knowledge and opinions
of the rest of the arboriculture market.
Two years ago she was apprehensive and
defensive as she surveyed the good and the
bad, but all of that has changed as a result
of building reputation and contacts.
She said: “Choose community over
competition every time. You will get people
who want to be in competition against
you, but if you are confident in your own
brand you don’t need to be in competition
with everybody. I have managed to find a

community of tree surgeons and we all fly
each other’s flags and look out for each
other, marketing each other.”
Tips offered by other business owners
have become part of Sarah’s routine, such
as keeping a notebook and pen next to her
bed.
She said: “I never really knew what they
meant by that until I had so much going
through my head and I found I had to
write it down to clear my mind and get a
good night’s sleep ready for the morning.
Because stress in business is just wasted
energy.”
The experience of two festive periods has
taught Tree Fellas that generally not many
people require their services in December or
January, and that even storm clouds have a
silver lining.
She said: “The low levels of business in
December 2019 and January 2020 were
very worrying. The work we do wasn’t a
high priority for people and the weather
didn’t encourage them to think about
getting work done on their gardens, but
then the storms came.”
Storms Brendan, Ciara and Dennis
swept across the country, bringing down
trees that then needed to be cleared, and
weakening others that had to be made
safe. Covid then curtailed the company’s
activities but they were able to resume
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once the Arboricultural Association had published
its safe working practices, with particular
attention paid to travelling separately to jobs,
avoiding sharing equipment and limiting customer
interaction to a minimum.
As the weather picked up, and people became
resigned to spending long periods at home,
more commissions came in from householders
revamping often substantial gardens and from
businesses working on their premises while staff
were away.
Sarah said: “We are landing bigger contracts
and regular work with some reputable companies.
It makes us proud that these people are putting
their trust in us. We are working with well-known
local businesses and on high-profile local projects.”
Expansion has brought with it the need for
yet more expertise: “We’re modernising the fleet
and recruiting more people. Sorting out the pay
and tax is the scariest part – along with passing
the VAT threshold. The best advice I can give
people is that it’s not your money and you should
keep it separate. Our accountant is fantastic and
we manage everything carefully to make sure it
doesn’t get out of control.”
Again, Sarah credits key people in her network
for providing the guidance that has helped
her business set down roots, and instilled the
confidence to grow.
She said: “I am like a sponge trying to soak
up guidance and knowledge and the best kind
of support and the advice I really cling to comes
from other business people, including those who
have failed in the past on the way to becoming
successful.
“One of the things I really love about business
is the problem solving. You have those days when
your vans are off the road and you have all sorts
of problems, and as a business owner you have to
accept that nothing will ever be plain sailing.
“You meet people who have been where you
are and have faced these hurdles and you learn
that it’s OK to have problems and make mistakes.
They have got used to dealing with the ups and
downs because business really is a roller coaster.
“Every time something comes up that you have
never been through you get an awkward feeling,
a bit of anxiety, and you have to overcome that
in order to meet the challenge, do it once and
become more comfortable with it. I didn’t really
understand that until I discussed it with another
business person, and they told me it was perfectly
normal and makes you a better business owner.
“As your business gets more and more serious
you really have to pull up your trousers and start
being so much better in every way. It’s all been
very scary, but I know I will keep overcoming the
worries.” l
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FOCUS ON FINANCE

Spring is freeing up the
best-kept secrets
01424 225345
info@coodentaxconsulting.co.uk
www.coodentaxconsulting.co.uk

Now is the time to
unearth the support
available to you and
your business

Hopefully, your business isn’t ready to be
pushing up these daffodils (I know it’s daisies
but give me some artistic licence here!)
just yet, but not every business’ garden is
blooming right now, and there’s probably still
a squeeze to come as we get ready to start
paying down our BBLS and CBILS.
Whilst the onset of spring has brought
with it the triumphant sound of the vaccines
charging down the hill into battle and the
prospect of the chinking of glasses with loved
ones, giving our private lives a boost, for
most of us, our businesses still need a bit of
positive news.
Who knows what Rishi is going to
announce in his budget, it may have already
been announced by the time you read this
but hopefully the talk of rises in corporation
tax will be put on hold for now, whilst we are
all still recovering!
There are however things that you can be
doing to boost your cash, because cash will
definitely be king for the few months and
years, you could be topping up your BBLS
to its maximum amount, if you’re at the
maximum you could be investigating whether
you could transfer it into a CBILS (I am
certainly considering that), there are a myriad
of other opportunities and if you aren’t in
touch with your local Growth Hub, I suggest
you reach out to them, they are one of the
best kept secrets in business support and you
can find more information online at

https://www.lepnetwork.net/local-growthhub-contacts/ .
There is one more thing you could also
be doing which is another of those best
kept secrets, if you’ve been developing a
new product, process, material, device or
developing a piece of software or you have
been significantly improving an existing item,
you could be eligible to claim for Research
and Development Tax Credits. What is more,
because you can claim retrospectively for the
previous two years and it is currently taking
HMRC 4 to 6 weeks to process and payout
claims, you could have more cash in your
bank come the summer.
Some of the businesses that often overlook
their potential are: engineers, manufacturers,
food and beverage companies, processors,
packagers, even software developers
overlook their potential. Even if your business
isn’t included in this list, it won’t stop you
from claiming if you have an eligible project.
You just need to be a limited company and
a going concern at the time of your claim
being processed. We’ve even done a claim
for debt collection business!
If you want to find out more, visit
www.coodentaxconsulting.co.uk, phone
Simon on 01424 225345 or book a
“Find Out in Fifteen” discovery call at
www.calendly.com/simon-bulteel,
it really could be worth it! l
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Five minutes with Cobus’s exciting new
sales executive Amaia Upson
What was your first job?
As soon as I turned 16, I wanted to start
earning my own money. I applied to work
at TNS which was a public research call
center and I worked there on evenings
and weekends alongside studying for my
A Levels. It gave me a taste of working
towards targets and taught me the benefits
of throwing myself into my work - I would
come home feeling cash rich from my extra
£5 bonuses I received for every additional
survey over the set targets!

off of being around people, I love working
in a team and making connections. I’m also
an empathetic and honest person, I like to
make sure that the people around me are
happy and I’m always open to listen and help
people if I can.

How would you describe yourself?
I’m easy going, fun loving and hard working.
I’d say I’m extroverted, as I definitely thrive

Why should people come to you for their
business mobiles?
When you have a great product, it makes
selling easier. Building relationships is so
important and backing it up with great
customer service by understanding the
client’s business, so in turn you know what
the client wants before they ask for it, is a
key attribute. I want to make sure my clients’
needs are always met and to provide them
with the best business mobile deals catered
to benefit their company.

If you could do another job for a day,
what would it be and why?
If we are talking any job for one day, I would
go with being an astronaut… it’s about time
we have a woman walking on the moon!

What are you hoping to achieve from
your career at Cobus?
I want to increase my customer base,

sales levels and margins, and create great
relationships with all our customers new and
old. I’m ambitious and want to carve out a
successful career by becoming fluent in the
industry and hopefully progressing into a
senior role. I’m excited for what my future
holds here at Cobus.
Where do you see yourself in 3 years?
In 3 years time I will have expanded my
product/service portfolio, hopefully increased
my responsibilities, and maybe brought some
innovative ideas to Cobus. I will also be
making the most of a post COVID world by
never saying no to a night out ever again!
Tell us something about yourself that
would surprise us.
My go to place to wait out a zombie
apocalypse would 100% be an IKEA store.
A new room to live in every day, a new bed to
sleep in every night, and don’t forget all the
Swedish meatballs you could eat... I honestly
think it’s my best idea to date.
To take advantage of Amaia’s special
introductory mobile offer below,
call today on 01482 483053 or visit
www.cobus.co.uk l

INTRODUCTORY SPECIAL OFFER
Unlimited Data
UNLIMITED
Unlimited Calls & Texts
Fastest 5G Speed
DATA SIM
PLUS
BT Sports App!
£19.95
*

PER MONTH PLUS VAT

*Price is an average over the 24-month term.
£23 per month and a £73.20 cash back on month six.

Established Since 1991

Call our award winning team on 01482 225666
Visit: www.cobus.co.uk
Cobus Communications Half Page Advert.indd 1
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WOMEN IN BUSINESS

Women
in Business

Jo Fleming

Jo was named Businesswoman of the Year
in 2018 and finalist in the Great British
Entrepreneur Awards and the Hull Daily
Mail Business Awards.
She and her business partner are the
brains behind the hugely successful Hull &
East Yorkshire People in Business Awards
and are the driving force behind Tech
Expo Humber, GB IT Recruitment and the
recently launched Jobs4Humber app. Yet,
for Jo it doesn’t stop there, with firm plans
in place to scale and diversify all brands
further throughout 2021 with the addition
of more in the pipeline.
Jo believes that 2021 will be the year
more women look to start their own
entrepreneurial journey, especially as

we have been
challenged to think
more about innovation
and experienced how
working from home can actually
be a positive experience. An area
that Jo is passionate about supporting.
She says: “The past year has been
incredibly difficult for everyone, regardless
of our sex but it has taught us to be
resilient, to define what we want and
to adopt tough strategies to make
that happen. The majority of us have
experienced great challenges in business
and in our personal life’s and we may have
questioned our abilities at times, yet we still
continue to show up and do great things,

Catherine Ackroyd
Women
in Business

Owner,
Mapa PR
Catherine has witnessed huge changes
in her industry and in Hull over 25 years,
a time in which she has played an active
role in the collaborative effort to bring
economic vibrancy to the region.
Award-winning Mapa PR specialises in
B2B and works in a broad range of sectors,
including software and technology, food
processing, logistics, offshore wind
and professional services.
“The digital revolution took
us on a journey to become
what I describe as ‘a
full-service PR agency’
offering a broad
range of interconnected
marketing services – but
with PR at its heart.
“You have to consistently
apply yourself to new technology

even if we are taking a slightly different
path to the one we planned, we’re stronger
than we think.”

and concepts to ensure you stay ahead. It’s
what keeps it interesting.
“When Mapa started, a handful of
agencies dominated the area, and I’m
pleased that so many newcomers have
arrived to disrupt the scene bringing
new energy, innovation and healthy
competition.”
She says that COVID has been
challenging, but that there have been
other difficult times. “That’s the nature
of the beast, although this is a collective
experience.”
Catherine started the business with her
journalist father, Mike, who died suddenly
in 2018.
“Mike taught me how to be a good
writer, as well as the importance of
integrity and treating everyone with respect
– whatever job or ‘position’ they hold.
“Twenty-five years ago the fruit market
was a fruit market, and there wasn’t a
breath of offshore wind. A lot has changed,
but there is still the collective will of the
business community to make an impact for
the benefit of all.”
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Rhiannon Beeson
Women
in Business

Commercial director,
APD Communications

International Women’s Day in 2021 is it needed more than ever before?
Rhiannon Beeson, Commercial Director at
leading Hull tech firm APD Communications
shares her personal story and gives
perspective on what matters out of this
pandemic for women in business.
Can you tell us a little bit about you
and your career?
I’ve been at APD for almost five years
and a member of the board since 2018.
In my current role I’m responsible for the
growth of the business and really lucky
to have a broad responsibility across Sales
and Marketing, Support, IT and Presales.
Outside of work I’m a mum to two girls
and so like many, have been trying to
negate the balance of home schooling and
work.
What has been your proudest moment
at APD?
There are many at APD, but one that really
sticks with me, is the day we moved into
our new HQ in Trinity Square. We had
been growing for some time, but to move
everyone into the same building, with
test labs and office space that had been
designed by our teams needs meant we
had a place we were proud to call home. I
can’t wait to get back there over the next
few months
How has the Pandemic affected your
business?
We’re really lucky to be one of the
businesses that has continued to grow
during the pandemic and we have recruited
over 50 new team members, however
they have never been to the office and
we haven’t met in person. Obviously
this has presented challenges in training
and building relationships, but we have
introduced a number of digital events and
periodically delivered health and well-beling
or team building activity boxes that have
been really well received.
Throughout the pandemic our people
have been our main focus, making sure
they have what they need to work from
home, supporting parents who have had
the impossible task of trying to balance

home schooling and work and considering
the mental health impact lockdowns
inevitably have on individuals. I’ve been
so incredibly proud of how everyone has
pulled together and supported each other
during these unprecedented times, it really
makes you reflect on what a brilliant team
you have.
Have you found any tips that have
helped during lockdown?
Without the day to day office meetups
and the canteen moments, I worry that
we’re missing out on the softer side of
the business, or the ‘ripples’ that give
you that temperature check on your
teams. Everything has become a meeting,
so diaries are often full of back to back
calls. I’ve blocked out time to enable me
to get my project work completed, but
also introduced ‘walk and talk’ slots. It’s
time I get to get away from the desk and
team members know they can call me to
chat, run an idea past me or ask for some
coaching and support. I try and encourage
the team members to get out and about
too, as it’s amazing what a bit of fresh air
can do for your headspace.
Why is International Women’s Day
important to you?
The last year has been one like no other
and so many people have been affected,
but the research has shown that women
have been disproportionately affected.
We have seen key initiatives such
as the Gender Pay Gap being
cancelled, that mums are
47%* more likely to have
to quit or lost their job
since the pandemic
started than dads
and a number
of typically
female run
industries
being
particularly hard
hit such as the beauty
industry. The impact I

*Source: Institute of fiscal Studies www.ifs.org.uk/publications/14861

think will be felt for many years and we
have to be really careful that we don’t set
ourselves back 50 years.
International Women’s day should
encourage us to look at these issues, set
up plans to ensure that businesses don’t
lose the talent they need to drive them
forward and that so that we continue
strive and hopefully achieve equality in the
workplace. I work with some incredibly
talented women and have been inspired by
many more. Having a day that helps shine
the spotlight and celebrate some of their
achievements can only be a good thing.
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Mary Green
Women
in Business

Operations manager,
Team Humber
Marine Alliance

Mary Green has played an important role
in the growth of offshore wind in the
Humber. As operations manager of Team
Humber Marine Alliance, which represents
more than 200 diverse companies working
in maritime and offshore, she has been at
the heart of the drive to help the region
benefit from this burgeoning sector.
Mary is responsible for the day-to-day
running of the organisation as well as its
events calendar which, of course, has been
hit by COVID – but she’s gearing up for
the flagship Offshore Wind Connections
conference (OWC 2021), which will take
place virtually on April 21-22.

“I’ve been at Team Humber for nearly 13
years, which is not bad going considering I
originally joined on a six-month contract.”
Her previous role was in marketing
at Aunt Bessie’s, working on products
including toad-in-the-hole and hot
puddings – so it was something of a career
change when she joined Team Humber.
Mary is hugely excited about the future
of the region, citing the recent expansion
plans of Siemens, one of Team Humber’s
members. “I really enjoy my job,” she says.
“The pandemic has caused difficulties,
but our members are all wonderful. I feel
blessed.”

Jo Barnes
Women
in Business

Managing Director,
Sewell Estates and Shared Agenda

At the start of the year,
Jo Barnes stepped into
a new role as MD of
Sewell Estates; the
estates collection
of businesses

under the wider Sewell Group. As a woman
in a traditionally male-dominated industry,
this appointment signals a new era for the
Yorkshire-based company which is growing
from strength to strength.
Tell us a bit about your background
and what you think the key ingredients
have been to your success?
Originally from Lancashire, I came to East
Yorkshire twenty years ago after time in
Newcastle, Dundee and the North West.
My first career in economic development
taught me how valuable investing in people
and places can be in making a positive
difference to people’s lives. The step I took
to join the Sewell Group in 2008 gave me
the opportunity to take these skills into our
core markets of education and health and
it’s been the most rewarding part of my
career so far.

Team Humber Marine Alliance began
as a small self-help group 25 years ago.
It has since grown into a not-for-profit
membership organisation which promotes
the area nationally and internationally,
and helps companies win business in the
maritime and offshore sectors.

I’d say my success is down to a tolerant
husband and supportive sons, a lot of hard
work, a substantial pinch of optimism and
humour, having fantastic people around me
and not getting bogged down in the day
to day – it’s important to maintain a bigger
picture mentality and look at the wider
impact of the work we’re doing. Seeing our
team grow in confidence and achieve great
things gives me huge job satisfaction;
I count myself as very lucky to love what I do.
What would you say to other women
who aspire to become leaders?
You can be a leader in any role that you’re
in – leadership is about much more than
a job title. Leaders are people that set
the tone and create environments where
exciting things can happen. I believe that
taking the time to listen to your team and
your customers is the most important thing
you can do; success is built on people,
and having the right people in your team.
I’m always on the lookout for new talent
and encourage my team to bring new
perspectives and new ideas to any of the
projects we’re working on.

bw-magazine.co.uk

Claire Clark
Women
in Business

Head of Engineering,
Arco
Arco is the UK’s leading safety products
and services company, providing joined up
safety solutions to ensure safer working
environments. Claire recently joined Arco’s
Digital Team as Head of Engineering, where
she will be leading the development and
delivery of digital solutions across the entire
online development lifecycle. The business
has recently invested heavily to support
its ambitious growth plans, including
development of their logistical capabilities,
Head Office and Digital transformation
project which Claire is now supporting.
The company’s recent £30m extension
of its National Distribution Centre was
completed in 2020, and their new
£16m Head Office on Hull’s rejuvenated
waterfront is due to be completed in
2021. These projects sit alongside
investments in Arco’s Digital
capabilities, with a migration to
cloud based services which
will deliver a seamless
customer experience.

Claire brings her expertise in the world
of digital engineering to the Digital team
at Arco. She holds the prestigious title
of ‘Chartered Engineer’ awarded by The
Institute of Engineering and Technology,
a claim which only 222k people in the UK
can make.
In 2019 Claire was nominated for and
reached the final of the ‘Manager of the
Year’ category in the Hull and Humber
People in Business Awards and in 2020 she
won the BusinessWorks Most Inspirational
Business Leader of Hull and East Yorkshire
2020.
Aligned with Arco’s commitment to
support the communities it operates in,
Claire is a member of the board for the
Humber LEP (Local Enterprise Partnership)
Digital skills board, whose purpose is to
grow digital innovation and capability
in traditional and new industrial sectors
across the Humber region, through the
development of required skills. She’s also
been recognised by the University of Hull
for her outstanding mentorship.
Along with Barclays and C4DI, Claire cofounded and continues to lead the Women
4.0; a platform to highlight successful
women in industry, inspiring people to
make a positive impact and lead the next
generation.
Claire has a track record of leading
teams to success, winning multiple awards
for technology projects which she has been
involved in. In her new role at Arco, Claire
is responsible for leading the development
of the entire digital product development
lifecycle, from idea inception, through to
development, testing and delivery.
Claire said: “We have seen the
world change over the last 12
months and we have learnt to
work differently during the
pandemic. I’m delighted
to join Arco as it has
continued to invest in its
technology, and collaborative
working spaces for when the
pandemic allows us to work from
our new office. The new platforms we
are working on will support the business’
future growth, and we have a lot of
exciting initiatives on the horizon which will
have a positive impact on our customers”.
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We Love HU has been open throughout
the pandemic - and now Phase II of the
journey has just begun...
No one could have predicted what was
about to kick off last spring. All of us have
had to try to adapt and overcome as we
watched the virus wreak havoc and take out
many of our loved ones.
As you know, the pandemic has hit
businesses hard too, especially small
enterprises, but We Love
HU has remained open
throughout to offer muchneeded provision for our
wonderful key workers in
accordance with Government
guidelines. We have also
hosted long-term guests, such
as those having to self-isolate
or shield.
As we already operate a selfcheck-in system, our serviced
suites here in Hull’s Fruit Market quarter are

Untitled-1 1

ideal for Covid compliance, and our free
superfast Wi-Fi makes working from our
apartments ideal.
We have installed motion-sensor hand
sanitising stations, have placed safety
guidelines throughout our apartments and
offer complimentary masks
on request if guests need
extra supplies. Our tireless
housekeeping manager and
her team are on hand for all
of your needs.
Our friends downstairs
at The Store on Pier Street
are now offering socially
distanced deliveries right
to your apartment.
These guys sell pretty
much everything, so there’s no need to even
venture out.

Phase II of our journey has now begun,
and we will have a sister by this time next
year. She will be our flagship build and will
be next door to our first, Egremont Russet, in
Wellington Street.
So, here is our positive story during a
worldwide plague… from our family to yours,
we wish you safe and happy trails.
We would like to dedicate this piece to
Yorkshire’s finest himself, Captain Sir Tom
Moore – we salute you! l

You can find us at booking.com,
Airbnb and TripAdvisor, but you will
always get the best deals by contacting
Kenny or Jules direct.

20/01/2021 17:38
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THE BEERS THAT CELEBRATE

ADVENTURE
Sam Hawcroft enjoys a (virtual) tipple with Mark Savile,
of Raven Hill Brewery…

B

rewing beer is a chemical process
– there’s quite a bit of science behind
the transformation of grain, water, yeast
and hops into a delicious beverage. So a
chemist launching his own brewery doesn’t
seem all that much of an outlandish career
switch.
This is exactly what Mark Savile of
Raven Hill Brewery, near Driffield, did –
but becoming a full-time brewer wasn’t
remotely what he’d envisaged when he
started his career, he says. He grew up on
Raven Hill Farm and then studied for an
MSc in chemistry at Leeds University, after

which he went straight into a graduate
programme in Cambridge at Syngenta, one
of the world’s leading agriculture firms,
which aims to use science to enhance
biodiversity and transform how crops are
grown. There, Mark, 35, received a good
grounding in the workings of the industry,
helping to launch a new multimillion-pound
brand and product into the UK market.
He was promoted to area manager at
Syngenta, spending a couple of years there
before heading to Africa for a nine-month
stint working as a project leader with the
Read International charity in Tanzania.

Then he returned to work in London as a
business analyst for GrainCorp Malt. Malt
is, of course, one of the main ingredients
in beer, and it is here where Mark was
first introduced to the ins and outs of
the brewing industry. “My boss was the
global CEO and chief commercial officer,”
he tells me during our Zoom chat, “so he
was really knowledgeable. I was working
alongside him, doing projects and business
analysis, spending a lot of time looking at
new markets. And that was around the
time that the whole craft beer revolution
started. I also began to do a bit of home
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brewing then, too, learning about malts,
breweries and the whole industry. It was
great because I had quite free reign to
delve into understanding each market.”
I do find there’s quite a lot of inverse
snobbery around craft beers, and they’re
often mocked for being overly expensive,
having daft names and made by beardy
hipsters. While there may be some truth
in that, for me the craft brewing industry
is just another great example of small
business in action – real people working
as a key part of their local communities,
with creative, unique products that have an
interesting history, unlike the faceless global
brands. “Craft beer is more about flavour,
people, how it’s made, and all those other
kind of brand connections,” agrees Mark.
“And I can’t grow a beard, either – a
moustache is as good as it gets!”
Mark spent a couple of years in King’s
Lynn as an export manager for OMEX (a
specialist fertiliser company) and became
a director of the local family pub, the Old
Star in Kilham, before launching his own
marketing and business consultancy, Savisi,
in 2017, providing advice to companies in
the agriculture and food industry. Then, in
2018, he launched Raven Hill Brewery at
the family farm. And, far from the more

typical image of beer being something
to drink as you lounge around in front
of the football, the inspiration for Raven
Hill’s beers lies in far more active roots.
Before Covid, Mark and his friends would
regularly go on coast-to-coast, hiking
and mountaineering challenges, as well
as marathons and triathlons, usually over
a long weekend, finishing up at a local
pub for some well-earned refreshments.
“I wanted to bring my knowledge of beer
and brewing together to create some
really tasty, refreshing beers – a sense of
celebration after a day of adventure, that’s
what we’re all about.”
Beer festivals are a huge part of any
small brewery’s annual calendar and a
crucial factor in spreading the word and
boosting sales – but they were all wiped
out by the pandemic, as were much of last
year’s sales through pubs, where Raven
Hill’s beers are on tap across East Yorkshire,
including in York, Beverley and Hull’s Atom
Bar, and even a few outlets in Leeds and
Sheffield. Mark had always planned to set
up a website shop, and Covid gave him
the impetus he needed to get it up and
running. “We didn’t have an online shop
because we were only selling to businesses.
Around May last year we quickly had to

get a licence to do consumer sales and
since then I’ve been learning more about
the online side of things. Rather than
going to beer festivals or popping into
the local shop or bar to talk to whoever’s
there, it’s all moved on to social media.”
Being a one-man-band, networking with
others was essential, and joining FEO (For
Entrepreneurs Only) and the EYBG (East
Yorkshire Business Group) put him in touch
with people who could help him with
marketing and e-commerce.
The competition is huge – Mark
estimates that there are about 2,250 craft
brewers around the UK, and if each has a
range of five to 10 beers… well, you do the
maths. That’s a very crowded field to try to
stand out in. “There are some really good
brands that people do an excellent job of
marketing and have great products,” he
says. “So, yes, it’s quite fierce competition.
But I’ve built the brand around the
outdoors and adventure, and people
wanting to get out, which is a bit different,
and I’ve built relationships with businesses
by calling them and talking them through
what our beer is about.”
Hot off the press as I write this is a
relaunch of Raven Hill’s best-selling beer,
Ravine, a hazy and hoppy New England IPA
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that packs a bit of a punch at 6.7%. It’s
been given a dramatic new look to match
the brewery’s new branding, and eagleeyed drinkers will notice a kayaker has been
added to the imagery, as Mark’s plan is to
replicate the adventure as soon as he can in
real life. The hops in this one are American
– Mosaic and Amarillo, which, along with
the others across the Raven Hill range, are
sourced from British wholesalers.
Mark very kindly sent me a few to
sample (it’s a tough job, but somebody’s
gotta do it…) and I really enjoyed the
Ravine – very fruity, with a soft mouthfeel,
and it didn’t taste like a strong beer; a
couple of these after you’ve finished your
exertions and you will be most relaxed! I
also enjoyed the Ascent pale ale, which
comes in at 5% and is deep gold, slightly
sour with a distinctive, nutty finish.

‘‘

The Chasm New England IPA was, in
comparison, soft and mellow, and I could
have sunk a few of those, but I think the
3.6% Summit session IPA is the one to
choose if you want to get properly stuck in.
Two new stouts are also set to be added to
the range, and these should be out by the
time you read this. I’ve got a bit more into
stouts, porters and dark ales of late (they’re
a great, comforting brew for winter), so I’ll
look forward to sampling those too.
Canned beer has in the past been
looked down on by beer aficionados, again
perhaps not without good reason as the
untreated tin used to impair the flavour
quite considerably. But processes have
vastly improved, and cans are in fact far
better than bottles in terms of preserving
the contents, as they don’t let in any light,
which can degrade beer over time and

“Craft beer is more about flavour, people, how it’s made, and all
those other kind of brand connections.”

give it a shorter shelf life. Mark started
out bottling his beer, but soon switched
to cans; they were also much lighter and
easier to transport to festivals and events.
I point out to him that there’s another
added benefit – they don’t sound anywhere
near as loud when you’re tipping all your
empties into the recycling bin…
Like everyone, Mark is hoping that things
can open up again soon, but January is a
quiet time for the industry anyway, with the
impact of Dry January and a lot of brewers
and pubs almost “going into hibernation”
to recover from the busy Christmas period.
(I have a feeling that take-up of Dry January
might have been somewhat down this
year, though.) Behind the scenes it’s been
anything but quiet for Mark – he’s been
working flat-out to grow the business. “I
was up late last night trying to draw up a
plan for the year,” he says. “I think you’ve
just got to take it as read that pubs and
bars will open come late spring and we’ll
be able to carry on. I do catch up with
other entrepreneurs and business owners
most weeks, but it can be quite lonely
as it’s just me in the business plugging
away. It’s difficult to go and see people
at the moment, and when you do carry
out deliveries you have to wear protective
clothing and drop off as quickly as you
can.”
Mark’s plans for later in the year include
bringing in some brand ambassadors to
further cement the “adventure” message,
such as professional trail runners, hikers
and action photographers. “That’s going to
be really good in terms of lifting the brand
mission,” he says. “And we also want to
get involved in more outdoor events when
we can.”
So, on reflection, does his grounding in
chemistry give him a keener insight into the
brewing process? He hesitates, and initially
says no, before changing his mind. “Well…
it definitely helps to understand the science
behind brewing beer. But it’s probably
about 10% chemistry – and 90% washing
pots!” l
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HOW DO I APPROACH A
LENDER FOR FINANCE?
01482 890146
Email info@sirius-hull.co.uk
Visit sirius-hull.co.uk

If you’re seeking
extra funding for
your business
venture, Colin
Hanslip of Hull and
East Riding enterprise
agency Sirius has
eight top tips…

1. Be prepared to take personal risks
If you aren’t, why should the lender? The main
criteria a bank will look at are affordability
and gearing (the balance between the finance
required and the capital that you are putting
into the business). Lenders will not usually
exceed 50% of the total amount required
(gearing of “one to one”), although sometimes
may go higher for a well thought-out plan.
Personal guarantees may be required.
2. Do I HAVE to do a business plan?
Without one, very few lenders will even
agree to a meeting or an online application.
A business plan is essential when starting or
growing a business, particularly if you need
to borrow funds. In any case, you need to
know for your own peace of mind if the idea
looks viable on paper and roughly how much
you will need to keep going until the business
can look after itself – not just enough to get
it started. Sirius has templates and guidance
notes available to assist with the plan and
financial forecasts.

bells for any lender. Make sure your financial
projections are achievable. Offer different
financial scenarios based on several levels of
sales. Talk to a Sirius business adviser, who will
be happy to help you.
5. Do your market research
What is the demand? Do you have a USP (unique
selling point)? What’s the competition like? Can
you compete? Never stop doing market research
--- the market can change rapidly and you don’t
want to be caught unawares. Sirius can provide
information and fact sheets to help with this.
6. Be honest about the risks
Identify what could go wrong --- use SWOT
analysis (your strengths, weaknesses,
opportunities, threats). This should continue in
any business, at all times.
7. Tailor the plan for the audience
Is it only for the owner? Is it for a bank or similar
lender? Is it for a potential investor (i.e. like
Dragons’ Den)? An investor, for example, will
want to know what your exit strategy is.

3. Business plans are fluid documents
They can change with the market, actual sales,
increased costs, more staff, interest rates, etc.
Keep yours up to date and keep your lender
involved or advised of any problems.

8. Impress with your executive summary
Your bank or lender is likely to look at this first.
It should be robust and punchy. It summarises
the whole plan and needs to impress.

4. Be realistic
What experience do you have of business
and the idea? Don’t be over-optimistic about
your chances of success; this will set off alarm

Sirius has its own business loan fund.
For more information, call 01482 890146,
email info@sirius-hull.co.uk
or visit sirius-hull.co.uk l
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Live and
Nutritionist Juliet O’Sullivan has gone from delivering food to
delivering wellbeing advice in the workplace – and, as a new mum,
she’s adapting her knowledge to help lockdown-weary families,
too. By Phil Ascough.

You won’t find her listed in the credits,
but Juliet O’Sullivan is the woman behind
the lean looks of an array of superstar
actors in a list of Hollywood blockbusters.
And some productions that didn’t quite
make it.
“It started with a TV-on-demand series,
Da Vinci’s Demons,” she said. “Because
our work was a success I started to get
some bigger movies.”
The movie commissions may have dried
up this year, but the restrictions on so

many aspects of life have handed Juliet the
opportunity to focus on a growing part of
her work, and to take inspiration from a
significant episode in her personal life.
Her corporate client base was expanding
nicely as the first lockdown hit in March
and she is now adapting what she does
to offer her services online. The arrival of
baby Johanna in May then alerted Juliet to
another opportunity, meeting the demand
for support to parents seeking new ideas
for feeding children.

Things may have moved on since Juliet
launched her Life & Fork business more
than 10 years ago, but wellbeing is still at
the heart of everything.
“Wellness in the workplace is massive,”
she said, adding that the managing
director of a prominent Hull-based
business had recruited her to talk to his
staff.
“They have instilled a wellbeing initiative
and it’s more about mental health, but
nutrition is supporting that and looking at
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let diet

energy at work and the impact of stress at
work. We were doing that in groups from
20 to 200.
“Lockdown obviously put an abrupt
stop to that but we have discussed the
possibility of moving to an online platform.
I firmly believe we have to adapt along
with all the other industries that find
themselves operating in a completely new
manner, and online webinars and live
Q&As are something I’m now working
on.”

Juliet was ahead of the game when she
launched Life & Fork as a food delivery
business with daughter Lolly, now 11, just
a baby and joining the trips to drop off
daily bags of nourishment.
“There’s been a massive influx of
prepped food to people’s doors and that
would have been a huge help in 2008
when I was driving around west Hull at six
in the morning. One of Lolly’s first words
was ‘deliveries’ because that’s what we
always did!
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“I was cooking for local business people
and other clients, and I was stocking a
fridge at a gym. At one point I was using a
restaurant kitchen in the early hours of the
morning, paying for that and the deliveries,
but I couldn’t operate at the scale to make
it worthwhile.”
One turning point came when exhusband Glen, father of Lolly and 10-yearold Tommy, developed links with the film
industry through his personal training
business, and Juliet found demand for the
skills that came from completing a body
composition course.
Another opportunity was the discovery
of the work of Martin McDonald and his
evidence-based approach to nutrition,
which reinforced Juliet’s awareness as she
completed his Mac-Nutrition Uni course.
She said: “The connection between
mental health and nutrition is enormous.
There are so many links with binge-eating
disorder, or orthorexia where people think
that certain foods are clean and others
are dirty and which itself can become an
unhealthy obsession.”
Juliet’s interest in health and wellbeing
has been lifelong, with a couple of lapses.
She grew up visiting Hull Ionians where her
brother Tom played, Tommy is in the mini
section and partner Luke is in the first team.
Juliet played hockey at county level but lost
interest and fitness after going to university
and again after travelling.
She said: “I stopped the hockey when
I went to university and I didn’t pick up
a stick again until I watched Team GB
women in the 2016 Olympics. When I went
travelling I didn’t do any exercise. I defy
anybody not to be the size of a bus after
three months going round the States on a
train!”
But Juliet also started to read nutrition
text books which, coupled with Glen’s work,
helped her shape her business ideas: “I had
foresight in the sense that everybody was
into training but nobody was into nutrition
and I could see what was to come.”
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The Mac-Nutrition Uni course helped
Juliet to develop her approach of putting
people first.
She said: “The course teaches us to
understand humans. It’s not just sitting
in front of people and telling them to eat
less. Do they have a support network, a
family who can help them or is someone
feeding them or are there socio-economic
issues?”
That need for support was amplified
as Juliet considered the impact on
other parents in her situation, spending
inordinate amounts of time at home with
a young family in a stop-start-stop year.
She said: “The initial novelty of making
banana bread and cupcakes has subsided
and there are parents all over the country
stuck in with their children with no idea
what to feed them, or how to deal with

the sudden lack of movement these kids
are experiencing through no fault of their
own. It’s hard.
“I’ve been documenting my weaning
journey with Johanna so that I can make
it into a resource for new mums and I’m
in the process of developing recipes that
fundamentally make a wholesome adults’
meal, but with ingredients which can be
isolated and used to create a ‘fusspot’
equivalent and can also be scaled down
for a toddler-friendly dish. It’s no mean
feat but I’m really enjoying fathoming it
out.”
Whether working with corporates or
kids, Juliet aims for a realistic approach
that explodes a few myths and anticipates
and accommodates weaknesses, sharing
her ideas on Instagram at life_and_fork.
She said: “One client was eating

breakfast even though she doesn’t like
breakfast. It’s quite acceptable not to eat
breakfast so we stopped it and she had
those calories to eat at night. The rules of
‘never’, ‘don’t’ and ‘always’ are usually the
signs of a fad diet.
“Fussy eaters are completely normal,
kids not naturally wanting to eat veg is
completely normal and being too tired
to cook tea is also completely normal. It’s
these parents I want to reach out to and
make them realise that if you’re tired on a
Friday night and you give your kids beans
on toast, you haven’t failed them… you’ve
actually boosted their fibre intake more
than you realised! Win-win!
“This year has made me realise the
importance of community and made me
want to create exactly that, so watch this
space.” l
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Is your business prepared
for the new normal?
01482 828000
www.realitysolutions.co.uk
customerservice@realitysolutions.co.uk

Pete English assesses
the long-term impact
Covid-19 will have
on many businesses,
and how Reality
Solutions can help
you prepare for the
future

Over the past year Covid-19 has drastically
affected every aspect of our lives. In April
2020, almost half of people in employment
were now working from home due to the
Coronavirus pandemic and subsequent UK
lockdowns. However, one question asked by
many is “how long will we have to work this
way?” and “when will we see things return
to normal?” Whilst there are many who are
optimistic and believe they will eventually see
a return to ‘normal’ working practices, we
are confident that we will actually see many
businesses adapt and continue to embrace
a more flexible working approach. We have
heard many refer to this evolution as ‘the
new normal’ and have seen many businesses
preparing to continue incorporating new
collaboration tools for the long-haul.
With all of this in mind, now might be the
perfect time to ask yourself “is my business
prepared for the new normal?”
As a local and independent provider of
IT support, Sage financial solutions, and
communications services, Reality Solutions
are here to help you and your business strive
through these challenging times by embracing
new innovative technology to aid remote
working, collaboration, and communication.
Here are some of the tools, products,
and services we have used to help many
businesses adapt and overcome the challenges
throughout the pandemic.
Reality Cloud
For over 20 years, we have specialised in
designing bespoke Sage financial solutions
which have helped many achieve complete
financial control over their business
operations. To help our clients work remotely,
we have introduced Reality Cloud, a modern
cloud-based desktop solution allowing
multiple users to connect securely to their
Sage platform and other software systems
and applications from anywhere. Reality
Cloud supports remote working to aid agility,
productivity, and efficiency, ensuring you are
always connected to your customers, even if
you are working from home.
Remote Collaboration Tools
We have also helped many businesses

to continue working effectively with their
employees and customers using modern
collaboration tools such as Microsoft 365,
SharePoint, and Teams. Microsoft 365 is a
powerful cloud-based solution which can help
you remotely access Microsoft’s apps across
multiple devices. SharePoint allows you to
share and manage content, knowledge, and
applications to empower teamwork, quickly
find information, and seamlessly collaborate
across your organisation without the need
for traditional file servers. Furthermore, we
firmly believe that Microsoft Teams is the best
collaboration tool you can use right now to
stay connected with colleagues, friends, and
family.
VoIP Telecommunications
One of the most critical challenges for most
businesses throughout the pandemic has
been staying connected and maintaining
effective communication with employees and
customers. To rectify this, our 3CX telephone
system ensures your business can continue to
make secure and high-quality calls whether
you are working on-site or away from the
office.
Flexible Support Services
Our IT Support Engineers push themselves
to give our customers the best service
possible, whether they are working in the
office or at home. Our support services are
available during normal business hours as
standard; however, we also offer premium
packages offering additional 24/7 assistance
for those working flexibly. Our friendly team
of accredited Sage experts and Software
Developers are also here to provide additional
support and training for you and your
colleagues, to help your business achieve its
goals.
We’re here to help!
If you would like to find out more about how
Reality Solutions can support you and your
business during these challenging times,
please visit our website: www.realitysolutions.
co.uk or alternatively, please contact our
friendly team on 01482 828000 or
customerservice@realitysolutions.co.uk l
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Get on the
road –
e

l
y
t
s
in

Demand has never been higher for 8 Ball Camper Conversions’ bespoke
vans as more of us seek Covid-safe staycations. Sam Hawcroft talks to the
company’s co-founder, Colin Almond…

bw-magazine.co.uk
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s a little boy, Colin Almond always
used to love taking machines apart and
putting them back together. He has no
real idea where this came from – his father
was a school head teacher – but from an
early age Colin had already mapped out his
future career.
“I just knew I was going to be a
mechanic,” he says. “And I knew I was
going to own my own garage. I was a man
with a plan – even at the age of about
eight! I used to fix my friends’ mopeds
before I even trained to be a mechanic.”
On leaving school, Colin started as a YTS
at a garage in Kingston Road, Willerby,
before working as a mechanic for Mercedes
in Anlaby Road and at an independent
garage in Willerby. Then in 1995 the
opportunity arose for him to rent Station
Garage in Little Weighton. Again, having a
clear idea of his own destiny, Colin wanted
to buy the business there and then. It didn’t
quite work out like that, and he ended up

having to rent the garage for a year, but
eventually he was able to take out a loan
and buy the premises.
Part of the package, as it were, included
an apprentice at the garage, Mike Hearst,
who would later become Colin’s business
partner in 8 Ball Camper Conversions. Colin
and his wife Kerry successfully ran Station
Garage until about 2005, but by then
Colin had itchy feet. “I’m a great believer
that, mentally, you struggle to permanently
focus on one business,” he says, “and
then you need to get your teeth stuck into
something else, because you can get bored
and a bit stagnant; staying fully focused on
one business and constantly evolving it is
quite difficult.”
It’s fair to say Colin is a bit of an
action man, with a passion for surfing,
snowboarding, wakeboarding and biking,
and over the years he’d done his own
van conversions to allow him a few home
comforts while on the road. And that

set him thinking. “I realised that a lot of
the conversions the big companies were
doing were of quite a low standard. In the
conversion industry at the time, a lot of
caravan firms just took all the components
they were putting in their caravans and
chucked them in a van. There was nothing
bespoke made, and they were a bit oldfashioned and not very well thought-out.”
As time went on, Station Garage needed
less of Colin’s time, so he and Mike could
turn their focus to the camper conversions.
“The garage industry has evolved over the
years, as cars don’t go wrong as much as
they used to, so I wasn’t needed as much
in the garage, which was running quite
successfully. I started building campers
more full-time and I eventually persuaded
Mike to become my business partner. He
invested some money too, and then we
started up 8 Ball Camper Conversions.”
In 2011, they became a limited company
and had outgrown Station Garage,
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so Colin set about planning to build a
bespoke workshop on the patch of land he
owned across the road from the garage.
He secured permission from East Riding
Council, getting the plans through as an
extension of an existing business, and the
unit was finally completed just as Covid
hit last year. By the time the first lockdown
came around, Colin had already put
safety procedures in place at both of his
premises. “Even in January 2020, it was
fairly obvious to me that this was going to
be pretty massive,” says Colin. “And as a
businessman, you’ve got to think about
this kind of thing. So even before the
lockdown, we put chains across the front
of the garage and workshop and nobody
was allowed in unless they worked in the
buildings – not even delivery men.”
This approach actually boosted custom,
says Colin, as people were reassured, not
put off, by the added security. “No one’s
going to moan if you ask them not to
come inside the building; we ask them to
put their keys in a drop box, we disinfect
their vehicle and ring them to pay by

bank transfer. Obviously with the camper
business, people come to us from all over
the place, so we’ve been very conscious
to make sure that our Covid policy is topnotch and that we’re not exposing anybody
in the village to people coming in.”
During the past four years or so they’ve
gone from completing one camper
conversion per month to about five
now, despite the strict social distancing
restrictions in the workshop. Waving my
magic wand and pretending I had the
money to afford one, I asked Colin how I’d
go about it. “We only build VW campers,
the newer-style ones. You can find a lot of
information on our website, but if you call
us we can help you buy a van and discuss a
rough interior layout, and then you choose
literally everything – all your cupboard
colours, plus wall, seating and floor colours,
lighting and entertainment systems – and
we bespoke-build your van for you. So you
come in about three months in advance
and we go through all the plans and colour
charts, and the materials get ordered in –
and we make all the furniture from scratch

here. And then your van is in our workshop
for about three to four weeks.”
I know the word “staycation” sets some
people’s teeth on edge, as it really should
mean “staying at home” as opposed to
“holidaying within the UK”, but I fear this
is a battle the sticklers are going to lose the
more writers like me keep talking about
the “staycation boom”. But still, whatever
you want to call it, businesses like 8 Ball
are obviously in a good position to benefit
if overseas travel remains uncertain. And
travelling around in a converted camper
is perfect for remaining in a Covid-safe
bubble. Has Colin seen an increase in
“staycationers” (sorry…) in recent months?
“I’d say it’s increased by a third,” he
says. “Whether it was going to or not, I
will never know, because we were really
successful already and we pride ourselves
on our workmanship and quality. And I
spoke to a few people in the summer who
said our Covid policy had made them feel
much safer; how we all wear masks and
demonstrate the van in a totally socially
distant way.”
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Another thing that’s stood Colin in good
stead throughout his business career has
been his meticulous planning. “I don’t
know where I got this from, but even when
I first bought the garage, I always would
– and still do now – sit and crunch the
numbers and do a proper business plan.
And I’d make a really conservative plan. If
you plan for your worst-case scenario, then
anything above and beyond that is really
good. If you are more like, ‘Oh, it’ll be fine,’
I think that’s where a lot of businesses fail.”
Colin also knows his audience and is not
trying to be all things to all men. I can’t
afford his camper conversions, but, to put
it bluntly, he’s not selling to people like me.
His market is generally comfortable young
families and people from early retirement
onwards with the time and money to go
travelling. “We aim for people in the 40plus bracket – those with a bit of money
who want to do something different.
They’ve earned the money, they’re doing
well in their career or about to retire on a
good pension. And we’ve never offered
finance for that reason – we’ve never

needed to. You’ve got to do a lot of
background work to find your audience,
whatever you’re selling, whether it’s a cup
of coffee or something worth thousands.”
True nomads will be interested in 8 Ball’s
plans to develop a larger van for totally
off-grid travelling. “It wouldn’t need to
be plugged into the mains at all – and it
could basically go anywhere,” says Colin.
“We’re building a concept van that Mike
and I can use to go snowboarding and
mountain biking, and we’ll see how it
goes. We’ve already got a few orders in for
those – when we can ever fit them in!” The
current VW models they convert (T5s and
T6s) already give you about two days of
electricity for appliances before they need
plugging into the mains, or you could opt
to install solar panels, which, depending on
sunlight, of course, will give you power for
as long as you need it.
In 2016, Colin, Mike and Neil Wrightson
started up another business, iCamper
Solutions, to further expand their sales
within the industry. Their aim was to
solve an age-old problem with camper

conversions – what to do with the table,
which historically had always been tricky to
fit. They designed the Loc8 table system,
which stows away perfectly in the van’s
sliding door. “We sell it to about 80% of
the camper companies in the UK – because
they can’t buy it anywhere else,” says
Colin. “A Hull company makes it for us,
and we box it and package it.”
Colin is positive about the future of his
businesses – and the economy in general.
“Obviously there are a lot of people who
have lost their jobs, but there are also a lot
of people who are on furlough. Nobody’s
been able to spend any money, and it’s
all just going into their bank accounts.
You can’t go to the pub, you can’t go to
the restaurant, you can’t go out and buy
shoes – so I think there’ll be an awful lot
of people in the country who have got a
lot of money they haven’t spent, and once
we get to the other side of this, I think the
economy will bounce back a lot quicker
than people think.” (Bank of England chief
economist Andy Haldane later echoed
Colin’s comments, arguing that there were
“enormous amounts of pent-up financial
energy waiting to be released, like a coiled
spring” because people were desperate to
“catch up on the social lives they have lost
over the past 12 months”. “He must have
been listening to me!” joked Colin.)
Let’s hope that Colin and the Bank
of England are right. And if you have
managed to squirrel away a few grand over
the past year, you could do much worse
than investing it in a fabulously fitted-out
camper and getting out on the road in
style. l

‘‘

“I knew I was going to own
my own garage. I was a man
with a plan – even at the
age of about eight! I used
to fix my friends’ mopeds
before I even trained to be a
mechanic.”
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OPINION - Creator Coach

You, me and
my busy week
Where in your body are me, myself and I?
There are no wrong answers,
says Mal Williamson…
Yay! I had a busy week. Despite lockdown
and after a year or so of quietness. Is this
what the victory over corona will mean for
you – getting out there again? Or are you
exhausted and need to rest up? Or both?!
This week for me was business as usual,
again. So all parts of me had to help myself
to do what I love to do. You know that
feeling when you are being completely…
yourself? Who you really are?
I, for me, is like the coach driver – in charge.
Yet I knows that nothing moves anywhere
without the horses; myself – for me, that is
my whole body and brain – and of course
me – which feels to be somewhere close to
my heart. I is in my head, by the way. For
you all these may be different.
I had a busy week. Myself struggled, to be
fair – it was physically exhausting filming
and interviewing while masked and socially
distanced. But I was very happy to be there.
All this identity focus is not my fault, by the
way.
This week had already started with the
prior weekend’s training in integral eye
movement therapy. IEMT is an amazing
skillset for PTSD and other desired changes
– recently featured on the front page of the
Daily Mirror and soon to be on Lorraine for
a Dunblane commemoration. As part of the

training we did some identity work.
I discovered that although I am 57, me
was 17! And myself was 40. A few quick
adjustments and me has reassuringly
grown up a bit. Not too much, though, I
like his carefree ways so he can stay at an
enthusiastic 35 for now. As for myself – get
real! You are 57, so accept it and behave
accordingly because you need to take care
of this body thing.
Monday was cancelled due to snow and
illnesses, which meant I could look at
the research design for my PhD. Which
unites all these identities into a cohesive
and powerful way. I hope you also have
some work that unites your identities and
motivations so nicely. It is a good grounded
feeling when what seems like heart is
friends with what seems like mind.
Lots of you joined in for the webinar – the
internet of entrepreneurs. I added more
examples of the internet without websites
– flipbooks, podcasts and radio shows?
Maybe that is what you need, rather than a
website that takes your time and represents
the identity of the web designers more than
you? Is that a familiar feeling? Who are you
working for? Everybody gets paid but you?
Then Saturday’s webinar for the national
IEMT association about my feature film
Under the Weather. You see, this month
has been a lot of self-promoting. This
week was the end of the self-aggrandising
process, I told myself. An article for the
university and then this friendly webinar, in
front of therapist colleagues, leaders in this
field – people who really know themselves.
Eek!
In business we are many things to
many people, finding our way through
confusions, with responsibility for others,
personal motivations, weak spots, triumphs,
pride, creativity and care. Doing what we

love? Or being the best we can? Perhaps
thinking this is not quite me yet but in the
long run this is very good for you.
We want to be kind to ourselves too. Yet
sometimes forget who we really are. Sit still,
straight back, feet flat on the floor, hands
on knees. And come home to yourself. A
few minutes to notice where in the body is
me, myself and I? No wrong answers.
This busy week I noticed that you, for
me, is a public persona as seen by others
– the identities my clients, customers and
colleagues need. Or is it what I need to be
to cope with the pressure on business folk
to be who other people need us to be? As
we serve them.
And how old are you, me, myself, I? You
may surprise yourself. And help yourself.
Listening to what I wants, if it suits me, or
good for you. Have yourself a good busy
week. l

Mal Williamson
creatorcoach@gmail.com or
07909 683534 for training & coaching
malwilliamson.com/undertheweather
creatorcoach.co.uk
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Insta gratification
Craving a meal out? Well, here’s the next-best thing – Provide Kitchen can deliver
fine-dining dishes to your door and you hardly have to lift a finger to serve them up.
Sam Hawcroft recreates the restaurant experience at home…

bw-magazine.co.uk

Y

ou may recall that, in the previous
issue of BW, our restaurant review was
billed as ‘the last supper’ because we dined
out the day before the November lockdown.
When the third lockdown was announced in
January, the prospect of a restaurant-reviewsized hole in the magazine was looming –
but, thanks to enterprising chef Dan Poole,
the restaurant came to us.
Dan, who was head chef at the muchmissed 1884 Wine and Tapas Bar at Hull
Marina before moving to Cave Bar &
Kitchen in South Cave, began building up
his Provide Kitchen business on Instagram
last June, and has since built up a loyal

‘‘

following of nearly 1,500 at the time of
writing. He posts a new menu every week
for delivery the following weekend, and all
you have to do is send him a direct message
(including any special dietary requirements
you may have), and he’ll put your name
on his list, arrange payment online, and a
few days later a nice man will turn up at
your door bearing a paper bag full of wellpacked boxes of delights – all completely
contactless and Covid-safe.
Dan started out making “fakeaways”
and boosting engagement through special
occasion meals (such as a Father’s Day
roast), “like, share and tag” competitions,

step-by-step cookalong videos, and inviting
followers to suggest ideas for future menus.
Then, in the spirit of “giving something
back” to the community in these trying
times, Dan made charity a key part of his
operation.
Last summer he pledged that, for every
Provide Kitchen meal bought during the
school holidays, he would in turn provide
a meal for a child at a local food bank. Dan
later raised more than £400 for Roux’s
Army, a charity supporting the Leeds
hospital where little Roux Owen, of Hull,
underwent several operations to remove
a brain tumour. And in December, Dan

“The fiery soup proved a lively starter before the main course, which was more subtly flavoured but
still as exciting.”

and his generous customers raised more
than £500 for Cash for Kids to ensure that
some of the poorest local children didn’t go
without Christmas presents.
On the week that I sampled Dan’s wares,
the menu happened to be Moroccan, which
was a welcome change from our usual
Chinese or Indian takeaways. There was
harira (Moroccan soup), chicken, fennel
and apricot tagine, spinach pesto cous-cous,
sweet potato and sumac puree, almondtoasted green beans, and a minted cucumber
salad – and all for only £10 per person. It
came with very simple cooking instructions,
such as microwaving the soup, puree and
cous-cous for just a minute or two each,

warming the tagine through in the oven (I
didn’t have an actual tagine so made do
with a small casserole pot with the lid at
a jaunty angle to let the steam out), and
giving the beans a quick pan-fry.
I thought it’d be fun to create a
“restaurant” atmosphere befitting the quality
of the food, so I revived our Christmas
dinner table in the conservatory (sounds
posh, but it really isn’t – it’s little more than
a greenhouse with lounge furniture; Baltic
in the winter, hot as Hades in the summer),
complete with twinkling fairy lights, red
candles, repurposed wreath as a centrepiece
and the necessary fan-heaters on full blast.
I haven’t included me or my partner in

the pictures as, quite frankly, neither of
us has worn proper outside clothes for
months (he’s spent much of the past year on
furlough and I’ve been working from home
throughout). We weren’t about to try to find
out whether our glad rags still fitted us, and
“Wayne and Waynetta at the Ritz” wasn’t
the look I was trying to achieve.
Anyway, it’s not about us, it’s all about
the food – which was terrific. The fiery
soup proved a lively starter before the main
course, which was more subtly flavoured
but still as exciting. The vibrant greentinged cous-cous was particularly superb; I
think I need that in my life more regularly
from now on. I wonder if I can persuade
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Dan to give me the recipe – or, better still,
deliver it to my door every week… There
was more than enough food for two, with
a little left over that I managed to turn into
a midweek meal. (Speaking of midweek
meals, Dan does those too now and then –
just keep an eye on his Instagram,
@providekitchen.)
Chatting to Dan on Instagram (he’s really
responsive to DMs, as you might expect),
he modestly joked that Moroccan cuisine
“might not be his strong point”, which left
me thinking that, if this was the case, how
good must the rest of his menus be? I had
the opportunity to put this to the test the
following week when his menu was “Thai
O’Clock” – Thai green chicken curry,
vegetables and peanut pad Thai, sweet Thai
chilli shredded pork shoulder, lemongrassinfused rice, plus a corn, red chilli and basil
slaw. Again, all this for just a tenner each,
and, as before, the cooking instructions
couldn’t have been simpler. It felt like

cheating, serving up a slap-up meal as if I’d
slaved over it for hours, when all the hard
work had been done by Dan.
And what hard work – he makes about
100 meals every week, sometimes as
many as 180, with a wide delivery area
across Hull and the East Riding. So far,
from his base in Burstwick, he’s been as
far west as North Cave and as far east
as Patrington. And he plans to open a
restaurant in nearby Hedon when the lifting
of restrictions allows, so watch this space
(or, more accurately, Phil Ascough’s column
elsewhere in his magazine) for updates on
that. As Hedon is my neck of the woods,
too, I’ll be scrambling to be among the first
in the queue.
But until such time as that will be
possible, Provide Kitchen is going from
strength to strength, and I hope Dan will
have the time and energy to keep it going
even after restrictions ease. It’s the perfect
example of how to build a business using

the power of social media combined with
word of mouth, constant innovation and
plain hard graft. He’s found his audience
without the need for a website or expensive
marketing tools – instead, he keeps the feed
regularly updated with new ideas, engaging
content and that all-important personal
touch. Dan is the product as much as his
food.
And Instagram really is where it’s
at for ventures like this. Facebook has
been tinkered with to the point of being
an almighty mess that the youth have
abandoned en masse (and don’t get me
started on the impenetrable process of
trying to advertise or set up a shop there –
studying rocket science would be easier),
while Twitter just has too much political
sound and fury. On Instagram, the interface
is beautifully simple, and the images of the
food and the branding do the talking.
What will Dan cook up next? Follow him
to find out. l
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ROCKET SCIENTISTS
It took less than a week of the
first lockdown for starry-eyed
culinary ambition to trigger the
clearing of an old cupboard
and the perusal of a lifetime’s
collection of cookbooks, writes
Phil Ascough...
Prompted by the gloomy acceptance that
the favourite restaurants frequented in the
last week of freedom would be closed for
some time, the plan was that the recipes
piled high on a coffee table would see us
through to the other side.
We knew it would be more than four
weeks and the smart money was on
three months. Jayne’s patience lasted
until October before she asked, entirely
reasonably: “Are you going to do anything
with those ******* books or not?!!!”
In fairness I’d been busy, bringing in new
work to replace the stuff that had dried
up, maintaining mental wellbeing with
books, music and Hotham’s gin during those
long, sunny afternoons in the garden, and
enjoying the wall-to-wall football on TV as
the season resumed.
Food tended to take care of itself – we’re
pretty well off for shops in Cottingham and
for something different we’d order from
the Chinese where our Amber works, or
the Indian next door to that. Further afield
Greek Street Food is a good one and there
are some fine Thai options.
We dabbled with the heat-at-home
market with a bag of delights from
Tapasya Kitchen. The box of flavours I
managed to get hold of from Tapasya
Spices remains unopened, but its time will
come as we experiment more with the
favourite cookbook, a well-thumbed curry
compendium that is older than Ray’s Place.
Some of the ingredients will work well with
other volumes – the Greek book inspired by
trips to Crete, Kos and Rhodes in the 1980s
and the five days in Cancun enjoying Mayan
ruins and chillies for breakfast.
And then someone tipped us off about
Little Weighton Kitchen. They bring the food
to you, uncooked in boxes and complete

Micaela (left) and Evangeline Clegg

with instructions and the reputation for
quality built up by Micaela Clegg and her
daughter Evangeline over years of feeding
people at Relish sandwich shop in Hull and
the Black Horse pub and restaurant in Little
Weighton.
Both venues will be back when
circumstances permit and the intention is
that LWK will operate alongside them.
The friend who recommended it has been
working flat-out as part of the NHS effort
to tackle Covid. Arriving home exhausted
and stressed, they were desperate to resist
the temptation of traditional takeaways and
were chuffed to find that most LWK dishes
could go from packaging to plate in about
30 minutes.
The menu showcases seasonal fare and
changes frequently. The website tells you
the price per pack – each meal available
for two or four people – the approximate
cooking time and the shelf life. It also sets
out the ingredients, a helpful guide for
people with dietary requirements and a
picture of how each dish should turn out.
Which is potentially not so helpful, more
intimidating!
LWK only currently does main courses,
delivery or collection is only available every
Monday and Thursday and the radius is from
the west Hull area as far as South Dalton
and North Cave, but the hope is to expand
on all of those elements as the service
becomes more established.
Our order arrived at the appointed

time with three meals for four packed
into a large cardboard box, evidence of a
commitment to sustainability that begins
with local suppliers and extends to more
cardboard, paper bags and a greaseproof
paper seasoned turkey mince wrapping that
doubled as a baking tray.
The warm salad to accompany the
burgers was a delightful example of rocket
science, inviting you to mix leaves that I
had previously considered pointless with
basil, baby tomatoes, red onion, olives and
quinoa, heating it gently to release the fine
flavour of Yorkshire fettle.
Chicken adobo was a new one on me
and, after my chefs had worked their magic,
emerged as thighs, baby peppers and spring
onions in LWK’s secret adobo sauce with
broccoli rice. LWK’s own recipes are at the
heart of the lemon garlic butter chicken,
with breast, brown rice, green beans and
sugar snaps brought to life by a house
seasoning, garlic butter and hot sauce.
My chefs, who combined cooking with
a kitchen disco, declared the process so
simple even I could make a decent fist of
it. Looking at the menus and methods, I’m
inclined to agree. And one big advantage
of getting everything delivered by the
professionals is that, unlike with my age-old
cookbooks, I’m not going to get halfway
through preparing a delicious dinner only
to find I forgot to buy one or two vital
ingredients! l
Take a look at littleweightonkitchen.co.uk
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Forward plan with our helpful
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MARCH

23

2021 Spring Engineering for Health Forum, by the University of
York

24

Reset. Restart: Sales is not a dirty word, by BIPC Hull

8

IoD Yorkshire & North East - International Women’s Day

9

Improve your public speaking @ Toastmasters - Hull Speakers
24

HETA Virtual Open Evening Hull

9

East Yorkshire Business Networking Breakfast, by Network B2B
(runs every week)

25

Reset. Restart: Resilience, mind and body, with Mal Williamson,
by BIPC Hull

Networking lunch and regional spotlight (Yorkshire and
Humber), by Social Work England

27

Toastmasters Area 21 contests - International Speech &
Evaluation

30

Investing In High-Performing Teams, by Humber Business
Growth Hub - #GrowMySME Programme

31

Andrew Marvell at 400: Life, Literature, Legacy, by the
University of Hull’s Faculty of Arts, Cultures & Education

9

10

Be ‘Business Smart’ Masterclass, by Marketing Humber

10

Reset. Restart: Your business online, by BIPC Hull

10

IPC PPE Training for Care Homes, by ECHO at Dove House
Hospice

11

Reset. Restart: Building an effective website, by BIPC Hull

11

The Humber: An Innovation and Investment Hot Spot, by
Marketing Humber

11

15

APRIL
1

Yorkshire and the Humber Virtual Careers Fair

FSB Yorkshire & Humber Virtual Networking (book via fsb.org.
uk)

1

Digital Finance, by Humber Business Growth Hub #GrowMySME Programme

Reset. Restart: Building Blocks of Business Online Interactive
Workshop, by BIPC Hull

13

Improve your public speaking @ Toastmasters - Hull Speakers

21

Yorkshire CyberSecurity Cluster Webinar

16

Reset. Restart: How to plan your social media and make
compelling content, by BIPC Hull

16

Creative Workshop for Wellbeing in Hull, by Fall into Place
Theatre

16

Unlocking Social Investment, by Humber Business Growth Hub
- #GrowMySME Programme

17

Launch of the Yorkshire and Humber Climate Commission

18

2021 Directors Breakfasts - Manage, engage and develop your
people, by Humber HR People

18

Pricing for Profit, by Humber Business Growth Hub #GrowMySME Programme

22

Networking East Yorkshire, by 4NOnline

23

Improve your public speaking @ Toastmasters - Hull Speakers

21-22 Offshore Wind Connections 2021 (OWC2021), by Team Humber
Marine Alliance
26

Yorkshire & the Humber HEIs Webinar, by CSP’s Education team

27

Improve your public speaking @ Toastmasters - Hull Speakers

MAY
6

FSB South Yorks, East Yorks & Humber Virtual Networking Business Survival (book via fsb.org.uk)

19

Yorkshire CyberSecurity Cluster Webinar

20

2021 Directors Breakfasts - Manage, engage and develop your
people, by Humber HR People

PLEASE NOTE: All events are online and bookable via
Eventbrite unless otherwise stated

To have your event listed here, please email sam@bw-magazine.co.uk.
Please note, while we make every effort to ensure these listings are correct, we cannot be held responsible for changes or cancellations – always contact the venue beforehand to check.

9-11 Wellington Street
Fruit Market
Hull
HU1 1UF

LONDON OPULENCE
WITH NORTHERN
SENSIBILITY
NEW SERVICED SUITES
SMART TV, NETFLIX
AMAZON – ALL INCLUDED
Kenny Keegan
We Love HU@welovehu
we❤HU@We_love_HU
we_lovehu

Free gated parking

l

Keyless entry/self check in
(personal check in also available)

l

Super fast internet

l

Free wifi

l

Claridges beds

l

Child friendly

l

Long and short term stays

l

Fully serviced to include washer,
dish washer, fridge/freezer,
coffee machines, microwave,
oven etc

l

Comes complete with bathroom
and beverage essentials

l

Central to Hull

l

Discounts if booked via FB,
Instagram, LinkedIn, Twitter &
direct

‘‘

l

Roof top communal terrace with
STUNNING views of the Humber

l

Wheelchair friendly

l

Guest support nearly 24/7
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We Love HU

l

Direct bookings:
Kenny 07799790023 l Jules 07712635228

Digital Services
The One Point offers awesome digital services that can take your
business to the next level.

Bespoke CRMs
We design and build

Modern Websites

Mobile Apps
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